m 


Pay  for  news  law  challenged  I  / 

Journalistic  feuding  erulHs  14 

Sunday  magazines  struggle  to  survive  Idlin'  )(> 


EditcK^Publisher 


'' THh  FOURTH  F^STATF]  I  he  Only  lndcl)cndcut  W  eekly  Journal  of 


Journalism  at  its  best. 

Announcing  the  1995 
Fred  Pettijohn  Award  Winners 


.I- 

$  1 .75 


Kurt  Greenbaum  Margo  Harakas  Tom  Davidson 

Information  Services  Senior  Reporter  Asst.  National/Foreign 

Coordinator  Editor 

Each  year,  distinguished  Sun-Sentinel  journalists 
are  presented  with  the  Fred  Pettijohn  Award  to  honor 
their  personal  dedication,  professional  expertise  and 
continuing  contribution  to  their  profession. 

This  year,  we  again  honor  three  of  our  outstanding 
journalists  for  editorial  excellence.  Their  achieve¬ 
ments  reflect  a  dedication  to  good  journalism  that 
goes  beyond  reporting  the  news. 

Their  efforts  and  commitment  to  editorial  quality 
have  helped  propel  the  Sun-Sentinel  into  one  of  the 
most  dynamic  and  fastest  growing  dailies  in  the 
nation  during  the  past  decade. 

Sun-Sentinel 

WE  REAP  YOU.” 


Serving  South  Florida 
A  TRIBUNE  PUBLISHING  COMPANY 


1995? 

IN 

GO 

SALES 

RETAIL 

TOTAL 

WILL 

HIGH 

HOW 


Market  Guide 


1995 


Tlic  EJiti'r  EuMisher  Marker  Ciiikle'*  inclikles 
e\clusi\e  projeetionN  as  well  as  census  i^lata.  Anil  past 
years  ji.n  e  shnwn  these  projections  not  to  dex  iate  more 
than  ^  percent ai^e  points  ot  .letuals.  So  it  you  want  an 
accurate  picture  ot  I'-t'-A  demoe'mphics  and  retail  sales, 
It’s  availahl  e  now  in  the  E&P  Market  Chiiile  anil  EiSir 
Market  Guide  GIVROM.  E  or  more  intorm.itiori  anil 
ordering  details,  look  tor  the  conxetiient  business  reply 
card  hound  in  this  issue  ot  EiSiP.  Or  call  (212)  675-4 LSO. 

Editor@'Publisher 

11  West  19th  Street,  New  York,  NY  lOQlJ-4234 
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We're  Running 


A  Revolution 


In  South  Bend! 


JJL  JKS'  i' 


performance  ratio  is  sure 
to  enhance  your  bottom  line. 

Of  course,  our  proven,  proprietary 
’^S,.  '  anilox  keyless  inking  system  means  fast 

w  production  changes  and  lower  labor 
requirements. 

^  Yes,  it’s  a  new  day  in  South  Bend.  And 

other  papers  will  soon  be  seeing  the  light  all  over 
North  America. 

Seeing  is  believing,  so  call  us  today  for  your 
KBA  Anilox-Colora  Press  Kit!  With  real  samples.  Real, 
proven  detailed  information.  And  real  solutions 
for  your  newspaper. 


It’s  a  brand  new  day 
in  South  Bend,  Indiana,  and 
seventy  thousand  copies  of  the 
Tribune  are  coming  off  our  Anilox- 
Colora  web  offset  press  per  hour ... 
ready  to  hit  the  streets  and  doorsteps  to 
dazzle  readers  with  a  beautiful  array  of  precise 
color  throughout  the  paper. 

Accurate,  proven  anilox  offset  inking  is  only 
part  of  the  story.  The  Anilox-Colora  is  less  complex 
to  operate  and  provides  faster  makeready.  A  first  in 
the  U.S.,  the  Anilox-Colora  helps  extend  editorial 
deadlines  and  provides  innovative  production 
solutions.  Quality  press  construction  according  to 
ISO  9000  standards  ensures  world  class  printing, 
folding,  and  lifetime  endurance.  Modular  design, 
with  decentralized  drive  systems,  offers  indepen¬ 
dent  plating,  speeds  startup,  and  facilitates  simple 
press  expansions.  Finally,  Anilox-Colora’s  favorable 


Seeing  is  beiieving!' 


KBM-MOTTER.  COR^. 

Web  Press  Division 

A  member  of  the  Koenig  &  Bauer-Aibert  Group 

P.  O.  Box  1562  •  York,  Pennsylvania  17405 
(717)  755-1071  .  (717)  755-2327  FAX 
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2  3  4  5  6  7  8 

9  1011  12  13  1415 

16  17  18  19  20  2122 

2H>24  25  26  27  28  29 

ra8RUARY 

2 1  "23  —  Newspaper  Association  of  America/International  News¬ 
paper  Color  Association/International  Federation  of  Newspaper  Pub¬ 
lishers,  Newspaper  Operations  Conference,  Hilton  Hotel,  Walt  Disney 
World,  Orlando 

23>26  —  Alabama  Press  Association  Winter  Convention,  Wynfrey 
Hotel,  Birmingham 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La  Palo- 
ma,  Tucson 

MARCH 

1  -6  —  National  Press  Photographers  Association,  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

6-8  —  Suburban  Newspapers  of  America  Conference,  Tucson  Na¬ 
tional  Conference  Resort,  Tucson 

5- 8  —  Newspaper  Association  of  America,  Cooperative  Marketing 
and  Research  Conferences,  Hilton  Hotel,  Walt  Disney  World,  Orlan¬ 
do 

6-  10  —  Newspaper  in  Education  Week 

8-11  —  National  Newspaper  Association,  Government  Affairs 
Conference,  Ritz-Carlton  Hotel,  Arlington,  Va. 

9  —  American  Advertising  Federation,  Government  Affairs  Confer¬ 
ence,  Willard  Hotel,  Washington,  D.C. 

1  2- 16  —  Central  States  Circulation  Managers  Association  Con¬ 
vention,  Wyndham  Hamilton  Hotel,  Itasca,  Ill. 

1  2- 16  —  Southern  Newspaper  Publishers  Association,  Newspaper 
Operations  Trade  Show,  Hyatt  Regency,  Houston 

25- 28  —  Inter  American  Press  Association  Meeting,  Don  CeSar 
Resort,  St.  Petersburg 

28-30  —  America  East  Newspaper  Conference,  Hershey  Lodge 
and  Convention  Center,  Hershey,  Pa. 

3 1  -6/ 1  —  Investigative  Reporters  and  Editors,  Basics  of  Investiga¬ 
tive  Rep)orting  Conference,  Ramada  O’Hare,  Chicago 
31-6/2  —  Great  Lakes  Production  Conference  and  Northwest 
Printing  Production  Conference,  Radisson  Hotel,  Rochester,  Minn. 

APRIL 

2-6  —  Newspaper  Association  of  America  Prepress  Conference, 
Ritz-Carlton  Hotel,  Kansas  City 

6- 7  —  American  Society  of  Newspaper  Editors  Convention,  Loews 
Anatole,  Dallas 

7- 8  —  Nebraska  Press  Association  Convention,  Red  Lion  Hotel, 
Omaha 

23-26  —  Society  of  Technical  Communication  Convention,  Sher¬ 
aton  Hotel,  Washington,  D.C. 

26- 26  —  Newspaper  Association  of  America  Convention,  Hilton 
Hotel,  New  Orleans 

MAY 

5-8  —  DRUPA  Printing  and  Publishing  Trade  Show,  Diisseldorf, 
Germany 

1 6- 16  —  International  Newspaper  Marketing  Association  Confer¬ 
ence,  Park  Plaza  Hotel,  Boston 

28-3 1  —  International  Federation  of  Newspaper  Publishers  (FlEJ), 
World  Newspaper  Congress,  Paris 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

2/15/95 

2/8/95 

2/15/94 

A.H.  BeloCorp.  (NY) 

56.375 

57.00 

51.00 

American  Media  Inc.  (NY)  * 

7.125 

7.50 

11.625 

American  Publishing  Co.  (NDQ) 

#  11.50 

11.75 

Capital  Cities/ABC  Inc.  (NY) 

84.625 

88.875 

68.1375 

Contra!  Newspapers  Inc.  (NY) 

25.375 

25.125 

28.375 

Dow  Jones  &  Co.  Inc.  (NY) 

34.25 

34.00 

40.00 

Gannett  Co.  Inc.  (NY) 

53.50 

51.75 

54.00 

Harte-Hanks  Comm.  (NY) 

19.875 

19.875 

19.125 

Knight-Ridder  Inc.  (NY) 

51.125 

51.875 

56.25 

Lee  Enterprises  Inc.  (NY) 

35.375 

33.625 

35.625 

McClatchy  Newspapers  Inc.  (NY)  22.75 

21.50 

23.125 

Media  General  Inc.  (AM) 

29.50 

29.75 

26.125 

Multimedia  Inc.  (NDQ) 

29.75 

29.25 

34.50 

New  York  Times  Co.  (AM) 

21.625 

21.125 

27.50 

Park  Communications  Inc.  (NDQ)28.6875 

28.25 

19.75 

Pulitzer  Publishing  Co.  (NY)  ## 

32.00 

32.875 

27.2813 

E.W.Scripps<3o.  (NY) 

29.625 

29.50 

28.75 

Times  Mirror  Co.  (NY) 

18.50 

19.00 

24.625 

Tribune  Co.  (NY) 

55.25 

54.00 

57.25 

Washington  Post  Co.  (NY) 

245.50 

243.00 

250.00 

*  Name  changed  from  Enquicer/Star  Group;  adjusted  for  $7  special  dividend 
payable  1/3/95 

*  Initial  public  offering  as  of  5/5/94  at  $13 
Adjusted  for  25%  stock  split  as  of  1/25/95 

s*#* Adjusted  for  dsitribution  of  Cox  Communications  Shates  on  2/1/95  (approx.] 


Editor  &  Publisher 
Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

2/15/95 

2/8/95 

2/15/94 

Hollinger  Inc.  (a) 

11.75 

12.00 

14.00 

News  Cbrp.  Ltd.  (c)  (d) 

16.75 

16.375 

19.417 

Pearson  Ltd.  (b) 

5.77 

5.97 

6.86 

Quebecor  Inc.  Class  A  (a) 

17.375 

17.75 

19.00 

Reuters  Holdings,  ADR  (c) 

40.1875 

43.125 

44.9375 

Southam  Inc.  (a) 

13.625 

12.75 

17.25 

Thomson  Corp.  (a) 

16.75 

17.25 

17.125 

Toronto  Sun  Publishing  (Dorp,  (a) 

13.50 

13.50 

14.50 

TorStar  Cbrp.  (a) 

20.25 

19.25 

25.625 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quotes  are  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  November  18, 1994 

Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  Inc. 


In  Brief 


Ga*  paper  is  clearinghouse 

THE  COLUMBUS  (GA.)  Ledger' Enquirer  will  serve  as  a 
private-housing  clearinghouse  for  the  1996  Olympics. 

Columbus  ’96  Housing,  a  service  of  the  paper,  will  match 
those  visiting  the  area  during  the  games  with  accommoda¬ 
tions. 

The  Women’s  Fast-Pitch  Softball  competition  will  be  held 
in  Columbus.  The  city  is  expecting  25,000  visitors  during  the 
two-week  event. 
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THE  LEADING  EDGE 

by  Michael  Conniff 

Mercury  Center  cites 
Web  opportunity 


reelance  new  media  trend  spotters 
don’t  dare  take  their  eyes  off  the  San 
Jose  Mercury  News.  Under  executive 
editor  Bob  Ingle,  the  Merc  has  become 
a  place  where  some  of  the  best  and 
brightest  people  in  the  newspaper  busi¬ 
ness  are  trying  to  figure  out  where  the 
industry  might  go  from  here. 

So,  when  the  paper  announced  in 
January  that  it  was  mounting  a  Home 
Page  on  the  World  Wide  Web,  it  was 
time  to  sit  up  and  browse. 

As  online  watchers  know,  the  Merc 
made  a  major  commitment  to  the  fu¬ 
ture  with  Mercury  Center,  an  online 
service  —  integrated  with  the  daily 
newspaper  —  that  made  its  first  ap¬ 
pearance  on  America  Online. 

“We  fully  intend  to  stay  with  Ameri¬ 
ca  Online,”  said  Bill  Mitchell,  Mercury 
Center’s  director  of  electronic  publish¬ 
ing. 

“The  obituary  of  commercial  online 
services  has  been  written  prematurely. 
But  we  also  want  to  be  on  the  Internet. 
A  year  ago,  we  decided  that  it  was 
clear  that  more  and  more  people  are 
making  the  transition  to  a  commercial 
Internet.” 

The  Merc’s  Web  site  was  still  work¬ 
ing  out  the  kinks  when  we  checked  in 
recently,  but  it  would  not  be  fair  to 
write  a  full-blown  review  on  a  service 
that  is  still  essentially  under  construc¬ 
tion. 

Suffice  it  to  say,  that  the  service  is 
an  advertiser-supported  mixture  of  sto¬ 
ries  from  the  newspaper,  advertising, 
messaging  —  and  breaking  news 
throughout  the  day. 

The  Merc’s  Newshound  clipping  ser- 

Conniff  is  president  of  Interactive 
Sports.  Contact  him  directly  at  802' 
860'141I  (phone),  802'862'4699 
(fax),  or  MCONNIFF@mcimail.com 
(Internet). 


vice  and  archives  soon  will  be  available 
on  the  Web  as  well. 

“We’re  selling  ‘pointers’  to  advertis¬ 
ers  on  section  fronts,”  said  Jean  Ed¬ 
wards,  Mercury  Center’s  advertising 
manager. 

“You  don’t  need  us  to  publish  on  the 
World  Wide  Web,  but  with  5,000  loca¬ 
tions  on  the  Web,  you  do  need  a  point¬ 
er  in  a  high  traffic  location.  Because  of 
the  daily  news  we’re  providing,  we 
think  this  will  be  a  high-traffic  site 
where  people  will  come  back  and  back 
and  back.” 

By  clicking  on  the  advertisement  in 
the  bottom  left-hand  corner  of  the 
page,  users  are  ‘pointed,’  or  sent,  to  an 
advertiser’s  server  or  to  an  advertiser’s 
service  that  resides  within  the  newspa¬ 
per. 

The  Merc  will  eschew  transition- 
based  pricing,  where  advertisers  pay 
based  on  the  number  of  times  users 
come  to  a  given  page.  Instead,  pricing 
will  be  done  on  an  annual  flat-fee  ba¬ 
sis. 

he  newspaper  will  work  with  na¬ 
tional,  regional  and  local  advertisers. 
A  local  jeweler  has  even  come  up  with 
the  “House  of  Charm,”  a  mystery  game 
that  just  might  help  sell  baubles. 

“We’re  looking  for  a  diversified 
group  of  quality  charter  advertisers 
who  want  to  use  this  media,”  Edwards 
said. 

“This  is  R&.D  [research  and  devel¬ 
opment],  basically.  We  want  to  figure 
out  what’s  being  seen  and  accessed  — 
what’s  working  and  what  isn’t.  This  is 
an  environment  for  advertisers  to  de¬ 
velop  a  commercial  site  in  1995  and  to 
make  money  in  1996.  We  also  want  to 
keep  it  extremely  reasonably  priced. 
We  want  to  really  work  with  advertis¬ 
ers,  to  make  sure  they  develop  a  site 
that  has  all  the  elements  that  make  it 


well  traveled  and  well  looked  at.  Price 
has  been  a  barrier  for  the  blue-chip 
[advertiser].  We’re  going  to  try  not  to 
make  price  a  barrier  to  entry.  The  sell 
[to  advertisers]  is  the  easy  part.  The 
hardest  part  is  to  make  sure  the  client 
nurtures  it  and  feeds  it,  to  make  the 
site  grow.” 

How  is  the  Merc’s  Web  site  doing  so 
far? 

A 

^^^ccording  to  Bill  Mitchell,  one 
day  alone  during  the  first  week  of  live 
service  brought  115,000  page  accesses 
to  the  site,  although  there  is  no  way  to 
know  exactly  how  many  users  that  rep¬ 
resents.  But  we  do  know  that  it’s  a 
good  idea  to  keep  your  eye  on  the 
Merc. 


Dow  Jones,  Nikkei 
link  online  services 

DOW  JONES  &  CO.  Inc.  and  Nihon 
Keizai  Shimbun  Inc.,  known  as  Nikkei, 
have  linked  their  online  news  and  in¬ 
formation  services. 

U.S.,  Canadian  and  Latin  American 
customers  of  Dow  Jones  News/Retrieval 
may  now  directly  access  the  English- 
language  Nikkei  database  in  Japan. 

The  Nikkei  database  contains  a  wide 
variety  of  business  and  economic  news 
and  data,  including  the  English  transla¬ 
tion  of  the  company’s  flagship  newspa¬ 
per,  Nihon  Keizai  Shimbun. 

Likewise,  Japan-based  customers  of 
Nikkei  Telecom’s  retrieval  service  will 
have  direct  menu-based  access  to  Dow 
Jones  News/Retrieval. 

The  Dow  Jones  service  includes  the 
full  text  of  the  Wall  Street  Journal  and 
more  than  1,800  other  publications  and 
wire  services. 


Eclitor6?Publisher  •  February  18,  1995 


3 


EditorCTublisher 


CONTENTS 


NEWS 

1  1  Law  Forbidding 
Pay  For  News 
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The  California  First  Amendment 
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March  1892;  The  Fourth  Estate,  March  1,  1894; 
Editor  &  Publisher,  June  29,  1901; 
Advertising,  Jan.  22,  1925. 


Killing  j'schools 

IT  IS  DIFFICULT  to  believe  that  the  unpopularity  of  journalism  and  journalists 
might  be  responsible  for  the  closing  of  undergraduate  journalism  schools  at  some 
major  universities,  but  that  is  entirely  possible.  One  editor  characterized  the  pro¬ 
posal  to  drop  the  school  of  journalism  from  the  curriculum  of  the  University  of 
Washington  as  a  “poorly  thought-out  idea  by  a  bunch  of  liberal  arts  professors, 
who  always  have  had  a  high  degree  of  contempt  for  journalism  as  a  profession.” 

The  University  of  Arizona  has  decided  to  discontinue  its  journalism  depart¬ 
ment.  Similar  proposals  have  been  made  at  the  University  of  Michigan  and  the 
University  of  Washington.  Some  school  administrators  have  suggested  the  teach¬ 
ing  of  journalism  should  be  confined  to  a  master’s  program.  All  of  this  is  being 
blamed  on  budget  restrictions,  and  it  spells  trouble  for  journalism  and  all  media 
that  increasingly  have  relied  on  these  and  other  schools  for  a  continuing  supply 
of  trained  candidates  for  employment. 

The  principal  results,  if  these  schools  are  terminated,  will  be  a  reduction  in  the 
available  work  pool,  and  an  added  burden  of  time  and  expense  to  those  dedicat¬ 
ed  enough  to  complete  a  master’s  program.  The  latter  means  an  average  of  two 
years  of  additional  schooling  for  anyone  who  wants  the  training.  It  can  only 
mean  a  diminishing  number  of  young  people  who  will  spend  the  time  and  money 
to  get  that  degree,  and  a  gradual  disappearance  of  the  basic  training  now  provid¬ 
ed  for  undergraduates. 

Many  newspaper  editors  who  have  worked  closely  with  j-schools  in  their  areas 
to  improve  their  programs  now  have  their  hands  full  to  save  these  schools  from 
annihilation.  They  should  not  be  sacrificed  to  the  current  wave  of  budget  cut¬ 
ting. 

A  new  censorship 

THE  CALIFORNIA  LAW  forbidding  crime  sources  to  sell  their  stories  to  the 
media  is  a  new  form  of  censorship.  It  deprives  individuals  of  their  right  to  trans¬ 
fer,  transmit  or  publish  information  which  may  be  exclusively  theirs,  whether  or 
not  they  are  paid  to  do  so. 

We  do  not  approve  of  checkbook  journalism,  but  this  law  is  not  directed  at 
journals  or  editors  who  buy  their  stories  from  anyone  who  may  have  exclusive  in¬ 
formation  that  they  are  willing  to  sell.  It  is  aimed  at  members  of  the  public  and 
restrains  them  from  exercising  their  constitutional  right  to  the  ownership  of  their 
own  information. 

The  law  is  unconstitutional,  and  the  California  First  Amendment  Coalition 
should  be  supported  in  its  efforts  to  overturn  it. 

Local  news 

ONCE  AGAIN,  LOCAL  news  has  been  emphasized  as  the  obvious  course  for 
newspapers  to  take  when  competing  with  others  on  the  information  superhigh¬ 
way,  or  as  they  prepare  to  get  on  to  that  highway  themselves.  “Local  news  is  the 
franchise,”  states  a  researcher  in  this  week’s  “Shop  Talk  at  Thirty.” 
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as  a  correspondent  of  the  San  Jose  Mer- 
cury  Herald.  Joe  worked  for  United 
Press.  I  know,  because  I  hired  him  in 
Honolulu  in  December  1941,  shortly  af¬ 
ter  the  attack  on  Pearl  Harbor. 

1  later  sent  him  on  the  assignment 
that  got  him  into  the  battle  of  Savo  Is¬ 
land  in  which  his  ship,  the  Astoria,  was 
sunk. 

Knowing  that  it  would  be  some  time 
before  UP  could  reinforce  Bill  Tyree, 
Francis  McCarthy  and  me  after  Pearl 
Harbor,  I  grabbed  the  chance  to  hire 
joe,  a  Honolulu  newspaperman  who 
happened  to  be  available. 


Baseball  strike  has  had 
no  impact  on  his  paper 


WHILE  BASEBALL’S  OWNERS  and 
players  (and  various  lawyers  and 
courts)  struggle  to  end  the  baseball 
strike,  those  of  us  in  the  print  business 
have  yet  to  come  to  grips  with  what 
has  been,  for  me,  the  most  striking  de¬ 
velopment  (poor  pun  intended). 

We  noticed  absolutely  no  effect  on 
our  circulation  from  the  baseball  strike. 

Granted,  ours  is  a  small  daily-Sun- 
day  newspaper  about  80  miles  north¬ 
east  of  Pittsburgh.  Though  our  readers 
include  many  avid  sports  fans  and 
baseball  fans,  the  nearby  Pittsburgh  Pi¬ 
rates  are  an  “area”  team,  not  a  “local” 
team. 

The  lack  of  a  noticeable  impact  on 
our  circulation  forces  me  to  ask 
whether,  if  baseball  resumes,  1  am  jus¬ 


tified  in  restoring  the  former  allocation 
of  space  for  stories,  photos  and  statisti¬ 
cal  summaries  at  a  time  of  rapidly  ris¬ 
ing  newsprint  costs. 

Of  course,  the  true  test  would  come 
when  baseball  resumed,  if  some  com¬ 
petitors  resumed  full-bore  coverage, 
and  if  we  did  not.  The  assumption  is 
that  we  would  lose  some  sales,  specifi¬ 
cally  single-copy  sales,  while  competi¬ 
tors  would  gain. 

But  1  wonder:  Is  the  assumption 
valid?  Does  the  inclusion  of  consider¬ 
able  coverage  of  major  league  baseball 
either  help  sell  our  newspapers  or  in¬ 
crease  their  readability,  thereby  in¬ 
creasing  their  value  to  readers  and  ad¬ 
vertisers? 

1  suspect  the  answer  would  vary 
from  market  to  market.  For  small-com¬ 
munity  PMs  at  some  distance  from  ma¬ 
jor  league  teams,  do  box  scores,  reams 
of  text  and  lots  of  color  photos  make 
sense?  Or  should  we  continue  what  we 
have  begun  during  the  strike,  filling 
that  space  with  more  directly  local  ma¬ 
terial? 

Coverage  of  pro  sports  is  big  busi¬ 
ness,  and  the  key  word  is  “business.” 
Small  newspapers  get  virtually  no  ad¬ 
vertising  return  from  pro  sports,  yet  we 
devote  enormous  amounts  of  space  to 
at  least  indirectly  promoting  a  very 
profitable  business. 

If  and  when  the  strike  is  settled, 
should  we  return  to  “business  as  usu¬ 
al”?  Or  should  we  attempt  to  make  our 
products  valuable  to  our  readers  by 
other  allocations  of  space  and,  in  some 
instances,  staff? 


Frank  Tremaine 
Savannah,  Ga. 


UN  1 IL  1  KbAU  the  Jan.  Z8,  issue 
of  E&P,  1  was  proud  to  be  a  Southern 
Illinois  University  (SlU)  journalism 
alumna. 

SlU  was  never  one  of  the  “elite”  j- 
schools,  but  for  many  years  it  was  true 
to  the  vision,  ethics,  and  power  of  the 
man  who  really  built  the  journalism 
program  there  and  was  its  longtime 
chairman,  Howard  Long. 

Dr.  Long  taught  that  journalism  is  a 
holy  calling,  that  independence  is 
fiercely  important,  and  that  a  newspa¬ 
per  cannot  be  true  and  useful  to  its 
community  if  it  is  not  true  to  its  own 
unique  roles  and  responsibilities  in  so¬ 
ciety. 

When  the  SlU  administration 
forced  the  Daily  Egyptian  not  just  to 
turn  over  unpublished  negatives  but  to 
actually  conduct  for  the  police  a  search 
for  unpublished  photos  of  specific  sus¬ 
pects,  it  abandoned  the  roles  and  re¬ 
sponsibilities  of  the  free  press  in  Amer¬ 
ica,  as  well  as  the  proud  heritage  and 
reputation  the  school  had  enjoyed.  It 
became  an  appendage  of  the  law  en¬ 
forcement  agencies. 

As  a  news  professional,  1  am  out¬ 
raged  and  saddened  at  SlU’s  lack  of 
backbone  and  at  the  apparent  quality 
of  its  First  Amendment  legal  advice. 
As  an  alum,  1  am  embarrassed.  As  to 
Craig  Raycraft’s  prediction  that  SlU’s 
student  journalists  will  eventually  learn 
“that  the  rules  change  when  you  be¬ 
come  ...  a  corporate  journalist”  —  1 
pray  he’s  wrong. 


50  YIARS  AGO  ...  The  Wm. 

Wrigley  Jr.  Co.,  using  ads  in  every 
daily  newspaper  in  the  United 
States,  announced  discontinuance 
of  Wrigley’s  Spearmint,  Doublemint 
and  Juicy  Fruit  chewing  gum  “until 
we  can  again  make  gum  worthy  of 
these  three  trademarked  labels.” 
The  statement  said:  “Until  we  can 
bring  back  Wrigley  standard  brands, 
we  are  making  a  plain  but  honest 
wartime  chewing  gum.” 

The  “Big  Three”  at  Yalta  an¬ 
nounced  preliminary  plans  for  the 
United  Nations  Conference  April 
25  in  San  Francisco.  Churchill, 
Roosevelt  and  Stalin  called  for  the 
conference  of  some  two  score  na¬ 
tions  to  establish  an  international 
organization  to  maintain  peace  and 
security,  to  prevent  aggression,  and 
to  remove  the  political,  economic 
and  social  causes  of  war. 


Denny  Bonavita 


Bonavita  is  the  managing  editor  of  the 
Courier-Express/Tri'County  Sunday  in 
DuBois,  Pa. 


Wrong  affiliation 

I  DON’T  KNOW  what  E&P  said  50 
years  ago,  but  the  “Newspaperdom  .... 
50  years  ago”  box  in  the  Dec.  24  issue  is 
wrong  in  identifying  Joe  James  Custer 


From  Editor  &  Publisher 
February  17,  1945 


Judith  Roales 
St.  Petersburg,  Fla. 
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Law  Forbidding 

o 

Pay  For  News 
Is  Challenged 

California  First  Amendment  Coalition  seeks  to  overturn  law 
prohibiting  crime  sources  from  selling  their  stories  to  the  media 


by  M.L.  Stein 

ASSERTING  THAT  IT  violates  free 
speech  and  press  rights,  a  California 
media  group  has  filed  a  federal  court 
suit  to  overturn  a  state  law  forbidding 
crime  sources  to  sell  their  stories  to  the 
media. 

The  California  First  Amendment 
Coalition  (CFAC)  is  seeking  to  have 
the  law  declared  unconstitutional,  as 
well  as  charging  that  it  cuts  across 
“other  legitimate  and  sometimes  nec¬ 
essary  efforts  made  by  private  parties  to 
pay  for  information  about  crimes.” 

The  law,  an  outgrowth  of  the  O.J. 
Simpson  murder  trial,  is  the  result  of 
two  bills  that  were  passed  last  summer 
which  became  effective  Jan.  1.  The  leg¬ 
islation,  authored  by  Assembly  Speak¬ 
er  Willie  Brown,  a  Democrat,  and  Sen. 
Quentin  Kopp,  an  Independent,  both 
of  San  Francisco,  applies  to  any  “per¬ 
son  who  is  a  witness  to  an  event  or  oc¬ 
currence  that  he  or  she  knows  is  a 
crime  (or  reasonably  should  know  is  a 
crime),”  or  someone  who  has  personal 
knowledge  of  a  crime  and  could  be 
called  as  a  witness. 

The  law  covers  any  payment,  no 
matter  how  small,  and  could  include  a 
lunch  check  picked  up  by  a  reporter  or 
editor,  travel  expenses  for  a  talk-show 
guest,  and  remuneration  to  newspaper 
or  magazine  guest  columnists. 

Violators  face  criminal  misdemeanor 
prosecution  and  also  a  possible  suit  for 
a  sum  equal  to  three  times  the  amount 
of  money  they  accepted  —  or  even 


simply  requested  from  a  publication  or 
broadcaster.  Journalists  reporting  in¬ 
formation  they  have  gathered  are  ex¬ 
empt. 

The  Simpson  trial  has  spawned  sev¬ 
eral  instances  of  witnesses  or  potential 
witnesses  in  the  case  receiving  media 
money  for  their  stories  or  being  ap¬ 
proached  to  sell  their  knowledge. 

In  one  example,  a  salesclerk  admit¬ 
ted  in  court  that  he  was  paid  $5,000  by 


variety  of  reasons.” 

Tom  Burke,  CFAC’s  attorney,  said 
that  although  the  new  law  does  not 
punish  the  payer,  tabloids  and  other 
media  that  offer  money  for  informa¬ 
tion  may  find  their  sources  drying  up. 

CFAC  executive  director  Terry 
Francke,  a  lawyer,  challenged  the  as¬ 
sumption  by  the  bill’s  authors  that  it 
enhances  the  accused’s  right  to  a  fair 
trial,  which  might  be  jeopardized  by  a 


“It^s  the  idea  that  if  you  ask  for  money,  you’ll  be 
inclined  to  lie.  This  suspicion  confuses 
opportunism  with  dishonesty.  Public  figures  sell 
their  life  stories  or  speeches  all  the  time.  Does  this 
mean  they  are  lying?” 


a  supermarket  tabloid  for  his  recollec¬ 
tion  of  selling  a  knife  to  Simpson. 

CFAC,  a  nonprofit  advocacy  group 
supported  by  the  media,  individual 
journalists,  and  others  concerned  with 
advancing  freedom  of  information,  re¬ 
ported  that  journalists  for  mainstream 
media  “are  beginning  to  see  more  re¬ 
quests  for  money  in  exchange  for  infor¬ 
mation  —  especially  where  sources  are 
likely  to  be  poor  .  .  .  and  unimpressed 
with  the  notion  that  information 
should  be  given  for  free.” 

The  group  also  points  out  that  no 
news  organization  is  required  to  pay  for 
information,  “and  most  do  not  for  a 


“bidding  war”  for  information  about 
the  crime. 

“What  it  really  does  is  very  differ¬ 
ent,”  Francke  contended.  “It  prevents 
situations  where  prosecution  witnesses 
might  be  less  effective  on  the  stand  af¬ 
ter  the  defense  made  a  big  deal  of  the 
fact  that  they  sold  their  stories.  The 
embarrassment  by  the  prosecution 
would  be,  of  course,  an  advantage  to 
the  defendant.” 

Francke  also  posited  that  rhe  mea¬ 
sure  prevents  defendants  from  paying 
rewards  for  information  that  could 
help  establish  their  innocence  and 
stops  news  organizations  from  handing 
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out  rewards  to  people  who  offer  to  dis¬ 
close  publicly  what  really  happened  in 
any  crime  —  not  just  celebrity-related 
felonies.  These,  he  said,  could  involve 
terrorism,  organized  crime  or  political 
corruption. 

“Lurking  behind  all  this  is  the  as¬ 
sumption  that  information  that’s  paid 
for  is  false,  or  at  least  suspect,”  Francke 
continued.  “It’s  the  idea  that  if  you  ask 
for  money,  you’ll  be  inclined  to  lie. 
This  suspicion  confuses  opportunism 
with  dishonesty.  Public  figures  sell 
their  life  stories  or  speeches  all  the 
time.  Does  this  mean  they  are  lying? 
They  may  be,  of  course,  but  the  fact 
that  they  don’t  write  or  speak  for  noth¬ 
ing  is  no  evidence  on  that  score.” 

Francke  argued  that  the  First 
Amendment  does  not  outlaw  payments 
to  people  who  tell  what  they  know 
about  a  crime  or  anything  else  in  pub¬ 
lic  life.  He  added  that  the  Supreme 
Court  said  as  much  in  telling  New  York 
state  a  few  years  ago  that  it  could  not 
confiscate  proceeds  earned  by  an  ex- 
Mafia  figure  for  his  published  memoirs. 

“But  Sacramento  wasn’t  listening,” 
he  commented.  “It  wanted  to  surf  the 
O.J.  headlines.” 

High  rating  for 
NY  Times  Co.  debt 

IN  ITS  FIRST  long-term  debt  rating, 
the  New  York  Times  Co.  got  a  prospec¬ 
tive  A1  rating,  a  solid  investment  grade, 
from  Moody’s  Investors  Services  on 
$400-million  worth  of  long-term  bonds 
it  plans  to  sell.  Last  December,  Moody’s 
gave  the  company  a  Prime-1  rating,  the 
top  rating,  for  short-term  commercial 
paper. 

Moody’s  also  said  it  expects  sub¬ 
scriber-based,  electronic  information 
services  to  become  gradually  important 
qualities  in  rating  newspaper  company 
debt.  The  Times  Co.  has  not  developed 
such  a  service,  but  its  highly  regarded 
news  content  will  keep  it  competitive  as 
electronic  publishing  evolves,  Moody’s 
said. 

Spanish-language 
paper  expands 

THE  NEW  YORK  Daily  News  has  in¬ 
creased  the  frequency  of  its  Spanish- 
language  edition,  Noticias  de  los  Pueb¬ 
los  Latinoamericanos,  from  a  biweekly 
to  weekly  publication. 


Boss  tells  ad  staff: 

You  really  ought 
to  subscribe  at  home 

Controversial  New  Haven  Register  memo 
is  revealed  by  competing  Hartford  Courant 

ably  went  a  little  too  far,  but,  1  think, 
not  much.”  While  Rush  said  nobody 
will  lose  a  job  over  a  subscription,  he 
rescinded  Lynch’s  threat  to  check  the 
circulation  database  for  names  of  non¬ 
subscribing  employees. 

Rush  said  he  has  run  a  handful  of  pa¬ 
pers,  all  of  which  encouraged  employees 
to  buy  and  read  the  paper,  but  conced¬ 
ed  it  is  unusual  to  put  such  a  prompting 
in  writing.  “1  can’t  imagine  anybody 
saying,  ‘[Employees],  we  don’t  care  if 
you  read  the  paper  or  not,’  ” 

The  Courant  reported  that  Register’s 
six-month  circulation  as  of  Sept.  30  was 
100,160,  down  from  100,399  a  year  ear¬ 
lier.  Rush  said  he  resented  the  implica- 


by  Qeorge  Qarneau 

THE  MARKETING  DIRECTOR  of 
the  New  Haven  Register  has  asked  the 
paper’s  advertising  staff  to  subscribe  at 
home  and  warned  that  those  who  don’t 
will  have  to  explain  why  to  their  bosses. 

The  memo  by  marketing  director 
Mike  Lynch  was  reported  Feb.  10  by  the 
Hartford  Courant,  whose  story  by  re¬ 
porter  W.  Joseph  Campbell  said  the 
Register  “is  struggling  to  keep  daily  cir¬ 
culation  above  100,000.” 

In  the  memo  to  about  80  ad  staffers. 
Lynch  said  it  is  “imperative  that  you 
support  your  product  by  subscribing  to 
it.”  He  also  urged  staff  subscribers  to  in¬ 


While  Rush  said  nobody  will  lose  a  job  over  a 
subscription,  be  rescinded  Lynch’s  threat  to 
check  the  circulation  database  for  names  of 
nonsubscribing  employees. 


form  the  circulation  department  if  their 
paper  doesn’t  arrive  or  if  newsracks  are 
empty. 

“1  know  that  many  of  you  subscribe 
on  the  weekends,”  he  added.  “However, 
1  feel  it  is  important  for  you  to  change 
that  buying  decision,  and  by  doing  so 
help  this  company  maintain  and  grow 
our  circulation  base.”  Employees  get  a 
50%  discount  on  subscriptions. 

Lynch  said  he  would  give  his  staff  un¬ 
til  Feb.  28  to  subscribe.  “At  that  point, 
if  it  is  determined  that  you  do  not  sub¬ 
scribe,  you  can  expect  to  meet  with  me 
and  your  supervisor  to  discuss  the  is¬ 
sue.” 

Lynch  warned  that  after  the  cutoff 
date,  the  paper’s  circulation  database 
would  be  checked  to  determine  who 
has  not  subscribed. 

Register  publisher  William  J.  Rush  de¬ 
fended  the  memo’s  thrust,  but  said 
Lynch  “was  a  little  zealous  and  he  prob- 


tion  that  the  memo  was  intended  to 
bolster  the  Register’s  flagging  circula¬ 
tion.  “It  was  more  to  help  them  do  their 
jobs  right,”  he  said.  “It’s  not  to  help  cir¬ 
culation.” 

He  said  that,  to  be  fair,  the  Courant 
story  should  have  reported  “what  1  be¬ 
lieve  are  the  biggest  circulation  losses  in 
the  state  —  the  Courant’s  3,000  daily 
and  nearly  6,500  Sunday.” 

In  fact.  Audit  Bureau  of  Circulations’ 
rules  allow  publishers  to  count  employ¬ 
ees  —  and  carriers  —  twice  in  tallying 
paid  circulation:  once,  when  they  get  a 
free  copy  at  work,  and  a  second  time,  if 
they  choose  to  pay  to  subscribe  at 
home. 

ABC  regional  director  Ronnie 
Williams  estimated  that  75%  of  newspa¬ 
per  employees  subscribe  to  their  own 
paper,  but  he  said  some  publishers  don’t 
know  about  rules  allowing  free  papers 
for  workers  to  count  as  paid  circulation. 
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Sold,  Sold 

Knight-Ridder  to  sell  Journal  of  Commerce  for  $115  million; 
Seacrests  to  take  $59  million  in  Lee  stock  for  Nebraska  paper; 
Capital  Cities/ABC  may  sell  its  New  England  Island  papers 


by  Qeorge  Qarneau 

TRADING  IN  NEWSPAPER  compa¬ 
nies  is  getting  off  to  an  active  start  this 
year,  with  the  announcement  this 
month  of  two  sizable  transactions  and 
other  deals  in  the  offing. 

Knight-Ridder  Inc.  said  it  has  agreed 
to  sell  the  Journal  of  Commerce  (JOC), 
the  21,000-circulation  business  daily 
based  in  New  York,  to  the  corporate 
parent  of  Britain’s  Economist  magazine 
for  $115  million,  about  double  Journal 
of  Commerce  Inc.’s  annual  revenue  of 
about  $60  million. 

Besides  the  168-year-old  JOC, 
which  generates  40%  of  the  company’s 
revenue,  the  deal  includes  Florida  Ship' 
per,  Gulf  Shipper  and  Traffic  World 
magazines,  plus  industry  directories 
and  PIERS,  an  electronic  information 
service  that  reports  shipping  manifests. 

And  in  Lincoln,  Neb.,  the  Seacrest 
family  agreed  to  sell  its  majority  inter¬ 
est  in  Journal-Star  Printing  Co.  — 
publisher  of  the  41,000-circulation  Lin¬ 
coln  Star,  39,000-circulation  Lincoln 
Journal  and  85,000-circulation  com¬ 
bined  Sunday  edition  —  to  Lee  Enter¬ 
prises  Inc.  for  $59  million  worth  of  Lee 
stock. 

Lee  already  owns  the  Star  and  a  mi¬ 
nority  of  the  operating  company.  The 
Seacrest  family  owns  the  Journal  and 
the  controlling  interest  in  the  operat¬ 
ing  company. 

The  JOC  deal,  subject  to  final  terms 
and  approval  of  both  companies’ 
boards,  is  expected  to  close  in  April.  It 
would  give  the  Economist  Group,  par¬ 
ent  company  of  the  U.K.  business  mag¬ 
azine,  a  larger  U.S.  presence  than  that 
afforded  by  its  current  holdings,  the 
business  magazine  CFO  and  the  Capi¬ 
tol  Hill  weekly  Roll  Call.  The  Econo- 
j  mist,  in  turn,  is  50%  owned  by  Pearson 
!  PLC,  publisher  of  the  Financial  Times. 

[  Knight-Ridder  chairman  and  CEO 

James  K.  Batten  said  his  company’s 
i  new  strategy  “moves  us  away  from  the 
I  specialized  market  that  the  Journal  of 


The  new  strategy  “moves  us  away  from 
the  specialized  market  that  the  Journal 
of  Commerce  serves.  We  cannot  devote 
to  its  continued  development  the 
resources  that  we  would  like  and  that  it 
deserves.” 

—  James  K.  Batten,  Knight-Ridder 
chairman  and  CEO 


Commerce  serves.  We  cannot  devote  to 
its  continued  development  the  re¬ 
sources  that  we  would  like  and  that  it 
deserves.” 

Knight-Ridder,  whose  29  dailies 
with  3.7-million  circulation  make  it  the 
nation’s  second  biggest  newspaper  pub¬ 
lisher,  said  it  would  use  the  proceeds  to 
reduce  debt  and  to  buy  its  own  shares. 
Ridder  Publications  acquired  the  JOC 
in  1927,  before  the  1974  merger  that 
created  Knight-Ridder. 

JOC  publisher  Don  Becker  said  the 
company,  which  was  losing  money 
when  he  took  over  in  1985,  currently 
earns  double-digit  profit  margins.  It 
employs  about  550  people,  including 
80  journalists. 

Becker  said  the  Economist  hopes  to 
expand  in  the  trade  and  transportation 
field.  He  said  ties  between  the  two 


companies  could  include  joint  selling 
of  products. 

The  paper  is  seeking  an  editor  to  re¬ 
place  Scott  Bosley,  who  left  to  becoirie 
publisher  of  Knight-Ridder’s  Gary, 
Ind.,  Post-Tribune. 

Meanwhile,  halfway  across  the 
country  in  Lincoln,  Neb.,  Mark 
Seacrest,  president  of  Journal-Star 
Printing  Co.  and  president  of  the  Jour¬ 
nal,  said  his  family’s  Journal  Limited 
Partnership  has  agreed  to  the  tax-free 
trade  for  Lee  stock  to  diversify  family 
assets  in  the  interest  of  future  genera¬ 
tions.  At  the  same  time,  the  family  re¬ 
mains  in  newspapers. 

The  49-year-old  manager  is  a 
fourth-generation  family  member,  and 
the  only  one  active  in  the  business. 

“1  don’t  see  a  strong  interest  in  the 
fifth  and  sixth  generations  to  come 
into  the  family  business,”  he  said. 
When  the  deal  closes,  set  for  March  31, 
Seacrest  will  give  up  his  job. 

The  sale  includes  the  Journal  and 
the  Seacrest  family’s  50.25%  stake  in 
Journal-Star  Printing. 

Lee  acquired  the  Star  in  1930  from 
the  Gooch  family,  and  the  two  papers 
combined  noneditorial  operations  in 
1950.  Currently,  the  separate  and  com¬ 
peting  newsrooms  furnish  content  on 
contract  to  Journal-Star  Printing, 
which  publishes  daily  editions  and  the 
Sunday  combined  paper. 

When  the  deal  closes,  the  Seacrests 
will  own  about  7%  of  Lee,  the  publicly 
traded  company,  based  in  Davenport, 
Iowa,  that  owns  19  newspapers,  eight 
TV  stations,  and  the  printing  plate 
manufacturer  NAPP  Systems  Inc. 

Ron  Rickman,  Lee’s  vice  president 
for  newspapers,  said  no  immediate 
changes  were  planned  for  the  news¬ 
papers’  450  employees,  including  about 
100  journalists. 

Regarding  the  obvious  likelihood  of 
merging  the  two  papers  —  in  keeping 
with  the  decades-long  national  trend 
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Journalistic 
Feuding  Erupts 

New  York- area  sports  columnists  exchange  barbs  over 
coverage  of  Seton  Hall  University’s  original  decision 
to  offer  basketball  scholarship  to  an  accused  sex  offender 


by  Qeorge  Qameau 


It  wasn’t  until  the  next  week  that 
the  press  found  out.  John  Roe  broke 
the  plea  story  in  the  Record  Jan.  18  and 
quoted  Seton  Hall  basketball  coach 
George  Blaney  as  saying:  “I  don’t  think 
it  changes  anything.  We  still  think  he’s 
a  good  kid,  and  he’s  somebody  we 
want.  We’re  hoping  everything  works 
out,  academically  and  otherwise.” 

The  idea  of  a  Catholic  university  of¬ 
fering  a  full  sports  scholarship  to  a 
confessed  sex  offender  inspired  Mush- 
nick  to  unusual  outrage,  even  for  him. 
He  poured  it  onto  a  tabloid  page  head¬ 
lined  “A  Seton  Hall  of  Shame,”  a  col¬ 
umn  blasting  Seton  Hall  for  “doing 
anything  —  absolutely  anything  —  to 
win  basketball  games.” 

By  all  rights,  said  the  columnist,  who 
is  raising  two  young  daughters,  Seton 
Hall  chancellor  Rev.  Thomas  R.  Peter¬ 
son  owed  an  explanation  to  the  father 
of  Parker’s  victim  and  the  father  of 
every  female  Seton  Hall  student  “as  to 
why  the  school  is  eager  to  allow  an 
academically  unsound  sex  felon  to 
freely  walk  —  and  walk  for  free  —  in 
their  daughters’  company.”  Mushnick 
portrayed  the  affair  as  another  example 
of  commercialism  undermining  the 
principles  of  college  athletics  to  the 
point  that  talented  male  athletes  are 
now  “so  overly  indulged  that  the 
lessons  of  right  from  wrong  are  far 
more  likely  to  be  waived.” 

Everybody  else  may  have  to  earn  a 
second  chance,  he  wrote,  but  top  bas¬ 
ketball  and  football  players  “don’t  have 
to  earn  anything.  Division  I  colleges 
will  extend  as  many  chances  as  needed 
—  until  your  eligibility  expires.”  In 
contrast,  he  asked.  Where  does  Park¬ 
er’s  victim  get  a  second  chance? 

Mushnick  also  quoted  Parker’s 
lawyer  as  saying  Seton  Hall  officials 
knew  when  they  signed  the  athlete 
that  he  planned  to  plead  guilty. 
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JOURNALISTIC  FEUDING  erupted 
between  New  York-area  sports  colum¬ 
nists  over  coverage  of  Seton  Hall  Uni¬ 
versity’s  decision  to  offer  a  basketball 
scholarship  to  an  accused  sex  offender. 

Seton  Hall,  the  Catholic  university 
based  in  suburban  South  Orange,  N.J., 
eventually  withdrew  the  offer  —  but 
not  until  10  days  after  New  York  high 
school  star  Richie  Parker  had  pleaded 
guilty  to  a  sex  felony,  and  three  days  af¬ 
ter  press  criticism  sparked  a  public 
controversy. 

In  the  journalistic  fracas,  sports 
columnists  exchanged  potshots  — 
cheap  shots,  to  some  —  in  print.  Two 
New  Jersey  sports  columnists  made  dis¬ 
paraging  references  to  the  New  York 
media.  New  York  Post  sports  columnist 
Phil  Mushnick  took  umbrage  and  ac¬ 
cused  colleagues  across  the  Hudson 
River  of  playing  hometown  booster  for 
Seton  Hall. 

The  rift  erupted  after  Mushnick 
penned  a  scathing  attack  on  Seton 
Hall  for  keeping  Parker’s  scholarship 
offer  open  —  even  after  he  had  plead¬ 
ed  guilty.  Mushnick,  who  read  in  the 
Hackensack,  N.J. -based  Record  of 
Parker’s  plea  and  of  Seton  Hall’s  con¬ 
tinued  interest  in  him,  joined  the  press 
opposition  begun  by  New  York  Daily 
News  sports  columnist  Ian  O’Connor. 

Parker,  an  18-year-old,  six-foot-five 
guard,  whose  average  25  points  a  game 
ranked  him  among  the  nation’s  top  re¬ 
cruiting  prospects,  signed  a  letter  of  in¬ 
tent  Nov.  14  to  attend  Seton  Hall  on 
full  scholarship  —  even  though  he  was 
already  facing  two  sodomy  counts  in 
connection  with  a  January  1994  inci¬ 
dent  in  which  he  and  another  male 
student  were  accused  of  forcing  a  14- 
year-old  girl  to  perform  oral  sex  on 
them  in  a  school  stairway. 


Barb  tossing  followed  New  York  Post 
columnist  Phil  Mushnick’s  “A  Seton 


Hall  of  Shame.”  Subsequent  Post  cover¬ 
age  of  high  school  basketball  standout 
Richie  Parker’s  ill-fated  Seton  Hall 
scholarship  added  fuel  to  the  journalis¬ 
tic  fire. 


Seton  Hall  acted  on  the  theories 
that  ( 1 )  the  accused  are  innocent  until 
proven  guilty,  and,  (2)  if  it  didn’t  sign 
him,  another  school  would.  The  schol¬ 
arship,  worth  about  $19,000  a  year,  was 
contingent  on  Parker’s  scoring  at  least 
700  on  the  Scholastic  Aptitude  Test, 
which  he  had  failed  to  do. 

Parker  pleaded  guilty  Jan.  13  to  first- 
degree  sexual  abuse,  a  felony  but  less 
serious  than  the  original  two  sodomy 
counts,  as  part  of  a  deal  expected  to 
net  him  five  years’  probation  at  a 
scheduled  March  1  sentencing. 

The  victim’s  parents  reportedly 
agreed  to  the  pact  to  spare  her  the  an¬ 
guish  of  a  trial. 


The  rift  erupted  after  New  York  Post  sports  columnist  Phil  Mushnick  penned  a  scathing  attack  on  Seton  Hall  for  keeping 
Parker’s  scholarship  offer  open  —  even  after  the  youth  had  pleaded  guilty  to  a  sex  offense. 


For  days  after  Mushnick’s  piece  ran 
Jan.  20,  debate  raged  on  sports  pages 
and  over  the  airwaves  on  local  talk-ra¬ 
dio  station  WFAN.  Some  callers  and 
columnists  said  it  was  unfair  to  deny 
Parker  a  chance  to  redeem  himself  in 
college  and  questioned  for  how  long  he 
should  be  punished. 

Then,  on  Jan.  23,  Seton  Hall  bowed 
to  the  pressure  and  at  a  press  confer¬ 
ence  rejected  Parker  “for  the  common 
good  and  integrity”  of  the  school,  ac¬ 
cording  to  chancellor  Peterson. 

Then  the  sniping  began.  Asbury 
Park  Press  columnist  Bill  Handleman, 
who  days  earlier  had  criticized  Seton 
Hall  for  compromising  itself  by  signing 
the  accused  Parker  in  the  first  place, 
blamed  the  school  for  buckling  to  “out¬ 
side  pressures  ”  Handleman  quoted 
Bob  Brennan,  a  prominent  local 
banker  and  Seton  Hall  regent,  as  blam¬ 
ing  a  “lynch-mob  mentality”  for  scut¬ 
tling  Parker’s  recruitment. 

Because  Seton  Hall  waited  10  days 
after  Parker  pleaded  guilty  and  three 
days  after  the  New  York  media  “stum¬ 
bled”  on  the  story,  Handleman  said,  “it 
looks  as  if  the  university  was  hounded 
into  this  decision  at  the  first  hint  of 
middle-class  outrage.  The  kind  of  out¬ 
rage  that  the  more  sensational  media 
outlets  feed  off  hungrily.” 

His  Jan.  24  column  also  referred  to 
coach  George  Blaney  as  a  man  “who 
may  well  be  the  most  honorable  coach 
in  America.” 

At  the  press  conference  a  day  be¬ 
fore,  Blaney  said  Parker  “is  paying  a  lot 
more  than  he  should.  I’m  really  sorry 


for  him.  I’m  really  saddened  by  this.  I 
just  hope  he  can  get  on  with  his  life  in 
a  positive  way.” 

Tom  Luicci  of  the  Star-Ledger  also 
weighed  in  with  a  backhand  at  the  me¬ 
dia.  He  said  Seton  Hall  “apparently” 
bases  its  admissions  decisions  “on  the 
rantings  of  the  New  York  media.” 

He,  too,  blasted  the  school  for  the 
hypocrisy  of  signing  the  accused  Park¬ 
er,  maintaining  the  offer  after  he 


pleaded  guilty,  and  then  “yielding  to 
media  pressure”  after  “some  New  York 
media  types  took  Seton  Hall  to  task.” 

In  keeping  with  New  York  journal¬ 
ism  tradition,  Mushnick  took  offense 
and  struck  back.  In  a  Jan.  25  column, 
he  charged,  “The  New  York  Post,  the 
New  York  Daily  News  and  WFAN  did 
the  job  that  Seton  Hall  long  ago  aban¬ 
doned,  and  Seton  Hall’s  friendly,  pro¬ 
fessional  media  long  ago  showed  little 
stomach  for. 

“These  are  the  frightened  champs 
who  will  note  for  their  readers  that  all 
the  bad  stuff  happens  out  of  town  .... 
But  every  once  in  a  while,  they’re 
forced  to  acknowledge  what  they  ig¬ 


nored  while  it  unfolded  on  their 
watch.” 

Mushnick  accused  Luicci  of  remain¬ 
ing  silent  in  the  week  and  a  half  after 
Parker’s  plea  and  questioned  how  the 
Press  avoided  “stumbling”  on  the  story. 
Moreover,  he  blamed  the  Jersey  papers 
for  allowing  Seton  Hall  basketball  “to 
become  so  compromised  that  no  com¬ 
promise  seemed  too  great. 

“It  was  the  media  —  especially  the 


media  closest  to  Seton  Hall  —  that  for 
years  has  gutlessly  indulged,  ignored, 
apologized,  defended,  celebrated  and 
otherwise  extended  a  free  pass  in  the 
face  of  the  unholiness  that  Seton  Hall 
has  allowed  to  persist  in  the  name  of 
beating  other  Big  East  ‘college’  pro¬ 
grams  at  basketball,”  Mushnick  wrote. 

In  an  interview,  Mushnick  said  he 
reacted  to  what  he  thought  were 
“cheap  shots.” 

Luicci  insisted  in  an  interview  that 
his  barbs  at  the  New  York  media  were 
aimed  not  at  Mushnick  but  at  WFAN, 
which  reported  unsubstantiated  claims. 

“Maybe  I  should  have  made  that 
more  clear,”  Luicci  said.  “I  had  no 


“These  are  the  frightened  champs  who  will  note 
for  their  readers  that  all  the  bad  stuff  happens  out 
of  town  ....  But  every  once  in  a  while,  they  Ve 
forced  to  acknowledge  what  they  ignored  while  it 
unfolded  on  their  watch.” 
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Asbury  Park  Press  sports  editor  John 
Quinn  denied  playing  booster  to  local 
sports  programs,  saying,  “We  certainly 
have  not  been  soft  on  Seton  Hall,  and 
ive  are  not  soft  on  anybody.  ”  The  front 
page  above  shows  how  the  Press  played 
the  news  that  Seton  Hall  had  rejected 
Parker,  two  months  after  signing  a  let¬ 
ter  of  intent  to  give  him  a  sports  schol¬ 
arship. 

problem  with  Phil  Mushnick’s  column. 

1  thought  he  was  absolutely  justified. 
That  was  a  misunderstanding  on  Phil’s 
part.  If  Phil  had  bothered  to  call  me,  1 
would  have  told  him.” 

Ironically,  Mushnick  and  Luicci  are 
neighbors  in  the  New  Jersey  town  of 
Old  Bridge. 

Luicci  admitted  he  missed  a  few 
beats  on  the  Parker  plea  bargain,  but 
defended  his  coverage  before  and  after, 
starting  when  he  reported  Seton  Hall 
had  signed  the  accused  Parker  in  No¬ 
vember.  By  the  time  Parker  pleaded 
guilty  in  January,  Luicci  said  he,  Mush¬ 
nick  and  others  were  “asleep  at  the 
switch  ....  Once  it  came  off,  1  didn’t 
hack  off  about  it.” 

Mushnick’s  assertion  that  the  Star 
Ledger  has  been  less  than  aggressive  in 
covering  Seton  Hall  is  “true  in  some 
respects,”  Luicci  said,  explaining  that 
under  the  paper’s  previous  executive 
editor  and  sports  editor,  “when  it  came 
to  controversial  issues,  we  had  a  be¬ 
nign  approach  to  things. 

“Nobody  discouraged  me  from  pur- 
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suing  stories,”  but  stories  of  crime  and  told  the  Press  staff  to  keep  on  eye  on 
drugs  in  sports  were  assigned  to  the  the  case. 

news  department,  added  Luicci,  a  16-  “We  missed  it  like  everybody  else 
year  Ledger  veteran.  missed  it,”  Quinn  said  of  Parker’s  plea. 

Under  editor  Jim  Willse  and  sports  He  credited  the  Record’s  Roe  and  the 
editor  Pete  Wevurski,  the  paper  has  Post’s  Mushnick  for  their  coverage  of 
taken  a  more  aggressive  tack  on  sports,  the  situation. 

he  said.  Quinn  denied  playing  booster  to  lo- 

Asbury  Park  Press  sports  editor  John  cal  sports  programs,  however,  saying, 
Quinn,  recently  hired  from  Newsday,  “We  certainly  have  not  been  soft  on 
said  he  personally  fought  Parker’s  ele-  Seton  Hall  and  we  are  not  soft  on  any- 
vation  to  Newsday’s  all-city  team  and  body.” 


Seton  Hall  weekly  scores 


big  for  Parker 

by  Qeorge  Qarneau 

NEW  YORK-AREA  dailies  missed  the 
story  of  high  school  basketball  star 
Richie  Parker’s  pleading  guilty  to  sexu¬ 
ally  abusing  a  14-year  old  girl  —  and 
then  fought  over  one  another’s  catch¬ 
up  coverage  the  next  week. 

Meanwhile,  back  on  the  Seton  Hall 
campus  in  South  Orange,  N.J.,  the  Se- 
tonian,  the  university’s  student  weekly, 
followed  the  story  doggedly  in  the  news 
columns,  editorially  opposed  offering 
the  accused  sex  felon  a  scholarship 
from  the  outset,  and  held  its  ground  as 


The  Setonian 


coverage 

the  sad  tale  played  itself  out. 

As  early  as  Nov.  17,  the  Setonian 
zapped  the  administration  for  signing  a 
letter  of  intent  to  give  a  full  basketball 
scholarship  to  Parker,  who  was  accused 
of  two  counts  of  sodomy,  just  two 
weeks  after  it  had  fired  an  administra¬ 
tor  for  not  presenting  “a  Christian  role 
model”  because  she  had  married  a  for¬ 
mer  priest. 

“Every  time  you  turn  around,”  the 
Setonian  observed  in  an  editorial, 
“someone  at  the  school  is  preaching 
about  the  Catholic  mission  of  the  uni¬ 
versity.  Does  the  men’s  basketball 
team’s  signing  of  a  high  school  recruit 
who  has  pending  charges  of  sodomy  fall 
within  this  Catholic  mission?” 

The  administration  remained  silent, 
even  after  Parker  pleaded  guilty  Jan.  13 
to  a  reduced  sex  charge  stemming  from 
the  January  1994  incident  in  which  he 
and  another  male  student  forced  a  girl 
to  perform  oral  sex  on  them.  The  oth¬ 
er  student  pleaded  guilty  also. 

After  news  of  Parker’s  plea  bargain 
emerged  —  and  the  weekly  Setonian 
picked  up  the  story  Jan.  19,  ahead  of 
most  of  the  New  York-area  commercial 
dailies  —  the  Setonian  again  hit  the 
administration  in  an  editorial  for 
putting  itself  “in  conflict”  with  the 
school’s  “Catholic  mission.”  Even 
though  Parker  had  the  potential  to  be 
Seton  Hall’s  “greatest  recruit  ever,”  the 
editorial  said,  unless  he  pleads  extenu¬ 
ating  circumstances,  “it  seems  almost 
impossible  for  anyone  to  rationally  ar¬ 
gue  that  Parker  is  the  right  choice  for 
Seton  Hall.” 

(See  Setonian  on  page  45) 
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Editor 

Discloses  Rape 

She  seeks  to  remind  apologists  that  felon  is  no  victim 


by  Qeorge  Qarneau 

WHAT  TRIGGERED  THE  anger  was 
all  the  sympathy,  gushing  from  talk  ra¬ 
dio  and  newspaper  columns,  for  Richie 
Parker,  the  18-year-old  high  school 
basketball  standout  who  pleaded  guilty 
to  forcing  a  14-year-old  girl  to  perform 
oral  sex  on  him  and  another  male  stu¬ 
dent. 

What  a  shame  Richie  Parker  is  los¬ 
ing  a  scholarship  to  Seton  Hall,  people 
kept  saying. 

Jill  Agostino,  a  30-year  old  sports 
copy  editor  at  Newsday,  couldn’t  stay 
silent  anymore.  When  Asbury  Park 
(N.j.)  Press  reporter  Karen  E.  Wall 
called,  seeking  a  woman  sports  journal¬ 
ist’s  view  of  the  controversy,  Agostino 
was  mad  enough  to  let  out  a  secret  she 
had  hidden  for  eight  years:  She,  too, 
had  been  raped. 

It  happened  on  a  date,  eight  years 
ago,  in  a  motorboat,  and  it  left  her 
bleeding. 

She  never  told  anybody  for  fear  she 
wouldn’t  be  believed.  Eventually, 
Richie  Parker  came  along,  and  a  re¬ 
porter  called  her. 

“1  was  very  angry  about  the  way 
everybody  was  seeing  Richie  Parker  as 
the  victim,”  Agostino  said  in  an  inter¬ 
view. 

Wall  wrote  in  a  sports  column  Jan. 
26  that  she  was  “furious”  when  she 
heard  WFAN-AM  radio  talk  jock 
Richard  Neer  decry  how  it  would  dam¬ 
age  Parker’s  career  to  lose  his  scholar¬ 
ship. 

But  telling  another  reporter  wasn’t 
enough.  Agostino  told  her  own  story 
her  own  way  Feb.  2  in  an  op-ed  column 
reproduced  in  750,000  copies. 

“Many  act  as  if  Parker,  not  the  girl, 
is  the  victim,”  Agostino  wrote.  “These 
people  don’t  know  what  it  is  to  be 
raped.”  In  a  dispassionate  but  powerful 
narrative,  she  described  her  rape,  in¬ 
terspersed  with  her  views  of  the  Parker 
affair. 


In  a  bargain  with  prosecutors,  Park¬ 
er  pleaded  guilty  to  one  count  of  sexu¬ 
al  abuse,  downgraded  from  two  sodomy 
counts,  in  exchange  for  five  years  of  pro¬ 
bation.  He  quit  his  high  school  team  to 
spare  the  school  the  press  attention. 
His  accomplice  pleaded  guilty  to  at¬ 
tempted  sodomy. 


Of  Parker’s  five  years’  probation, 
Agostino  wrote:  “To  me  it  looks  like 
open  season  on  women.  Go  ahead  and 
sexually  assault  two-on-one  as  Parker 
did.  You’re  not  hurting  anyone  impor¬ 
tant.  Trouble?  Don’t  worry,  you  might 
get  a  slap  on  the  wrist,  but  you’ll  he 
making  millions  soon.” 


But  telling  another  reporter  wasn’t  enough. 
Agostino  told  her  own  story  her  own  way  Feh.  2 
in  an  op^ed  column  reproduced  in  750,000  copies. 


Parker  will  likely  go  on  to  play  col¬ 
lege,  and  his  crime  will  become  “noth¬ 
ing  more  than  a  speed  bump  on  his 
drive  to  basketball  stardom,”  Agostino 
wrote,  while  his  victim  “may  never 
again  be  able  to  have  a  normal  rela¬ 
tionship”  and  could  “wake  up  scream¬ 
ing”  any  night  from  a  memory  that 
never  ends. 

Only  one  of  the  two  will  suffer  for¬ 
ever,  Agostino  wrote:  “The  wrong 
one.” 

To  this  day,  the  newswoman  said  she 
dreads  riding  alone  with  a  man  in  an 
elevator  and  walking  alone  at  night. 

In  an  interview,  Agostino  said  she 
revealed  the  rape  to  her  husband  and 
her  parents  before  the  column  ap¬ 
peared.  Writing  the  story 
brought  back  painful 
memories,  she  said,  but 
she  wanted  to  reach  the 
people  who  were  feeling 
sorry  for  Richie  Parker. 

She  wanted  them  to 
know  what  sex  crimes 
mean  to  the  victims. 

Agostino  said  her  col¬ 
umn  inspired  an  over¬ 
whelming  response. 

“It  reached  a  lot  of  vic¬ 
tims  and  gave  them  a  lot 
of  courage,”  she  said. 


She  said  Parker’s  punishment 
“should  last  until  his  victim  is  able  to 
walk  alone  up  the  street  or  through  a 
parking  lot,  or  down  a  dimly  lit  hallway 
and  feel  safe.  Until  the  nightmares 
cease.  Until  a  day  goes  by,  and  she 
doesn’t  think  about  the  horrible  things 
these  boys  made  her  do.” 

Parker’s  attorney  declined  through  a 
secretary  to  comment. 

Agostino  suggested  “the  real  victim 
should  be  given  Parker’s  full  scholar¬ 
ship  to  Seton  Hall  when  she’s  ready  for 
college  —  her  grades  and  SAT  scores 
shouldn’t  matter  since  Parker’s  didn’t. 
Give  the  victim  the  opportunity  to  get 
a  free  college  education,  an  opportuni¬ 
ty  that  Richie  Parker  doesn’t  deserve.” 


To  Call  This  Ball  Player  a  Victim  Is  Foul 


‘fiow  o/ien  do  you  think  Parker  will 
think  about  thin  incident  once  he'$  on  a 
j  college  baskedroU  court?  For  the 
victimy  not  a  day  will  go  by  without 
that  memiwy.  Only  one  of  these  people 

I  unit  't'hp  tnrrma  futp  * 

Jill  Agostino’s  column  in  Newsday 
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Campus  Journalism 


Campus  paper  kept 

in  dark  about 
suicide  attempts 

Father  of  victim  says  college  officials 
never  told  him  about  son’s  two  previous 
tries;  contends  those  incidents 
should  have  been  reported  to  the  school  paper 


by  Allan  Wolper 

THE  FATHER  OF  an  IS-year-old  sui¬ 
cide  victim  at  the  University  of  Iowa 
said  college  officials  never  told  him 
about  his  son’s  two  previous  attempts 
to  kill  himself. 

“The  first  thing  the  school  should 
do  when  a  student  attempts  suicide  is 
to  inform  the  parents,”  said  Uttaim 
Jain,  the  father  of  Sanjay  Jain,  the 
young  man  who  took  his  life. 

“Who  else  would  be  concerned  and 
would  do  something  about  it?”  Jain 


said  in  an  interview  from  his  Addison, 
Ill.,  home.  “They  should  have  in¬ 
formed  us.” 

Jain  also  insisted  that  his  son’s  two 
unsuccessful  suicide  attempts  should 
have  been  made  available  to  the  Uni¬ 
versity  of  Iowa  campus  newspaper. 

“It  should  have  run  in  the  DI  (the 
Daily  Iowan),”  Jain  insisted.  “Then 
everyone  would  have  been  watching 


Wolper,  an  associate  professor  of 
journalism  on  the  Newark  campus  of 
Rutgers  University,  covers  campus 
journalism  for  E&P. 


him.  It  would  have  been  a  warning  for 
many  other  parents.” 

Sanjay  Jain,  18,  was  found  uncon¬ 
scious  last  Dec.  4  during  final  exams, 
week  in  his  gas-filled  dormitory  room, 
lying  next  to  a  still  sputtering  moped 
his  father  had  bought  for  him.  He  died 
soon  afterward. 

The  elder  Jain  alleged  that  the  pub¬ 
lic  disclosure  of  his  son’s  emotional  dis¬ 
tress  might  have  prevented  the  tragic 
incidents  that  followed  his  son’s  death. 

The  day  after  Sanjay  Jain  died,  Katie 
Lehman,  18,  a  freshman,  passed  out  in 


her  dorm  room  in  an  unsuccessful  sui¬ 
cide  attempt  after  drinking  a  combina¬ 
tion  of  beer  and  liquid  detergent. 

And  on  Jan.  15,  Thomas  John  Belt- 
man,  22,  a  junior  from  Orange  City, 
Iowa,  was  discovered  in  his  room  with 
a  fatal  gunshot  wound  to  his  head. 

All  three  students  lived  in  the 
Mayflower  Residence  Hall,  a  large, 
sprawling  complex  on  the  University  of 
Iowa  campus.  Iowa  officials  said  the 
three  incidents  were  not  connected. 

Why  parents  weren’t  told 
Phillip  Jones,  the  Iowa  dean  of  stu¬ 


dents,  said  that  Sanjay’s  parents  were 
not  notified  about  their  son’s  problems 
because  the  university  did  not  believe 
the  young  man  was  really  trying  to  end 
his  life. 

“As  far  as  we  were  concerned,  there 
weren’t  two  previous  attempts  to  com¬ 
mit  suicide,”  Jones  said,  in  a  telephone 
interview  from  his  office.  “To  the  best 
of  our  knowledge,  no  attempts  had 
been  made.” 

Jones  acknowledged,  however,  that 
the  university  believed  that  Sanjay  had 
told  dormitory  residents  on  at  least  one 
occasion  that  he  wanted  to  end  his  life. 

“Talking  about  suicide  is  not  consid¬ 
ered  an  attempt  at  suicide,”  Jones  said, 
explaining  why  the  incident  was  not  re¬ 
ported  to  campus  police  where  it  would 
have  become  part  of  the  public  record. 

The  university  filed  two  internal  re¬ 
ports,  dated  Nov.  20  and  Nov.  21,  that 
seemed  to  indicate  that  young  Jain  had 
been  involved  in  a  suicide  attempt. 

The  first  one,  written  by  Julian  Alli¬ 
son,  a  resident  assistant  in  the  dorm, 
said,  in  part: 

“We  discovered  that  Sanjay  was  try¬ 
ing  to  commit  suicide  by  inhaling  the 
fiimes  of  his  scooter  in  an  unventilated 
room.” 

The  second  report,  which  was  not 
signed,  also  indicated  that  Sanjay  had 
tried  to  kill  himself  with  the  fumes  of 
his  scooter. 

“I  talked  to  Sanjay  about  how  he  was 
doing,”  the  unsigned  report  said.  “1  of¬ 
fered  counseling  services’  number  [sic] 
to  him  ....  He  said  he  was  better.  I  had 
him  promise  to  call  me  before  he  did 
anything  to  hurt  himself .... 

“I  gave  him  my  card  and  gave  him  my 
home  phone  number  so  he  could  reach 
me  any  time.  He  said  he  thought  he 
would  be  OK.  He  said  he  was  going 
home  .... 

“He  told  me  he  would  remove  the 
scooter  from  his  room  . . . .  ” 

The  elder  Jain  said  the  aforemen¬ 
tioned  reports  were  read  to  him  by  uni¬ 
versity  officials  so  he  would  know  that 
this  had  not  been  his  son’s  first  suicide 
attempt. 

“What  the  hell  are  they  talking 
about?”  Jain  asked.  “How  can  they  put 
down  suicide  on  the  report  and  say  it  is 
not  a  suicide.” 

The  irony  of  the  Jain  family  plea  for  a 
public  accounting  of  his  son’s  death  was 
the  fact  that  the  Daily  Iowan  was  criti- 


“It  should  have  run  in  the  DI  [the  Daily  Iowan],” 
Jain  insisted.  “Then  everyone  would  have  been 
watching  him.  It  would  have  been  a  warning  for 
many  other  parents.” 


18 


Editor6?Publisher  •  February  18,  1995 


cized  by  its  readers  just  for  covering  the 
suicides. 

Brad  Hahn,  the  editor  of  the  Daily 
Iowan,  responded  to  criticism  of  the  pa¬ 
per’s  coverage  with  a  column  explaining 
why  he  thought  the  public  needed  to  be 
told  about  student  tragedies. 

“It’s  not  always  easy,  but  the  bottom 
line  is  that  the  readers  have  a  right  to 
know  what  is  going  on,”  Hahn  wrote. 

The  paper,  quoting  friends  of  Sanjay 
Jain,  noted  in  the  story  of  his  death 
that  he  had  attempted  a  previous  sui¬ 
cide  with  his  moped.  But  the  editors 
apparently  were  unaware  that  his  par¬ 
ents  had  never  been  notified. 

Family  in  the  dark 

Jain  said  university  officials  told  him 
that  his  son’s  previous  suicide  attempts 
were  kept  from  the  family  because  the 
youth  was  judged  to  be  responsible  for 
his  own  welfare. 

“They  said  that  they  had  counseled 
Sanjay,  and  he  was  fine,”  Jain  said. 
“They  said  it’s  not  our  policy  to  tell  par¬ 
ents,  that’s  what  they  said.  They  said 
Sanjay  was  over  18  and  was  an  adult.” 

Jones  said  that  the  1975  Buckley 
Amendment  that  protected  student’s 


privacy  rights  was  a  key  reason  for  not 
informing  the  Jains  about  their  son’s 
problems  at  school. 

“We  did  not  have  the  right  to  break 
that  confidentiality,”  Jones  said.  “We 
couldn’t  say  anything  unless  Sanjay 
gave  us  permission  to.” 


But  the  elder  Jain  countered  this  by 
stating,  “Nobody  said  he  was  over  18 
when  they  sent  us  the  bills  for  tuition. 
Then,  they  get  the  parents.” 

University  policy 
Jones  said  that  the  university  often 
notifies  parents  when  a  child  commits 
suicide,  the  prohibitions  of  the  Buckley 
Amendment  notwithstanding. 

“We  have  a  policy  about  dealing  with 
self-destructive  behavior,”  Jones  said.  “If 
a  student  does  make  a  suicide  attempt. 


we  contact  the  parents.  But  we  have 
nothing  to  show  that  he  did.  That  is 
not  to  say  that  it  didn’t  happen.  But 
when  a  student  tells  someone  about 
wanting  to  commit  suicide,  that  is  not 
evidence.” 

Jones  said  he  met  with  the  Jain  fami¬ 


ly  when  members  drove  to  Iowa  City 
shortly  after  Sanjay  committed  suicide. 

“When  I  met  with  them,  they  were 
just  so  close  to  shock,”  Jones  said.  “1 
can’t  blame  them  for  blaming  the  uni¬ 
versity.  But  the  record  will  show  just 
how  much  the  staff  cared,  about  how 
hard  they  tried.” 

Jain  said  that  his  son  Sanjay  tried  to 
commit  suicide  on  Nov.  17  by  jumping 
out  a  window,  but  was  saved  by  an 

(See  Campus  on  page  35) 


The  irony  of  the  Jain  family  plea  for  a  public 
accounting  of  their  son’s  death  was  the  fact  that 
the  Daily  Iowan  was  criticized  by  its  readers  just 
for  covering  the  suicides. 
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Help  Your  Readers  Avoid  the 
Silent  Disaster 


It's  not  dramatic.  No  howling  winds,  roaring  fires,  or 
trembling  earth.  But  it  leaves  a  terrible  mess  in  the 
house...  and  a  costly  cleanup. 
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(Call  309-76&0935). 
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and  a  non<ommercial  brochure  to  offer.  Order  them 
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S.E  papers  win 
court  order  opening 

secret  police  files 


by  M.L.  Stein 

THE  ALLEGED  VICTIM  and  San 
Francisco  newspapers  won  a  court  or¬ 
der  opening  investigative  files  regard¬ 
ing  charges  of  sexual  harassment 
against  Police  Chief  Tony  Ribera. 

U.S.  District  Judge  Lowell  Jensen 
permitted  the  release  of  secret  Police 
Commission  transcripts  of  its  1993 
probe  into  allegations  that  Ribera  re¬ 
peatedly  harassed  a  female  police  offi¬ 
cer  sexually,  psychologically  and  pro¬ 
fessionally. 

The  officer,  Joanne  Welsh,  has  re¬ 
signed  from  the  force  and  is  suing  the 
chief  in  federal  court. 


Welsh  had  filed  a  request  for  the  re¬ 
lease  of  the  documents.  Joining  the 
suit  in  an  amicus  capacity  were  the  San 
Francisco  Examiner,  San  Francisco  Bay 
Guardian,  SF  Weekly  and  the  Nation¬ 
al  Organization  for  Women. 

Mayor  Frank  Jordan  and  the  Police 
Commission  opposed  opening  of  the 
transcripts,  which  reportedly  run  for 
hundreds  of  pages. 

In  his  opinion.  Judge  Jensen  wrote 
that  “the  public  has  a  strong  interest  in 
the  truthfulness  of  allegations  of  offi¬ 
cial  misconduct,  and  finding  out 
whether  agencies  that  are  responsible 
for  investigating  and  adjudicating  com¬ 
plaints  of  misconduct  have  acted  prop¬ 
erly  and  wisely.” 

Police  Commission  President  Harry 
Low  said  members  were  concerned 
that  unsealing  the  transcripts  could 
constitute  a  violation  of  witnesses’  pri¬ 


vacy  rights  since  no  charges  were  filed 
against  Ribera. 

Welsh  first  made  her  charges  public 
in  an  interview  with  the  Examiner  in 
1993. 

Recently,  Ribera  blasted  the  Exam¬ 
iner  in  a  press  conference  for  two 
columns  by  Scott  Winokur,  which  crit¬ 
icized  the  police  chief’s  administrative 
abilities  and  predicted  he  would  resign 
or  be  fired. 

The  chief,  50,  denied  he  planned  re¬ 
tirement. 

“Winokur  goes  through  great  pains 
to  paint  me  as  a  bullheaded  autocrat,” 
Ribera  told  reporters.  “While  my  man¬ 
agement  style  is  very  assertive,  it  is  also 


very  successful.  I’m  not  running  a 
nursing  home  here  ....  I  may  be  a 
tough  guy  but  I  do  have  feelings,  and 
so  does  my  family.” 

Winokur  stood  by  his  columns,  say¬ 
ing  they  had  been  based  on  interviews 
with  40  sources. 

The  columnist  had  written  that  the 
Police  Commission  gathered  enough 
information  in  its  inquiry  into  Welsh’s 
charges  to  justify  taking  action  against 
Ribera  but  backed  off  at  Mayor  Jordan’s 
behest. 

“I  think  I  need  to  remind  the  chief 
that  he  is  a  public  figure,”  the  colum¬ 
nist  responded. 

Examiner  executive  editor  Phil 
Bronstein  described  Winokur’s 
columns  as  being  “in  the  best  tradition 
of  San  Francisco  journalism.  There 
was  analysis,  there  was  opinion,  and  it 
was  very  well  researched.” 


Utah  police 
apologize  to  media 

POLICE  IN  UTAH  have  apologized  to 
two  news  organizations  for  ripping  a 
page  from  a  reporter’s  notebook  and 
seizing  a  videotape. 

The  Salt  Lake  Tribune  and  KTVX- 
TV  had  indicated  they  would  consider 
civil  and  criminal  action  over  the  inci¬ 
dents,  which  took  place  Jan.  25  in  Og¬ 
den. 

They  occurred  at  the  scene  of  a 
bomb  squad’s  detonation  of  an  explosive 
device  addressed  to  President  Bill  Clin¬ 
ton. 

But  Tribune  editor  James  E.  Shelledy 
said  the  written  apology,  signed  by  Og¬ 
den  Police  Chief  Michael  D.  Empey  and 
Lt.  William  M.  Ladd,  and  the  return  of 
the  torn  page  settled  the  matter.  The 
sheet  was  taken  from  reporter  Tom 
Wharton  after  he  was  briefly  hand¬ 
cuffed. 

The  police  correspondence  apolo¬ 
gized  for  “any  embarrassment  or  dis¬ 
comfort”  caused  by  the  incidents  and 
expressed  hope  for  improved  relations. 

KTVX-TV  news  director  John  Ed¬ 
wards  said  he  received  a  similar  written 
apology,  also  signed  by  Empey  and 
Ladd.  In  addition  police  returned  a 
videotape  taken  from  cameraman  O.C. 
Budge. 

Edwards  said  the  station  would  ac¬ 
cept  the  apology  and  was  no  longer 
considering  legal  action.  —  AP 

Judge  finds  for 
Denver  Post 

A  JUDGE  HAS  ruled  that  the  Denver 
Post  may  collect  $31,687  in  expenses  in¬ 
curred  while  defending  against  an  un¬ 
successful  libel  suit  brought  last  fall  by  a 
dry  cleaner. 

Judge  John  W.  Coughlin  had  previ¬ 
ously  denied  a  new  trial  motion  by  the 
plaintiff,  Smiley’s  Laundry  and  Dry 
Cleaners  of  Denver. 

In  October,  a  jury  exonerated  the 
Post  and  business  writer  Chance  Con¬ 
ner  after  a  two-week  trial.  It  found  that 
a  story  published  in  June  1992  was  sub¬ 
stantially  accurate  in  describing  cus¬ 
tomer  complaints  against  Smiley’s. 

The  jury  rejected  Smiley’s  claim  for 
$1  million  in  damages.  —  AP 


“I  think  I  need  to  remind  the  chief  that  he  is  a 
public  figure,”  the  columnist  responded. 
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Judge  dismisses 
Grunseth  lawsuit 

A  JUDGE  HAS  thrown  out  the  lawsuit 
Jon  Grunseth  filed  against  a  Washing¬ 
ton,  D.C.,  hotel  after  a  news  report  on 
an  extramarital  liaison  helped  sink  his 
1990  campaign  for  Minnesota  governor. 

Grunseth  claimed  someone  at  the 
J.W.  Marriott  Hotel  had  given  a  copy  of 
his  hotel  bill  to  a  Minneapolis  Star  Tri¬ 
bune  reporter. 

The  paper  used  the  receipt  to  corrob¬ 
orate  the  claims  of  a  woman  who  said 
she  and  Grunseth  spent  a  night  at  the 
hotel  in  July  1989.  Grunseth  denied  the 
rendezvous,  although  he  admitted  hav¬ 
ing  had  an  affair  with  the  woman. 

U.S.  District  Judge  Gladys  Kessler 
said  “there  is  not  a  shred  of  evidence” 
to  support  Grunseth’s  claim  the  hotel 
gave  the  paper  the  receipt. 

“Proving  the  existence  of  this  fact  is, 
as  [Grunseth]  has  acknowledged,  cen¬ 
tral  to  his  claim,”  the  judge  wrote  in  a 
ruling  last  month. 

Grunseth’s  attorney,  Jerry  Rice,  said 
he  expects  to  win  the  case  on  appeal. 

“This  was  not  at  all  unexpected,”  he 
said.  “We  are  fairly  confident  we  are  go¬ 
ing  to  reverse”  the  ruling. 

Grunseth  was  the  Independent-Re¬ 
publican  nominee  for  governor  in  1990, 
when  the  Star  Tribune  ran  stories  about 
the  affair  and  a  pool  party  where  he  was 
accused  of  swimming  nude  with  teen¬ 
age  girls. 

He  dropped  out  of  the  race  days  be¬ 
fore  the  election,  and  was  subsequently 
fired  from  his  job  as  a  vice  president  at 
a  St.  Paul  manufacturing  company. 

Grunseth  filed  suit  against  the  Mar¬ 
riott  Corp.  after  a  1992  magazine  article 
about  the  governor’s  race  said,  without 
attribution,  that  a  Star  Tribune  reporter 
“sweet- talked”  a  Marriott  employee  into 
giving  him  the  receipt.  —  AP 

Court  won’t  hear 
campus  paper  case 

THE  MINNESOTA  SUPREME  Court 
has  refused  to  hear  the  appeal  of  a  stu¬ 
dent  reporter  ordered  to  testify  about 
an  assault  he  witnessed  at  the  Universi¬ 
ty  of  Minnesota. 

The  state  Court  of  Appeals  had  pre¬ 
viously  ruled  that  the  reporter,  Jesse 
Rosen,  had  no  statutory  or  constitu¬ 
tional  privilege  to  prevent  him  from  tes¬ 
tifying. 

While  covering  a  rally  organized  by 


the  Progressive  Students  Organization 
to  counter  an  expected  neo-Nazi  rally, 
Rosen  saw  a  group  of  people  approach 
Daniel  Simmer  and  his  fiancee.  The 
group  mistakenly  believed  Simmer  was 
a  neo-Nazi  and  a  fight  ensued,  in  which 
Simmer  was  injured. 

In  an  interview  with  police,  Rosen 
identified  Kieran  Knutson  as  the  prob¬ 
able  assailant.  Knutson  was  charged 
with  two  counts  of  felony  assault. 

When  Rosen  was  subpoenaed  to  tes¬ 
tify  at  Knutson’s  trial,  his  paper,  the 
Minnesota  Daily,  moved  to  quash  the 
subpoena.  A  judge  refused,  concluding 
that  Rosen  waived  any  privilege  he 
might  have  had  by  participating  in  the 
police  interview. 

The  Court  of  Appeals  rejected  the 
paper’s  contention  that  Rosen  had  a 
privilege  against  testifying  under  the 
Minnesota  Reporters  Shield  Law,  which 
provides  that  the  government  may  not 
compel  any  member  of  the  media  to 
disclose  sources.  The  court  said  the  law 
doesn’t  apply  when  no  source  is  at  risk 
and  the  reporter  is  testifying  about 
events  he  or  she  personally  witnessed. 

Minnesota  Daily  attorney  Marshall 
Tanick  said  an  appeal  to  the  U.S. 
Supreme  Court  was  being  considered. 

—  AP 


Calif,  daily  seeks 
police  files 

A  POLICE  SERGEANT,  who  faxed 
allegations  to  a  local  high  school  that 
24  students  and  a  sheriff’s  deputy  were 
drug  and  alcohol  abusers,  is  at  the  cen¬ 
ter  of  a  open  records  dispute. 

His  action  set  off  an  investigation, 
the  details  of  which  are  being  kept 
from  the  public  on  the  grounds  that  a 
police  officer’s  personnel  file  is  private. 

The  Riverside  (Calif.)  Press-Enter¬ 
prise  has  gone  to  court  to  demand  the 
investigation  files  in  keeping  with  the 
state’s  open  records  law. 

The  newspaper  won  a  Superior 
Court  order  releasing  the  report,  but 
the  city  of  Hemet  has  appealed  the  de¬ 
cision,  thereby  delaying  the  release. 

The  probe  involves  Hemet  police 
sergeant  Chuck  Steadman.  The  offi¬ 
cer,  who  has  two  sons  attending  Hemet 
High  School,  has  been  waging  a  highly 
publicized  campaign  against  drug  use. 
The  fax,  sent  on  a  police  department 
machine,  identified  the  suspected  stu¬ 
dents  and  Riverside  County  sheriff’s 
deputy  Bill  Roach,  who  was  accused  of 
failing  to  take  action  against  a  drug-us¬ 


ing  student  because  the  student  had  a 
picture  of  the  deputy  smoking  marijua¬ 
na. 

His  superiors  cleared  Roach  of  any 
wrongdoing,  and  he  subsequently  sued 
the  city  and  Steadman  for  impairing 
his  reputation. 

The  city  released  an  index  and  a 
brief  description  of  the  137-page  inves¬ 
tigation  report,  some  of  which  already 
had  been  made  public.  The  documents 
included  newspaper  clippings  of  the 
case. 

The  city’s  attorney,  Peter  Ferguson, 
noted,  however,  that  the  release  did 
not  mean  that  he  was  waiving  privacy 
privilege. 

Press-Enterprise  attorney  Sharon 
Waters  disputed  in  court  that  a  police 
officer’s  file  was  protected  from  public 
disclosure  and  said  the  city  had  a  duty 
to  investigate  questionable  conduct  by 
its  employees. 

Hemet  Police  Chief  Les  Evanson  did 
disclose  that  the  probe  of  Steadman 
considered  whether  the  use  of  a  city 
fax  violated  policy  and  whether  the 
deputy’s  children  furnished  him  with 
information  that  led  to  his  accusations 
against  the  24  students. 


-  CALL  FOR  APPLICATIONS  - 


Become  a  Knight  Fellow! 

Repoiting  The  Knight  Interna- 

Writing  tional  Press  Fellowship 
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'  Advertising  portation,  living  expenses 
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Promotion 
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The  fellowships  are  spon¬ 
sored  by  the  John  S.  and 
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1 1 690-A  Sunrise  Valley  Drive 
Reston,  Virginia  22091-1409 
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Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


L.  Stedem  Wood 


John  Quinn 


Sherrie  Qood 


Diane  Rogala 


L.  Stedem  Weed,  38,  associate  pub¬ 
lisher  of  the  Skagit  Valley  Herald, 
Mount  Vernon,  Wash.,  has  been  pro¬ 
moted  to  publisher. 

He  succeeds  his  father,  Leighton 
Weed,  who  remains  as  president  of 
the  parent  company,  Skagit  Valley 
Publishing  Co. 

John  Quinn,  Sunday  sports  editor  at 
New  York  Newsday,  has  been  appoint¬ 
ed  sports  editor  at  the  Asbury  Park 
Press,  Neptune,  N.J. 

Sherrie  Good,  executive  editor  of 
South  County  News,  a  group  of  the 
Orange  County  Register’s  weekly  news¬ 
papers,  has  been  promoted  to  director 
of  advertising  products  for  the  adver¬ 
tising  division  of  the  Register. 

Jenei  Wiiiinms,  a  general  assign¬ 
ment  reporter  at  the  Albany  (Ga.) 
Herald,  has  been  named  police  re¬ 
porter  at  the  Savannah  (Ga.)  News- 
Press. 


Tod  Hnmnchok,  president  and  chief 
executive  officer  of  Penwest,  has  been 
elected  to  the  Seattle  Times  Co.  board 
of  directors. 

Jerry  W.  Friedheim,  a  Freedom  Fo¬ 
rum  vice  president,  has  been  named 
operations  director  for  the  Freedom 
Forum  Newseum. 

Evan  Cooper,  principal  engineer  at 
Concurrent  Computer  Corp.,  has  been 
named  to  the  newly  created  position  of 
process  engineering  manager  at  the 
Asbury  Park  Press,  Neptune,  N.J. 

Diane  Regain,  major  account  ex¬ 
ecutive  at  the  Press  and  Home  News, 
East  Brunswick,  N.J.,  was  appointed 
national  advertising  manager  for  both 
papers  owned  by  New  Jersey  Press  Inc. 

John  DiMaielo,  controller  for  a 
division  of  Twin  Country  Grocers,  Edi¬ 
son,  N.J.,  was  named  corporate  con¬ 
troller  at  the  Press  and  will  oversee  fi¬ 
nancial  services  at  the  Home  News. 

David  Salmon,  senior  accountant 


at  the  Press,  was  promoted  to  account¬ 
ing  manager  for  both  papers. 

Marc  Ryan,  editorial  writer  at  the 
Waterbury  (Conn.)  Republican-Amer- 
ican,  has  joined  Connecticut  Gov. 
John  Rowland’s  staff  as  deputy  director 
of  communications. 

TorrI  Hayos  Woods,  circulation 
sales  manager  at  the  Nashville  Ten¬ 
nessean,  has  been  named  circulation 
sales  and  marketing  director  at  Gan¬ 
nett  Suburban  Newspapers,  White 
Plains,  N.Y. 

Laura  Vorsau  Nishot,  sales  and 
marketing  manager  at  the  Battle  Creek 
(Mich.)  Inquirer,  was  appointed  con¬ 
sumer  marketing  manager. 

Josoph  S.  Millor,  general  manag¬ 
er  of  Essex  Sports  Cars  Inc.,  Maple¬ 
wood,  N.J.,  was  named  automotive  ad¬ 
vertising  manager  at  Gannett. 

Samuol  "Sam"  C.  Elliott,  metro 
manager  for  USA  Today  in  Indianapo¬ 
lis,  was  appointed  circulation  single 
copy  manager. 

Bailoy  Dabnoy,  circulation  director 
at  the  Gainesville  (Ga.)  Times,  has 
been  named  circulation  director  of  the 
Jackson  (Tenn.)  Sun. 

Normau  A.  Rosinski,  48,  president 
and  publisher  of  Star  Newspapers,  a 
chain  of  weeklies  serving  suburbs  of 
Chicago,  has  been  named  publisher  of 
the  Daily  Southtown  and  executive 
vice  president  of  American  Publish¬ 
ing’s  Chicago  division. 

In  December,  American  Publishing 
purchased  the  Southtotvn  and  its  sister 
publication,  the  News  Marketer,  from 
Pulitzer  Publishing  Co. 
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Obituaries 


John  R.  Caso,  90,  former  reporter, 
political  writer  and  editorial  writer  at 
the  now-defunct  Hartford  Times,  who 
later  worked  as  a  part-time  copy  desk 
editor  at  the  Hartford  Courant,  died 
Jan.  14. 

Irno  "Christianson"  Ciondonioi, 

75,  “Eljem  Speaks”  columnist  at  the 
now-defunct  Manchester  (Conn.) 
Evening  Herald,  died  Jan.  5. 

John  "Jack"  Conway,  81,  retired 
New  Britain,  Conn.,  bureau  chief  at 
the  Hartford  Courant,  died  Jan.  15. 

Lamar  Downtain,  69,  retired  circula¬ 
tion  manager  at  the  Indianapolis  Star 
and  News,  died  Jan.  10  after  a  lengthy 
battle  with  cancer. 

He  was  a  past  president  of  the  Cen¬ 
tral  States  Circulation  Managers  Asso¬ 
ciation,  which  recently  named  its  dis¬ 
trict-manager  training  program  in  his 
honor. 

Donald  Staloy  Oihhs,  90,  a  re¬ 
porter  at  the  New  York  World  before 
embarking  on  a  long  career  in  adver¬ 
tising,  died  Jan.  15  in  Mount  Kisco, 
N.Y. 

Francis  T.  "Tod"  Hoskins,  74,  who 

taught  journalism  at  the  American 
School  in  Cairo  and  at  the  University 
of  Connecticut,  died  Jan.  13  in  New 
London,  Conn. 

He  also  served  as  an  assistant  editor 
at  Connecticut  Circle  magazine. 

Tom  Johnson,  61,  the  artist  who  cre¬ 
ated  the  Herman  Hoglebogle  problem¬ 
solving  character  in  the  Indianapolis 
News,  died  Jan.  16. 

In  1957,  the  News  and  Hoglebogle 
received  the  National  Safety  Council’s 
public  interest  award  for  helping  to  re¬ 
duce  school-related  accidents  by  55 
percent. 

Goraldino  L.  King,  67,  an  adjunct 
faculty  member  in  the  Michigan  State 
University  School  of  Journalism,  died 
of  a  heart  attack  Jan.  8  in  Lansing, 
Mich. 

Porcy  Knauth,  80,  former  news  cor¬ 
respondent  at  the  Chicago  Tribune  and 
New  York  Times,  died  Jan.  15  in  Mys¬ 
tic,  Conn. 


Jamos  M.  McAllistor,  79,  former 
president  and  chairman  of  the  board  of 
Parade  Publications,  publisher  of  the 
Sunday  magazine  Parade,  died  of 
prostate  cancer  Jan.  13  in  Sedona, 
Ariz. 

Broco  N.  Morang,  64,  editor  at  the 
Reading  (Mass.)  Chronicle,  died  of  can¬ 
cer  Jan.  11. 

Previously,  he  was  advertising  man¬ 
ager  at  the  Wakefield  (Mass.)  Daily 
Item. 

William  C.  Osmola,  84,  retired  lino¬ 
type  operator  and  “News  of  the  Deaf” 
columnist  at  the  Springfield  News¬ 
papers  in  Massachusetts,  died  Jan.  10. 

Jamoa  Quinn,  68,  former  United 
Press  International  bureau  chief  in 
Omaha  and  later  Chicago,  died  Jan.  3. 

Victor  Riosol,  81,  a  crusading  labor 
journalist  who  was  blinded  by  an  acid 
attack  in  1956,  died  Jan.  4. 

The  man  accused  of  blinding  Riesel 
was  found  shot  to  death  a  few  months 
later.  The  FBI  arrested  eight  men  and 
said  the  blinding  was  the  work  of  gar¬ 
ment  district  terrorists  determined  to 
silence  Riesel. 

His  column  appeared  in  the  New 
York  Daily  Mirror  and  was  syndicated 
to  as  many  as  350  newspapers  at  the 
height  of  its  popularity. 

Jack  Donton  Scott,  79,  author/free¬ 
lance  writer  who  served  as  a  World 
War  11  correspondent  for  the  military 
publication  Yank,  died  Jan.  11  in  Corn¬ 
ing,  N.Y. 


He  wrote  41  books  and  more  than 
1,500  magazine  articles. 

Tony  Spina,  80,  chief  photographer 
emeritus  at  the  Detroit  Free  Press,  died 
of  complications  of  coronary  heart  dis¬ 
ease  Jan.  19  in  Bloomfield  Hills,  Mich. 

Among  many  other  awards,  he  won 
the  Sprague  Memorial  Award  from  the 
National  Press  Photographers  Associa¬ 
tion. 

Loo  Suaroz,  37,  deputy  sports  editor 
at  the  Miami  Herald,  died  Jan.  5,  ap¬ 
parently  of  a  heart  attack. 

Charlos  Trowbridgo  Sr.,  87,  a  for¬ 
mer  scholastic  sports,  state  and  tele¬ 
graph  editor  at  the  New  Haven  Regis¬ 
ter,  died  Jan.  7. 

Doniol  Halsoy  Wolls,  79,  post- 
World  War  11  business  manager  at  the 
West  Hartford  (Conn.)  News,  died 
Jan.  22. 

Roborl  W.  Wolls,  76,  who  started  as 
a  rewrite  man  at  the  Milwaukee  Jour^ 
nal  and  retired  as  a  humor  columnist 
and  book  editor,  died  in  his  sleep  of 
kidney  failure  Jan.  9,  while  touring 
Mexico  with  his  wife. 

Gail  P.  Wostry,  40,  who  was  recently 
appointed  to  the  post  of  assistant  team 
leader  of  the  Portland  Oregonian’s  ed¬ 
ucation  team,  died  of  cancer  Dec.  21 
in  Portland. 

Coyto  Wbito,  68,  farm  writer  and  ed¬ 
itor  for  newspapers  in  South  Carolina 
and  North  Carolina,  died  Jan.  1. 
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December  1994 

ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 

(measured  in  inches) 


1994  1993 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

ALBANY,  N.Y. 


Times  Union-a/d 


ROP  Local . 

55,784 

43,918 

Preprint  Local . 

.  103,905 

97,651 

ROP  National . 

4,614 

4,619 

Classified . 

34,147 

33,097 

Total . 

.  198,450 

179,285 

Times  Union-S 

ROP  Local . 

23,413 

19,663 

Preprint  Local 

165,230 

147,321 

ROP  National . 

1,977 

2,037 

Preprinl  National . 

11,470 

10,938 

Classified . 

14,668 

12,657 

Total . 

.  216,758 

192,616 

GRAND  TOTAL.. 

.  415,208 

371,901 

YEAR  TO  DATE.. 

.  2,896,712 

2,717,435 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . 

25,802 

32,567 

ROP  National . 

129 

Classified . 

22,423 

20,971 

GRAND  TOTAL.. 

48,354 

53,538 

YEAR  TO  DATE.. 

.  583,422 

568,844 

BANGOR,  MAINE 

Daily  News-m 


ROP  Local . 

16,695 

3,890 

18,178 

8,342 

Preprint  Local . 

4,774 

34,996 

5,017 

36,368 

ROP  National . 

380 

528 

Classified . 

10,403 

11,220 

316 

Total . 

32,252 

38,886 

34,943 

45,026 

Daily  News-S 

ROP  Local . 

6,193 

715 

5,989 

1,321 

Preprint  Local . 

10,046 

30,046 

8,194 

29,198 

ROP  National . 

293 

342 

Preprint  National . 

7,371 

5,670 

162 

Classified 

9,489 

7,795 

Total . 

33,392 

30,761 

27,990 

30,681 

GRAND  TOTAL... 

65,644 

69,647 

62,933 

75,707 

YEAR  TO  DATE... 

803,801 

646,059 

751,318 

738,076 

BENNINGTON,  VT. 

Banner-m 


ROP  Local . 

7,710 

11,553 

Preprint  Local . 

2,251 

1,819 

ROP  National . 

413 

449 

Preprint  National . 

50 

50 

Classified 

7,493 

5,597 

GRAND  TOTAL... 

17,917 

19,468 

YEAR  TO  DATE... 

215,184 

220,560 

BLOOMINGTON,  IND. 

Herald-Times-mS 


ROP  Local . 

33,380 

30,374 

Preprint  Local . 

112,147 

106,874 

ROP  National 

248 

279 

Preprint  National . 

2,001 

2,437 

Classified . 

27,596 

27,173 

GRAND  TOTAL... 

175,372 

167,137 

YEAR  TO  DATE... 

1,770,332 

1,734,976 

BUFFALO,  N.Y. 

News-a/d 


ROP  Local . 

.„  43,356 

49,309 

Preprint  Local . 

3,761 

8,123 

2,973 

6,160 

ROP  National . 

2,980 

2,791 

Preprint  National . 

126 

124 

Classified . 

27,074 

24,471 

Total . 

..  77,171 

8,249 

79,544 

6,284 

1994 

1993 

FULL  PART 

FULL 

PART 

RUN  RUN 

RUN 

RUN 

News-S 

ROP  Local . 

14,227 

15,528 

Preprint  Local . 

8,780  16,129 

6,675 

15,583 

ROP  National . 

3,190 

1,857 

Preprinl  National . 

2,929 

2,866 

Classified . 

8,348 

7,530 

Total . 

.  34,545  19,058 

31,590 

18,449 

GRAND  TOTAL.. 

.  111,716  27,307 

111,134 

24,733 

YEAR  TO  DATE.. 

.  1,315,007  256,269  1,267,713 

282,902 

CASA  GRANDE,  ARIZ. 

Dispatch-e 

ROP  Local . 

16,242 

16,804 

ROP  National . 

233 

633 

Classified . 

11,191  . 

11,736 

GRAND  TOTAL.. 

.  27,666 

29,173 

YEAR  TO  DATE.. 

.  316,576 

301,030 

CHAMPAIGN,  ILL. 


News-Gazette-eS 


ROP  Local . 

43,878 

2,154 

38,970 

1,016 

Preprint  Local . 

119,970 

56,115 

107,844 

50,181 

ROP  National . 

871 

1,424 

Preprint  National . 

10,836 

8,385 

Classified . 

29,153 

27,579 

GRAND  TOTAL... 

204,708 

58,269 

184,202 

51,197 

YEAR  TO  DATE...  2,165,915  437,939  2,028,224  441,574 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

27,944 

26,673 

Preprint  Local . 

19,635 

15,191 

ROP  National . 

10 

Classified . 

8,811 

8,607 

GRAND  TOTAL... 

56,390 

50,481 

YEAR  TO  DATE... 

642,939 

558,015 

DETROIT,  MICH. 

News/Free  Press-meS 


ROP  Local . 

.  129,341 

79,453 

128,740 

83,773 

Preprint  Local . 

111,316 

104,599 

113,780 

84,700 

ROP  National . 

18,057 

829 

14,899 

264 

Preprint  National . 

3,289 

911 

6,522 

147 

Classified . 

61,944 

51,447 

GRAND  TOTAL.. 

.  323,947 

185,792 

315,388 

168,884 

YEAR  TO  DATE.. 

.  3,332,092  1,826,919  3,051,447  1,667,853 

DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  27,052  6.295  30,707  6,830 

Preprint  Local .  46,304  87,995  43,189  82,056 

ROP  National .  724  1,017 

Preprinl  National .  7,375  125  8,375  250 

Classified .  38,505  37,627 


GRAND  TOTAL...  119,960  94,415  120,915  89,136 

YEAR  TO  DATE ...  1 ,478,000  726,826  1 ,365,469  663,896 


DURHAM,  N.C. 

Herald-Sun-mS 


ROP  Local . 

56,368 

54,164 

ROP  National . 

1,060 

854 

Classified . 

39,996 

38,709 

GRAND  TOTAL.. 

97,424 

93,727 

YEAR  TO  DATE.. 

.  1,060,464 

1,076,216 

ERIE,  PA. 

Daily  Times-e 

ROP  Local . 

28,705 

35,460 

Preprint  Local . 

22,914 

28,809 

ROP  National . 

1,029 

278 

Preprint  National . 

176 

Classified . 

27,324 

23,374 

Total . 

80,148 

87,921 

Times-News-S 

ROP  Local . 

10,095 

11,467 

Preprint  Local . 

94,101 

88,445 

ROP  National . 

417 

418 

Preprinl  National . 

5,428 

5,088 

Classified . 

14,420 

15,415 

Total . 

.  124,461 

120,833 

GRAND  TOTAL.. 

.  204,609 

208,754 

YEAR  TO  DATE.. 

.  2,311,792 

2,238,292 

1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

FORT  LAUDERDALE, 

FLA. 

Sun-Sentinel-mS 

ROP  Local . 

164.889 

242,124 

149,210 

222,730 

Preprint  Local . 

.  112,068 

123,854 

100,482 

116,722 

ROP  National . 

23,903 

7,847 

20,925 

8,429 

Preprint  National . 

10,860 

1,388 

10,908 

264 

Classified . 

.  226,931 

69,018 

187,099 

62,679 

GRAND  TOTAL.. 

.  538,651 

444,231 

468,624 

410,824 

YEAR  TO  DATE.. 

.  4,781,004  3,769,545  4,453,405  3,564,326 

FORT  WAYNE,  IND. 

Joumal-Gazette-m 


ROP  Local . 

35,038 

4,964 

32,092 

3,948 

Preprint  Local . 

27,006 

63,815 

27,067 

42,441 

ROP  National . 

1,434 

999 

39 

Preprinl  National . 

88 

Classified . 

30,226 

1,191 

29,853 

1,196 

Total . 

93,704 

70,058 

90,011 

47,624 

News-Sentinel-e 

ROP  Local . 

34,029 

4,964 

27,370 

3,948 

Preprinl  Local . 

27,006 

63,903 

27,067 

72,107 

ROP  National . 

1,434 

1,099 

39 

Preprint  National . 

88 

504 

Classified . 

29,539 

1,191 

28,710 

1,196 

Total . 

92,008 

70,146 

84,246 

77,794 

Journal-Gazette-S 

ROP  Local . 

10,132 

11,864 

Preprint  Local . 

33,244 

66,133 

33,684 

41,646 

ROP  National . . 

463 

752 

Preprint  National . 

6,928 

6,336 

504 

Classified . 

16,716 

15,598 

88 

Total . 

67,483 

66,133 

68,234 

42,238 

GRAND  TOTAL... 

253,195 

206,337 

242,491 

167,656 

YEAR  TO  DATE...  3,014,853  2,073,508  2,909,450  1,924,621 

FREDERICK,  MD. 


Post  &  News-m/e 


ROP  Local . 

57,639 

52,914 

Preprint  Local . 

.  142,085 

133,329 

ROP  National . 

616 

311 

Classified . 

34,549 

32,134 

GRAND  TOTAL.. 

.  234,889 

218,688 

YEAR  TO  DATE.. 

.  2,221,045 

2,204,283 

GRAND  FORKS, 

Herald-m 

N.D. 

ROP  Local . 

26,546 

26,179 

Preprint  Local . 

83,793 

73,829 

ROP  National 

371 

270 

Preprint  National . 

4,950 

5,643 

Classified . 

15,420 

15,375 

GRAND  TOTAL.. 

.  131,080 

121,296 

YEAR  TO  DATE.. 

.  1,443,524 

1,372,013 

GRAND  ISLAND, 

z 

HI 

m 

independent-mS 


ROP  Local.,,, 

41,677 

43,403 

Preprint  Local . 

43,102 

24,909 

45,480 

20,840 

ROP  National . 

462 

597 

Preprint  National . 

125 

Classified . 

16,201 

14,674 

GRAND  TOTAL.. 

.  101,442 

24,909 

104,279 

20,840 

YEAR  TO  DATE.. 

.  1,079,760 

177,532  1,036,874 

141,407 

GREENSBURG,  PA. 


Tribune-Review-m 


ROP  Local . 

32,341 

33,128 

Preprint  Local . 

30,683 

14,275 

23,949 

24,536 

ROP  National . 

1,229 

696 

Classified . 

36,341 

32,184 

Total . 

100,594 

14,275 

89,957 

24,536 

Tribune-Review-S 

ROP  Local . 

25,798 

19,804 

Preprinl  Local . 

71,616 

25,440 

27,260 

48,363 

ROP  National . 

205 

118 

Preprint  National . 

7,800 

8,580 

Classified . 

21,931 

15,033 

Total . 

127,350 

25,440 

70,795 

48,363 

GRAND  TOTAL.. 

227,944 

39,715 

160,752 

72,899 

YEAR  TO  DATE.. 

2,085,201 

600,9841,982,995 

552,461 

*  Indicates  newspapers  reporting  figures  in  lines. 
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PART 

RUN 


1994 

1993 

FULL  F 

’ART  FULL  PART 

RUN  I 

RUN  RUN  RUN 

GREENWICH, 

News-a/dS 

CONN. 

ROP  Local . 

35,182 

43,374 

ROP  Nalional . 

2,034 

3,658 

Classified . 

20,116 

20,559 

GRAND  TOTAL... 

57,332 

67,591 

YEAR  TO  DATE... 

710,323 

728,890 

HUTCHINSON,  KAN. 

News-mS 


ROP  Local . 

29,470 

31,683 

Preprint  Local 

17,455 

134,651 

20,012 

125,244 

ROP  Nalional . 

631 

550 

Preprint  National . 

9,986 

8,442 

Classified.. 

24,025 

22,117 

GRAND  TOTAL... 

81,567 

134,651 

82,804 

125,244 

YEAR  TO  DATE...  1,073,388  1,141,193  844,593  1,074,127 

JACKSONVILU,  FLA. 

Florida  Titnes-Union-mS 


ROP  Local .  81,936  33,341  88,317  30,938 

Preprint  Local .  191,694  161,637 

ROP  National .  9,271  8,221 

Preprint  National .  10.578  9,417 

Classified .  72,890  71,618 


GRAND  TOTAL...  366,369  33,341  339,210  30,938 

YEAR  TO  DATE...  3,575,471  408,498  3,380,747  377,666 


LINCOLN,  NEB. 


Journal  Star-meS 
ROP  Local . 

51,645 

55,341 

ROP  National . 

494 

697 

Classified . 

39,734 

37,292 

GRAND  TOTAL.. 

.  91,873 

93,330 

YEAR  TO  DATE.. 

.  1,362,854 

1,338,157 

LOGANSPORT, 

Pharos-Trlbune-eS 

IND. 

ROP  Local . 

18,552 

17,673 

Preprint  Local 

55,472 

53.839 

ROP  National . 

122 

78 

Classified. 

11,552 

9,792 

GRAND  TOTAL... 

85,698 

81,382 

YEAR  TO  DATE... 

746,170 

763,509 

LOUISVILLE,  KY. 


Courier-Journai-a/d 


ROP  Locai . 

54,027 

17,113 

56,477 

21,261 

Preprint  Local . 

43,037 

73,612 

ROP  Nalional . 

1,494 

795 

32 

Preprint  Nalional . 

363 

Classified 

27,939 

12,181 

24,252 

12,613 

Total . 

83,460 

72,331 

81,524 

107,881 

Courier-Journal-S 

ROP  Local . 

24.292 

614 

26,858 

217 

Preprint  Local . 

97,786 

77,979 

ROP  National . 

394 

609 

Preprint  National . 

6,538 

6,150 

Classified 

12,903 

12,205 

Total . 

37,589 

104,938 

39,672 

84,346 

GRAND  TOTAL... 

121,049 

177,269 

121,196 

192,227 

YEAR  TO  DATE... 

,  1,321,517  2,075,038  1,328,937  2,086,486 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

40,107 

42,597 

ROP  National . 

1,529 

1,166 

Classified . 

25,592 

27,959 

Total . 

67,228 

71,722 

N.H.  Sunday  News-S 

ROP  Local . 

15,273 

17,226 

ROP  National . 

228 

343 

Classified . 

13,455 

15,881 

Total . 

28,956 

33,450 

GRAND  TOTAL... 

96,184 

105,172 

YEAR  TO  DATE... 

1,285,928 

1,298,821 

*  Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 

FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

MIDDLETOWN,  N.Y. 

Times  Herald-Record-mS 

ROP  Local . 

75,199 

21,045  77,166 

Preprint  Local . 

83,670 

263,394  125,817 

181,554 

ROP  National . 

217 

575 

Preprint  National . 

10,080 

9,555 

Classified . 

53,920 

48,531 

GRAND  TOTAL.. 

223,086 

284,439  261,644 

181,554 

YEAR  TO  DATE.. 

.  2,603,123  2,210,400  2,782,862  1,752,930 

MUNCIE 

,  IND. 

Star-m 

ROP  Local . 

24,200 

22,386 

PreprinI  Local . 

8,986 

8,327 

ROP  National . 

199 

633 

Classified . 

12,375 

11,514 

Total . 

.  45,760 

42,860 

Press-e 

ROP  Local . 

33,838 

29,470 

PreprinI  Local . 

11,083 

9,529 

ROP  National . 

199 

640 

Classified . 

14,505 

13,067 

Total . 

59,625 

52,706 

Star-S 

ROP  Local . 

9,381 

7,022 

Preprint  Local . 

8,646 

8,116 

ROP  National . 

285 

155 

Preprint  National . 

343 

609 

Classified . 

5,284 

4,237 

Totai.....^::. . 

.  23,939 

20,139 

GRAND  TOTAL.. 

.  129,324 

115,705 

YEAR  TO  DATE.. 

.  1,176,019 

1,148,713 

NASHVILLE,  TENN. 

Tennessean-m 


ROP  Local . 

47,026 

42,063 

Preprint  Local . 

30,090 

25,266 

ROP  National . 

2,955 

1,505 

Preprint  National . 

31 

Classified . 

37,066 

32,161 

Total . 

,  117,168 

100,995 

Banner-e 

ROP  Local . 

41,031 

35,962 

Preprint  Local . 

30,211 

24,304 

ROP  National . 

2,753 

1,394 

Preprint  National . 

31 

Classified . 

29,790 

24,419 

Total . 

.  103,816 

86,079 

Tennessean-S 

ROP  Local . 

26,803 

23,421 

Preprint  Local . 

56,229 

52,124 

ROP  Nalional . 

1,101 

938 

Preprint  Nalional . 

5,725 

6,001 

Classifieo . 

21,035 

17,837 

Total . 

.  110,893 

100,321 

GRAND  TOTAL.. 

.  331,877 

287,395 

YEAR  TO  DATE.. 

.3,531,419 

3,360,725 

NORTH  BAY, 

ONTARIO 

Nugget-m 

ROP  Local . . 

19,943 

22,906 

Preprint  Local . 

67,285 

67,732 

ROP  National . 

6,036 

5,200 

Preprint  National . 

1,034 

4.356 

Classified . 

12,808 

14,926 

GRAND  TOTAL.. 

.  107,106 

115,020 

YEAR  TO  DATE.. 

.  1,208,954 

1,212,756 

NORTHAMPTON,  MASS. 

Daiiy  Hampshire  Gazette-e 


ROP  Local . 

42,091 

40,931 

Preprint  Local . 

59,985 

35,733  41,538 

26,703 

ROP  National . 

98 

207 

Classified . 

14,919 

13,663 

GRAND  TOTAL.. 

.  117,093 

35,733  96,339 

26,703 

YEAR  TO  DATE.. 

.  977,589 

302,763  968,371 

241,488 

OLYMPIA,  WASH. 

Olympian-mS 

ROP  Local . 

50,322 

50,230 

PreprinI  Local . 

179,372 

128,225 

ROP  Nalional . 

1,330 

370 

Classified . 

31,619 

30,143 

GRAND  TOTAL.. 

.  262,643 

208,968 

YEAR  TO  DATE.. 

.  2,622,187 

2,183,476 

1994 

1993 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

OTTAWA,  ILL. 

Daily  Times-e 

ROP  Local . 

....  22,952 

23,179 

PreprinI  Local . 

....  52,652 

1,547 

44,015 

1,214 

ROP  National . 

256 

Classified . 

5,915 

5,686 

GRAND  TOTAL 

...  81,519 

1,547 

73,136 

1,214 

YEAR  TO  DATE 

...  780,615 

23,161 

758,940 

23,504 

PITTSBURGH,  M. 

Post-Gazette-m 

ROP  Local . 

48,743 

11,190 

49,156 

11,017 

Preprint  Local . 

16,053 

77,631 

ROP  Nalional . 

7,401 

72 

5,168 

14 

Classified . 

40,103 

13,939 

37,050 

12,965 

Total . 

112,300 

102,832 

91,374 

23,996 

Post-Gazette-S 

ROP  Local . 

17,025 

4,248 

14,635 

2,805 

Preprint  Local . 

114,758 

40,498 

ROP  National . 

2,836 

28 

2,281 

Preprint  National . 

15,162 

516 

Classified . 

23,554 

4,585 

21,922 

1,491 

Total . 

173,335 

49,875 

38,838 

4,296 

GRAND  TOTAL... 

285,635 

152,707 

130,212 

28,292 

YEAR  TO  DATE... 

2,680,619  1,889,973  1,399,465 

403,694 

PORTLAND,  MAINE 

Press  Herald-m 

ROP  Local . 

52,674 

3,091 

35,678 

2,519 

Preprint  Local . 

27,279 

25,994 

ROP  Nalional . 

857 

563 

Classified . 

13,262 

14 

8,858 

5 

Total . 

94,072 

3,105 

71,093 

2,524 

Telegram-S 

ROP  Local . 

26,865 

23,636 

Preprint  Local . 

58,561 

49,630 

ROP  Nalional . 

493 

369 

Preprint  Nalional . 

2,950 

4,611 

Classified . 

19,121 

16,114 

Total . 

.  107,990 

94,360 

GRAND  TOTAL.. 

.  202,062 

3,105 

165,453 

2,524 

YEAR  TO  DATE.. 

.  1,773,648 

31,125  1,594,349 

28,330 

PROVIDENCE,  R.I. 

Journal  Bulletin-a/d 

ROP  Local . 

52,997 

19,894 

59,849 

17,289 

PreprinI  Local 

36,974 

116,601 

17,648 

140,483 

ROP  National 

2,554 

3,154 

Preprint  National . 

7,394 

17,737 

Classified . 

26,509 

798 

28,823 

761 

Total . 

.  119,034 

144,687 

109,474 

176,270 

Joumal-S 

ROP  Local . 

25,492 

1,936 

32,184 

1,699 

Preprint  Local . 

73,795 

112,516 

60,468 

107,294 

ROP  Nalional 

1,834 

1.705 

Preprint  Nalional . 

6,911 

363 

7,187 

181 

Classified . 

11,225 

236 

9,836 

145 

Total . 

.  119,257 

115,051 

111,380 

109,319 

GRAND  TOTAL.. 

,.  238,291 

259,738 

220,854 

285,589 

YEAR  TO  DATE...  2,505,283  2,633.925  2,283,044  2,338,449 


READING,  PA. 

Eagle/Times-e 


ROP  Local . 

52,693 

56,386 

Preprint  Local . 

29,050 

26,703 

ROP  Nalional . 

978 

310 

Classified . 

35885 

34.653 

Total . 

118,606 

118,052 

Eagle-S 

ROP  Local . 

29,457 

27,280 

PreprinI  Local 

19,350 

57,410 

14,085 

44,675 

ROP  National . 

239 

276 

Preprint  National . 

6,120 

5,580 

Classified.... 

18,433 

16,003 

Total . 

73.f.« 

57,410 

63,224 

44,675 

GRAND  TOTAL... 

192,205 

57,410 

181,276 

44,675 

YEAR  TO  DATE... 

1,966,458 

584,700  1,943,427 

469,050 
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1994  1993 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

RENO, 

NEV. 

Gazette-Joumal-m 

ROP  Local . 

83,698 

80,112 

Preprint  Local . 

..  187,858 

166,928 

ROP  National 

2^74 

2,291 

Preprint  National 

5,632 

5,478 

Classitied 

.  50,477 

50,655 

GRAND  TOTAL. 

..  329,939 

305,464 

YEAR  TO  DATE. 

..  3,392,%7 

3,285,501 

RICHMOND,  VA. 

Times-Dispalch-ni 

ROP  Local . 

52,652 

12,476 

51,629 

12,164 

Preprini  Local . 

21,459 

3,979 

18,519 

3,417 

ROP  National . 

3,943 

8 

2,628 

8 

Preprint  fUional . 

546 

298 

460 

Classified . 

24,374 

25,649 

Total . . 

,  102,428 

17,009 

98,723 

16,049 

Times-Oispatch-S 

ROP  Local . 

20,535 

23,382 

Preprini  Local . 

49,338 

2,748 

43,750 

3,657 

ROP  National . 

1,434 

1,005 

Preprint  National . 

5,405 

4,809 

Classified . 

14,583 

15,755 

Total . 

91,295 

2,748 

88:701 

3,657 

GRAND  TOTAL.. 

.  193,723 

19,757 

187,424 

19,706 

YEAR  TO  DATE.. 

.  2,219,353 

173,057  2 

,218,937 

173,703 

MYIRSIDE,  CAUF. 

Press-Enterprise-mS 


ROP  Local .  74,642  30,152  66,052  23,560 

ROP  National .  6,851  10  7,020  116 

ClassiHed .  85,173  53,469  655 


GRAND  TOTAL...  166,666  30,162  126,541  24,331 

YEAH  TO  DATE...  1,833,776  285,789  1,438,135  279,345 


SACRAMENTO,  CAUF. 


Bee-mS 


ROP  Local . 

103,174 

28,057 

98,827 

25,012 

Preprint  Local 

197,797 

71,437 

196,779 

77,049 

ROP  National . 

11,497 

10,854 

Preprint  National . 

11,050 

2,698 

10,514 

1,560 

Classified . 

165,062 

9,540 

153,855 

7,282 

GRAND  TOTAL.. 

.  488,580 

111,732 

470,829 

110,903 

YEAR  TO  DATE.. 

.  5,217,528  1,079,073  4,997,132 

992,590 

SAN  BERNARDINO,  CAUF. 

Sun-mS 


ROP  Locai . 

50,709 

49,093 

Preprini  Local . 

69,917 

100,500 

ROP  National . 

4,510 

4,703 

Preprini  National . 

3,550 

2,840 

Classified . 

54,877 

43,027 

GRAND  TOTAL... 
YEAR  TO  DATE... 

183,563 

N/A 

200,163 

SAN 

DIEGO,  CAUF. 

Union  Trlbune-mS 

ROP  Local . 

140,517 

15,843  131,927 

14,234 

ROPfaional . 

14,429 

850  13,350 

170 

Classified . 

76,539 

9,586  72,215 

13,598 

GRAND  TOTAL... 

231,485 

26,279  217,492 

28,002 

YEAR  TO  DATE... 

2,953,272 

452,393  2,851,666 

394,950 

SAN  FRANCISCO,  CAUF. 

Chronicle-m 

ROP  Local . 

.  68,931 

18,918 

75,091 

25,920 

Preprint  Local . 

112,400 

135,184 

ROP  National . 

22,301 

591 

19,677 

675 

Preprint  National . 

3,705 

1,560 

Classified 

45,320 

40,380 

Total . 

...  252,657 

19,509 

271,892 

26,595 

Examiner.e 

ROP  Local . 

.  66,561 

16,336 

73,066 

24,700 

Preprint  Local . 

.  112,400 

135,184 

ROP  National . 

.  22,046 

496 

19,453 

423 

Preprint  National . 

3,705 

1,560 

Classified . 

.  45,735 

39,836 

Total . 

...  250,447 

16,832 

269,099 

25,123 

♦Indicates  newspapers  reporting  figures  in  lines. 


1994  1993 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Examiner/Chronicle-S 

ROP  Local . 

39,483 

2,808 

28,040 

2,871 

Preprint  Local . 

147,526 

121,794 

ROP  National . 

8,830 

318 

7,798 

288 

Preprini  National . 

2,210 

11,310 

Classified . 

21,602 

17,847 

Total . 

219,651 

3,126 

186,789 

3,159 

GRAND  TOTAL... 

722,755 

39,467 

727,780 

54,877 

YEAR  TO  DATE... 

5,147,304 

334,359  5,476,230 

375,301 

SITKA,  AIASKA 

Daily  Sentinel-e 


ROP  Local . 

6,794 

6,317 

ROP  National . 

258 

409 

Classified . 

1,090 

947 

GRAND  TOTAL... 

8,142 

7,673 

YEAR  TO  DATE... 

70,351 

74,027 

SPOKANE, 

WASH. 

Spokesman-Review-m 

ROP  Local . 

53,779 

49,213 

Preprini  Local . 

8,009 

9,352 

ROP  National . 

5,098 

1,456 

Preprint  National . 

119 

Classified . 

40,285 

38,495 

Total . 

107,171 

98,635 

Spokesman-Review-S 

ROP  Local . 

12,684 

13,698 

Preprint  Local . 

8,762 

7,212 

ROP  National . 

962 

792 

Preprint  National . 

628 

854 

Classitied . 

14,170 

14,943 

Total . 

37,206 

37,499 

GRAND  TOTAL... 

144,377 

136,134 

YEAR  TO  DATE... 

1,691,071 

1,551,735 

STAMFORD 

,  CONN. 

Advocate-a/d-S 

ROP  Local . 

38,288 

51,616 

ROP  National . 

2,020 

3,660 

Classitied . 

20,868 

29,404 

GRAND  TOTAL... 

61,176 

84,680 

YEAR  TO  DATE... 

773,292 

808,836 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Local . 

29,706 

20,387 

28,476 

17,619 

Preprint  Local . 

54,392 

45,042 

ROP  National . 

1,615 

847 

Classified . 

18,646 

16,970 

Total . . 

104,359 

20,387 

91,335 

17,619 

Herald-Journal-e 

ROP  Local . 

30,842 

10,915 

31,009 

11,335 

Preprint  Local . 

50,308 

47,398 

ROP  National . 

1,382 

482 

Classified . 

16,618 

15,187 

Total . 

99,150 

10,915 

94,076 

11,335 

Herald  American-S 

ROP  Local . 

19,033 

507 

16,918 

359 

Preprint  Local . 

207,077 

146,438 

ROP  National . 

1,275 

690 

Preprini  National . 

6,736 

7,468 

Classified . 

10,239 

9,560 

Total . 

244,360 

507 

181,074 

359 

GRAND  TOTAL.. 

447,869 

31,809 

366,485 

29,313 

YEAR  TO  DATE.. 

4,346,363 

306,329  4,512,142 

284,696 

TACOMA,  WASH. 

News  Tribune-m 

ROP  Local . 

83,593 

3,337 

76,129 

5,745 

Preprint  Local . 

.  115,202 

15,795 

95,508 

13,706 

ROP  National . 

5,886 

3,577 

Preprint  National . 

9,594 

9,196 

Classified . 

41,798 

38,999 

GRAND  TOTAL.. 

.  256,073 

19,132 

223,409 

19,451 

YEAR  TO  DATE.. 

.  2,466,190 

183,489  2,372,590 

194,985 

TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

43,692 

7,511 

49,335 

7,158 

Preprint  Local . 

42,777 

46,053 

ROP  National . 

2,723 

32 

1,677 

79 

Preprini  National . 

126 

Classified . 

..  16,550 

743 

14,165 

498 

Total . 

..  105,742 

8,286 

111,356 

7,735 

1994  1993 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Blade-S 

ROP  Local . 

16,306 

19,229 

Preprint  Local . 

109,179 

94,815 

ROP  National . 

1,014 

713 

Preprini  National . 

10,143 

8,946 

Classified . 

9,602 

10,691 

Total . 

146,244 

134,394 

GRAND  TOTAL... 

251,986 

8,286  245,750 

7,735 

YEAR  TO  DATE... 

2,455,934 

84,929  2,356,156 

76,156 

WASHINGTON,  ML. 

Observer-Reporter-m 

ROP  Local . 

26,003 

20,119 

Preprint  Local . 

61,488 

28,728 

ROP  National . 

489 

367 

Preprint  National 
Classified . 

504 

28,205 

26,521 

Total . 

116,689 

75,735 

Observer-Repo  rter-S 

ROP  Local . 

6,018 

6,357 

Preprint  Local . 

49,140 

45,612 

ROP  National 

63 

10 

Preprini  National . 

3,276 

1,764 

Classified . 

9,127 

7,133 

Total . 

67,624 

60,876 

GRAND  TOTAL... 

,  184,313 

136,611 

YEAR  TO  DATE... 

,  1,526,172 

1,537,248 

WINSTON-SALEM,  N.C. 

Joumal-m 

ROP  Local . 

52,497 

4,968  56,252 

11,749 

Preprint  Local 

13,006 

35,872  11,132 

35,299 

ROP  National . 

4,067 

2,345 

Preprint  National . 

108 

264  168 

524 

Classified . 

34,864 

38,175 

352 

Total . 

.  104,542 

41,104  108,072 

47,924 

Joumal-S 

ROP  Local . 

15,795 

1,580  17,195 

2,065 

Preprint  Local 

15,635 

44,026  10,083 

39,140 

ROP  National 

401 

554 

Preprint  National . 

6,512 

5,856 

Classified... 

14,694 

15,696 

Total . 

.  53,037 

45,606  49,384 

41,205 

GRAND  TOTAL.. 

.  157,579 

86,710  157,456 

89,129 

YEAR  TO  DATE.. 

.  1,934,953 

796,339  1,868,763 

805,959 

YAKIMA,  WASH. 

Herald-Republic-m 

ROP  Local . 

37,846 

35,758 

ROP  National . 

1,280 

803 

Classified . 

48,907 

39,883 

GRAND  TOTAL.. 

..  88,033 

76,444 

YEAR  TO  DATE.. 

..  1,049,350 

948,485 

♦Indicates  newspapers  reporting  figures  in  lines. 


Newspapers  First 
to  represent 
Pittsburgh  daily 

THE  PITTSBURGH  POST-Gazette  is 
now  represented  nationally  by  News¬ 
papers  First. 

Effective  February  1,  the  Post-Gazette 
joined  the  Newspapers  First  network  of 
newspapers  in  19  major  U.S.  markets. 

The  Post-Gazette  serves  the  nation’s 
18th  largest  market. 

The  newspaper  has  a  weekday  circu¬ 
lation  of  248,183,  and  a  Sunday  circula¬ 
tion  of  449,667. 

Newspapers  First  represents  news¬ 
papers  in  19  major  U.S.  markets. 
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Sold 

Continued  from  page  13 

—  Lee  president  and  CEO  Richard 
Gottlieb  said  any  changes  “will  not  be 
rushed”  and  will  be  made  to  improve 
service. 

In  a  pending  sale  agreement,  the 
New  England  Press  Association’s  news¬ 
paper  reported  that  a  deal  is  expected 
to  be  complete  by  March  for  Capital 
Cities  ABC/Inc.  to  sell  one  daily,  the 
Milford  (Conn.)  Citizen,  and  50  week¬ 
lies  and  shoppers  in  New  England. 

The  report,  quoting  an  anonymous 
source  involved  in  the  talks,  said  Jour¬ 
nal  Register  Co.  would  acquire  Capital 
Cities/ ABC’s  Connecticut  and  Rhode 
Island  properties,  while  Fidelity  Capi¬ 
tal  would  buy  the  Massachusetts  hold¬ 
ings. 

Capital  Cities/ ABC  senior  vice  presi¬ 
dent,  and  president  of  its  publishing 
group,  Phil  Meek,  said  his  company  has 
talked  to  both  companies,  among  oth¬ 
ers,  but  called  the  report  “speculative.” 

The  properties,  including  eight  com¬ 
panies,  have  been  for  sale  since  last 
August,  he  said,  but  no  agreements 
have  been  reached. 

Journal  Register  chief  Bob  Jelenic 
declined  to  comment. 

Harrison  Salisbury 
papers  given 
to  Columbia 

THE  LATE  HARRISON  E.  Salisbury, 
one  of  this  century’s  most  renowned 
foreign  correspondents,  has  bequeathed 
his  books  and  papers  to  Columbia  Uni¬ 
versity. 

The  more  than  200,000  items  in¬ 
clude  manuscripts,  drafts,  articles,  let¬ 
ters  from  world  leaders,  notebooks, 
scrapbooks,  magazines,  books,  audio 
tapes  and  photos. 

Salisbury,  who  died  in  1993  at  age  84, 
wrote  29  books  and  won  a  Pulitzer  Prize 
in  international  reporting  while  at  the 
New  York  Times,  whose  pages  he 
graced  for  26  years. 

The  materials,  expected  to  take  two 
years  to  catalog,  date  from  1930,  when 
the  22-year-old  University  of  Minneso¬ 
ta  student  joined  United  Press  in  St. 
Paul  for  $30  a  week. 

At  Columbia’s  Rare  Book  and  Manu¬ 
script  Library,  Salisbury’s  materials  join 
the  papers  of  Joseph  Pulitzer,  Walter 
Lippmann,  Joseph  Kraft  and  Herbert 
Matthews. 


Monitor  changes 

THE  CHRISTIAN  SCIENCE  Monitor 
on  Jan.  31  introduced  a  page  of  U.S. 
and  world  news  briefs  on  Page  2,  the 
first  of  a  series  of  improvements 
planned  for  this  year. 

The  tabloid  also  anchored  editorials 
on  the  back  page.  Page  20,  and  moved 
op-ed  opinions  to  Page  19  and  letters  to 
Page  18.  It  brought  back  the  wheat 
sheaf  and  motto.  An  International  Dai¬ 
ly  Newspaper,  to  the  nameplate,  where 
they  were  both  introduced  in  1908. 

Plans  called  for  a  Friday  movie  guide 
and  a  personal  finance  column  to  start 
in  February,  when  a  reporter  was  to  be 
assigned  full-time  to  covering  “family  is¬ 
sues.” 

Editor  David  Cook  said  in  a  Jan.  31 
note  to  readers  that  the  paper  is  also 
considering  an  online  version  on  the 
Internet  to  speed  delivery  and  reach  a 
younger  audience. 

Pauley  grant 

A  $25,000-DONATION  from  NBC 
newscaster  Jane  Pauley  will  be  used  to 
underwrite  a  Society  of  Professional 
Journalists’  (SPJ)  project  looking  at  the 
state  of  mass  communications  educa¬ 
tion  in  colleges  and  universities  around 
the  United  States. 

A  special  one-year  task  force  of  tele¬ 
vision  professionals  and  educators  ap¬ 
pointed  by  SPJ  will  be  led  by  Lee  Giles 
of  WISH-TV  in  Indianapolis  and  will 
look  at  whether  college  students  are  be¬ 
ing  sufficiently  prepared  to  play  a 
“meaningful  role”  in  the  television  and 
radio  industries  after  graduation. 

In  addition  to  the  task  force  and  re¬ 
search  teams,  student  and  professional 
SPJ  chapters  are  being  urged  to  conduct 
local  programs. 

Ghanaian  editor 
seeks  help 

A  GHANAIAN  EDITOR,  whose 
newspaper’s  equipment  was  destroyed 
after  his  arrest  and  detention,  is  seeking 
help  in  replacing  the  machinery. 

Christian  Chronicle  editor  George  M. 
Naykene  was  charged  with  libel  in  1992 
for  publishing  a  letter  alleging  all  mem¬ 
bers  of  the  country’s  military  govern¬ 
ment  had  profited  from  an  illegal  for¬ 
eign  loan. 

The  circuit  court  in  the  capital  city 
of  Accra  ruled  Naykene  had  not  proved 


every  member  had  profited,  although 
evidence  before  the  court  showed  some 
of  them  had.  Amnesty  International  re¬ 
ported.  He  was  sentenced  to  18  months 
in  prison. 

Naykene  is  trying  to  replace  IBM 
personal  computers,  a  Hewlett-Packard 
laser  printer,  a  Heidelberg  offset  ma¬ 
chine  and  other  equipment. 

He  can  be  reached  at  his  mailing  ad¬ 
dress:  P.O.  Box  494,  Dansoman  Estates, 
Accra,  Ghana. 

Buyers  are  coming 

MEDIA  MERGERS  AND  acquisitions 
will  be  on  the  rise  this  year,  according 
to  a  survey  by  AdMedia  Corporate  Ad¬ 
visors  Inc. 

The  New  York  firm’s  poll  of  more 
than  1,900  media  and  financial  execu¬ 
tives  found  them  “of  one  mind  that  the 
pickup  in  deal-making  that  began  in 
1993  will  continue  at  a  fast  clip  during 
the  year  ahead,”  Ad  Media  president 
Robert  Garrett  said. 

Most  of  the  deals  are  expected  in 
broadcast  and  cable  TV,  radio,  and 
consumer  and  business  magazines.  Few¬ 
er  than  one-third  of  the  newspaper  peo¬ 
ple  expected  an  increase. 

Driving  activity  is  accumulated  cash 
seeking  investment,  more  businesses  for 
sale,  more  investors  and  greater  willing¬ 
ness  of  banks  to  loan  to  media  compa¬ 
nies.  In  addition,  newspapers  face  high¬ 
er  newsprint  costs,  and  broadcasters 
face  relaxed  regulation. 


THE 

ARTHUR  F.  BURNS  FELLOWSHIP 
PROGRAM 


The  Arthur  F.  Bums  Fellowship  is  a  two- 
month  (August-September)  working  fellow¬ 
ship  exchange  for  young  American  and  Ger¬ 
man  broadcast  and  print  journalists.  Ten  jour¬ 
nalists  from  each  country  travel  to  Germany 
and  the  United  States  to  work  at  counterpart 
news  organizations.  Applicants  should  be 
working  journalists  in  any  news  media 
between  the  ages  of  21  and  33  with  demon¬ 
strated  journalistic  talent  and  an  interest  in 
U.S.-European  affairs. 

Travel  expenses  and  a  stipend  are  provided. 
The  fellowship,  established  in  1990,  is  spon¬ 
sored  by  private  sector  grants. 

APPLICATION  DEADLINE: 

MARCH  15, 1995 


For  information  please  contact  the: 

Center  for  Foreign  Journalists 
11690-A  Sunrise  Valley  Drive 
Reston,  Virginia  22091-1409  USA 
FAX:  (703)  620-6790 
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OK,  so  it’s  not  an  everyday  question.  Unless, 
of  course,  you’re  Rick  Capps  and  run  the  studio  for 
Leo  Burnett.  Then  you  ask  it  regularly.  And  choose 
your  PCs  carefully.  Because  not  only  are  scores  of 
art  directors  and  production  managers  breathing 
down  your  neck;  scores  of  competitors  are,  too. 

That’s  why  Rick  chooses  Power  MacintoshT 


Can  a  desktop  computer 
really  cut  the  mustard? 


He  knows  that  built-in  ColorSync’  technology 


makes  color  matching  quick.  Easy.  And  accurate. 


He  knows  that  accelerated  software  helps  Power 
Mac~  rival  the  power  of  a  Scitex  Blaze.  (At  about 
one-tenth  the  cost.)  And  he  knows  that  a  Power 
Mac  8100/110  runs  graphics  programs  up  to  92% 
faster  than  the  fastest  Pentium  PC  you  can  buy.* 
All  of  which  is  to  say  that  Power  Macintosh 
he^  keep  production  costs  down.  Productivity  up. 
The  jobs  rolling  through.  And  the  art  directors 
h^py.  (Now,  that’s  some  thick  mustard,  indeed.) 


Rick  Capps 
Capps  Studio.  Ltd. 

Art  Studio  for  Leo  Burnett 
Chicago 

"The  Macintosh  has  definitely 
helped  us  groi."  says  Rick 
when  asked  afcout  his  studio's 
expansion  froiti  9  to  115  people 
in  live  years.  I'Of  course,  pro¬ 
ducing  ads  for^urnett  clients 
such  as  McDonald's,  Nintendo. 
United  Airlines.  Philip  Morris. 
Oldsmobile  and  Reebok  hasn't 
exactly  hurt  us.  either." 


-1 


“We  can  literally  take  a  concept 


on  a  napkin  and  go  all  the  way  to 


How  do  you  make  a  Big 
Mac  look  its  very  best?  Just 
use  a  Power  Mac.  With 
a  powerful  RISC-based 
PowerPC"  microprocessor 
arxi  ColorSyrx;  technology 
built  right  in,  Power  Macintosh  Is  an  appetizing  alternative 
to  expensive,  high-end  color  systems. 


color-corrected  digital  files  and 
proofs  out  the  door.  All  on  Power 


Power  Mac  isrVt  just  fast.  Its  com¬ 
patible,  too.  With  DOS  and  Windows 
systems.  With  minis  and  mainframes. 
Even  with  people.  In  fact,  with  true 
videoconferencing  and  software  like 
Adobe"  Acrobat,  you  don’t  even 
have  to  leave  your  desk  to  collaborate  with  your  clients. 
Unless  they  spring  for  lunch,  of  course. 


Macintosh.  All  in-house.That  not  ■ 
-  only  saves  time  and  increases 


Let  Power  Macintosh  drive  your  multimedia  efforts.  Capps 
Studio,  for  example,  used  Power  Macintosh  systems  to  create 
CD-ROM-based  dealer  advertising 
materials  for  the  new  Otdsmobile 
Aurora.  What  else  is  possible?  Try 
ads  on  the  internet.  Interactive 
kiosks.  On-line  catalogs.  And  more. 


productivity  it  also  gives  us  total 
control,  start  to  finish.  There’s 


Learn  how  Power  Macintosh 
can  cut  the  mustard  for  you. 
To  learn  more  about  Power  Mac 
solutions  or  to  see  independent 
research  showing  how  Power  Mac 
outperforms  Pentium  microprocessor- 
based  systems,  call  800-510-6023  for  info  by  fax. 
Or,  if  you  prefer,  call  us  at  800-732-3131,  ext  725, 
to  receive  your  free  materials  by  mail. 


just  one  problem.  Deciding  if  the 
mustard  stain  is  part  of  the  con¬ 
cept.  Or  part  of  someone’s  lunch.” 


Power  Madntosli 
The  business  Macintosh; 


hpplem. 


‘No  kidding  For  proof.  coBus  and  well  send  you  the  1995  Ingram  Studty.  'h  Performance  Comparison:  Apple 
Power  tk^ikatCongMkrsttlnielPenlium  Processor-Based  CompiaersRutming9fndoua:'Cl995 Apple 
CmpuSer,  Inc.  All  rigNs  reserved.  Apple.  Ibe  Apple  logo,  QdorSymandMadnlosbareregBSerediradeinarbsof 
Appk  Ccmgnder.  he  Mac,  Power  Sloe  and  Power  Macwdoeb  are  tradernark  of  Apple  CotnpuSer.  Inc 
is  a  tradmark  of  hsemattonal  Busmess  Machnes  Corporation,  used  under  license  Aerefrom.  Adobe  *  a 
trademarlKf  Adobe  Systems  hcarporaSed  and  may  be  regaSered  in  ceNamjueitdiakim.  Ml  Appid  products 
are  designed  So  be  aaxttible  to  individuals  with  disabilsty.  lb  learn  more  fU.S  ordy).  call  800-776-2ji33  of 
7I)D800-8}}-6223 
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Locally  edited 
Sunday  magazines 

struggle  to  survive 

Since  1980,  at  least  17  major  market 
newspapers  have  folded  their  Sunday  magazines, 
with  the  Dallas  Morning  News  and 
Providence  Journal  among  the  most  recent  casualties 


by  Dorothy  Qiobbe 

NEWSPAPERS  TRADITIONALLY 
have  used  their  locally  edited  Sunday 
magazine  as  a  vehicle  for  bringing 
readers  more  in-depth  coverage  of  the 
community. 

It  has  also  been  a  place  where  local 
businesses  could  showcase  their  ads, 
although  most  of  the  significant  ad 
dollars  have  come  from  national  adver¬ 
tisers. 

Over  the  years,  Sunday  was  seen  as 
the  day  of  the  week  when  every  mem¬ 
ber  of  the  family  had  extra  leisure  time 
to  peruse  a  more  expansive  package  of 
information,  and  many  newspapers 
touted  their  magazine  as  a  significant 
part  of  that  package. 

While  some  Sunday  magazines  car¬ 
ried  copy  generated  by  newspaper 
staffers,  or  used  freelance  material, 
others  hired  entirely  separate  —  some¬ 
times  large  —  staffs. 

As  long  as  the  additional  expense  to 
produce  and  print  the  weekly  magazine 
was  covered  by  ad  revenues,  news¬ 
papers  were  able  to  continue  offering 
one  to  readers. 

But  Sunday  magazines  —  promoted 
in  the  1950s  as  the  “ideal  concept”  by 
Metropolitan  Sunday  Newspapers 
(MSN),  the  national  sales  cooperative 
—  have  become  increasingly  expensive 
to  produce  at  a  time  when  national  ad¬ 
vertising  revenue  has  been  decreasing 
dramatically. 

The  popularity  of  locally  edited 
Sunday  magazines  seems  to  have 
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peaked  in  the  early  1980s.  In  1981, 
MSN’s  client  list  reached  51,  and  a  year 
later  its  announced  revenues  for  those 
newspapers  was  $80  million. 

But,  as  Sunday  magazine  popularity 
was  peaking,  problems  under  the  sur¬ 
face  were  beginning  to  fester. 

Since  1980,  at  least  17  major  market 
newspapers  have  folded  their  Sunday 
magazine.  Skyrocketing  production 
costs,  along  with  the  lack  of  substan¬ 
tial  advertising  revenues,  are  two  of  the 
most  frequently  cited  reasons  for  those 
closures. 

And,  now,  a  sharp  jump  in  news¬ 
print  prices  is  threatening  to  again 
wreak  havoc  in  the  Sunday  magazine 
field. 

The  Dallas  Morning  News  and  the 
Providence  Journal  recently  folded 
their  Sunday  magazines,  and  both 
blamed  rising  newsprint  costs  as  part  of 
the  reason. 

Morning  News  president  and  gener¬ 
al  manager  Jeremy  Halbreich  pointed 
out  that  the  newsprint  increases  “are 
not  just  a  magazine  story  but  a  newspa¬ 
per  story.” 

In  some  cases,  Sunday  magazines’ 
difficulties  also  have  been  compound¬ 
ed  by  the  industry’s  good-faith  at¬ 
tempts  to  hatch  new  opportunities  for 
advertisers  in  the  main  newspaper. 

Special  advertising  sections,  more 
and  better  color  capability  in  ROP,  and 
the  growth  of  coop  and  preprint  insert 
advertising  have  supplanted  some  of 
the  magazines’  most  attractive  adver¬ 
tising  features,  and  drained  ad  dollars 


To  appeal  to  local  advertisers,  the 
Houston  Chronicle’s  Texas  Magazine  of¬ 
fers  a  "pop-up”  advertising  section.  The 
pop-up  section  functions  as  a  tab,  and 
projects  about  %"  over  the  top  of  the 
magazine.  The  position  has  been  sold  to 
gun  shows,  flower  shows,  and  various 
business  conventions. 


from  the  medium. 

These  converging  elements  all  con¬ 
tributed  to  the  Toledo  Blade's  decision 


At  the  Houston  Post,  a  formerly  month¬ 
ly  regional  magazine,  Houston  Life,  is 
now  distributed  monthly  through  the 
newspaper. 


to  fold  its  Sunday  magazine  a  few  years 
ago. 

“We  felt  like  we  were  competing 
against  ourselves,”  said  Edward  Schultz, 
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advertising  director  for  the  Blade.  “We 
found  that  we  were  artificially  support¬ 
ing  our  magazine  and  felt  that  we 
could  use  resources  more  efficiently  in 
other  ways.” 

Gail  Wysocki,  former  sales  manager 
for  the  Detroit  Free  Press  Sunday  mag¬ 
azine,  said  that  food  and  department 
store  inserts,  in  particular,  had  drained 
off  revenue  from  Sunday  magazines. 

“1  think  Sunday  magazines  are  kind 
of  trying  to  find  their  way,”  Wysocki 
said.  “They’re  trying  to  find  what  for¬ 
mat  is  most  appealing.” 

Jim  Davy,  a  former  president  of 
MSN,  agreed  that  the  rise  of  preprint¬ 
ed  insert  advertising  has  dealt  a  harsh 
blow  to  Sunday  magazines. 

“The  No.  1  reason  for  the  decline  of 
Sunday  magazines  is  the  newspapers’ 
insert  policy,”  Davy  said.  “The  adver¬ 
tisers  could  get  into  newspapers  at  low¬ 
er  rates  than  in  the  Sunday  maga¬ 
zines.” 

Had  newspapers  held  the  line  on 
rates,  Davy  said,  it  might  have  been  a 
different  story. 

“The  price  was  paid  directly  by  the 
Sunday  magazines,”  he  said. 

Although  many  publishers  agree 
that  insert  advertising  played  a  part  in 
the  revenue  losses  of  Sunday  maga¬ 
zines,  most  are  quick  to  name  a  variety 
of  additional  causes. 

Richard  J.V.  Johnson,  publisher  of 
the  Houston  Chronicle,  said  no  single 
factor  changed  Sunday  magazine  pub¬ 
lishing. 

Rather,  he  cites  “changes  in  the 
market  over  time.” 

Sunday  magazine  revenue  streams 
have  shifted  significantly  over  the  past 
15  years.  In  1980,  national  advertising 
accounted  for  as  much  as  85%  of  most 
Sunday  magazine  revenue. 

Currently,  national  advertising 
rarely  totals  more  than  15%  in  most 
Sunday  magazines. 

In  many  cases,  the  reliance  on  na¬ 
tional  ad  dollars  in  the  1970s  and  early 
1980s  gave  Sunday  magazines  a  false 
sense  of  security  and  hindered  the  de¬ 
velopment  of  a  substantial  retail  adver¬ 
tising  base.  By  the  time  national  adver¬ 
tises  slashed  their  Sunday  magazine  ad 
budgets  in  the  mid-1980s,  most  maga¬ 
zines  were  unprepared  to  offset  the  de¬ 
cline. 

One  of  the  most  damaging  blows  to 
Sunday  magazines  was  the  erosion  of 
tobacco  advertising,  which  began  to 
plunge  in  the  early  1980s.  The  drop  co¬ 
incided  with  a  slowdown  in  “brown” 
liquor  advertising  —  another  major  ad 


A  Metropolitan  Sunday  Newspapers’  booth  displaying 
client  products  at  a  1957  publishers’  convention.  MSN 
tvos  formed  in  1932  when  it  represented  11  Sunday 
publications.  By  1957,  its  client  list  reached  33,  and, 
by  1981,  had  climbed  to  51.  Today,  the  number  of  Sun¬ 
day  magazines  represented  by  MSN  is  down  to  22. 


category. 

When  tobacco  adver¬ 
tising  was  banned  from 
television  and  radio  in 
1971,  Sunday  magazines 
received  a  “windfall”  of 
ads,  said  Phyllis  Cava- 
liere,  current  president 
and  CEO  of  MSN. 

In  peak  advertising 
years,  tobacco  and 
liquor,  along  with  mail 
order,  accounted  for  as 
much  as  75%  of  Suiiday 
magazine  ad  revenue, 
she  said. 

MSN  had  one  of  its 
best  years  in  1982,  when 
it  recorded  revenues  of 
$80  million.  That  year, 

48%  of  MSN’s  revenue 
came  from  tobacco  ad¬ 
vertisers. 

But  even  as  tobacco 
ads  were  pouring  in, 
some  industry  executives 
were  worried  that  rising 
consumer  health  con¬ 
cerns  could  slow  tobacco 
ad  dollars. 

At  a  1982  MSN  annu¬ 
al  stockholders’  meeting, 

Davy  warned  members  that  ad  volume 
was  “too  dependent  on  too  few  ac¬ 
counts.  We  must  broaden  our  base.” 

In  1983,  MSN  recorded  revenues  of 
$75  million.  But  expenses  exceeded 
revenues  that  year  by  about  $650,000. 
The  shortfall  was  attributed,  in  part,  to 
a  substantial  decline  in  liquor  and  to¬ 
bacco  advertising. 

Over  the  next  few  years,  tobacco  ad¬ 


vertising,”  she  said. 

Currently,  tobacco  and  liquor  ac¬ 
count  for  less  than  15%  of  ad  revenue 
in  most  Sunday  magazines.  Among 
MSN  members,  the  largest  advertisers 
are  national  retail,  home  furnishings, 
packaged  goods,  and  automotive, 
which  collectively  total  about  85%  of 
advertising  revenue,  according  to  Cav- 
aliere. 


Sunday  magazines  aren’t  breathlessly  waiting  for  a 
sharp  influx  of  national  ad  dollars.  Instead,  many 
have  experimented  with  a  variety  of  solutions  to 
shore  up  the  local  retail  base. 


vertising  continued  to  decline.  To 
close  the  gap,  Sunday  magazines  found 
themselves  depending  mostly  on  the 
local  retail  base  to  keep  their  publica¬ 
tions  going,  said  Cavaliere. 

“Then,  in  the  late  1980s,  the  local 
retail  base  started  to  fall  apart,  and 
some  magazines  found  themselves  in 
real  trouble  because  the  revenue  base 
had  eroded  somewhat  with  the  demise 
of  tobacco  and,  to  an  extent,  liquor  ad¬ 


Sunday  magazines  aren’t  breathless¬ 
ly  waiting  for  a  sharp  influx  of  nation¬ 
al  ad  dollars.  Instead,  many  have  ex¬ 
perimented  with  a  variety  of  solutions 
to  shore  up  the  local  retail  base. 

“We  don’t  depend  on  a  lot  of  nation¬ 
al  revenue  for  our  book,”  said  John 
Sweeney,  vice  president  and  general 
manager  of  the  Houston  Chronicle. 
National  ad  revenue  in  Texas  Maga¬ 
zine  totals  less  than  8%,  Sweeney  said. 
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compared  to  15  years  ago,  when  it  ac¬ 
counted  for  about  50%. 

Sweeney  said  Texas  Magazine  was 
profitable  by  “a  slight  margin”  in  1993 
and  1994.  He  stressed  that  increased 
retail  advertising  was  a  major  factor  in 
the  magazine’s  profitability. 

To  appeal  to  local  advertisers,  Texas 
Magazine  offers  a  “pop-up”  advertising 
section.  The  pop-up  section  functions 
as  a  tab,  and  projects  about '/"  over  the 
top  of  the  magazine.  The  position  has 
been  sold  to  gun  shows,  flower  shows, 
and  various  business  conventions. 

“The  future  of  Sunday  magazines 
depends  on  the  creativity  of  the  mar¬ 
keting  folks,”  Sweeney  said.  “You  have 
to  think  outside  of  the  box.  If  you  can’t 
do  that,  then  they  don’t  have  a  great 
future. 

“We’ve  come  up  with  some  different 
marketing  concepts  and  ideas  to  re¬ 
place  traditional  sources  of  revenue, 
and  we’ve  kept  our  magazine,”  he 
added. 

Sunday  magazines  should  also  stress 
their  high-quality  color  reproduction, 
said  Judy  Westerfield,  former  sales 
manager  for  the  Kansas  City  (Mo.) 
Star  magazine. 

“There  is  [increased]  color  capacity 
in  ROP,  but  the  quality  isn’t  the  same 
as  it  is  in  Sunday  magazines,”  Wester¬ 
field  said.  “Also,  magazines  can  do 
four-color  on  every  page.  Newspapers 
can’t.” 

Zoning  has  worked  well  for  the  Bal¬ 
timore  Sun’s  Sunday  magazine,  said 
Mike  Guidara,  who  until  recently  was 
the  magazine’s  sales  manager.  Zoning 
the  magazine  appeals  to  smaller  adver¬ 
tisers  who  don’t  want,  or  can’t  afford, 
the  magazine’s  regular  rates,  he  noted. 

The  Sun’s  magazine  also  prorates  the 
cost  of  a  color  page  among  a  number  of 
smaller  advertisers  sharing  the  same 
page. 

“It  enables  people  who  normally 
wouldn’t  be  able  to  run  color  to  do  so,” 
Guidara  said. 

In  1994,  the  Sun  magazine’s  ad  rev¬ 
enue  was  up  about  7%  over  1993. 
“We’ve  had  to  rely  on  more  local-type 
ads  to  do  that,”  Guidara  said. 

The  magazine  also  has  increased 
special  section  and  advertorial  adver¬ 
tising. 

“The  advertorials  in  the  magazine 
work  very  well,”  Guidara  said.  “We  try 
to  do  things  that  won’t  conflict  with 
the  regular  paper. 

“We’ve  found  that  when  you  do 


these  creative  things,  people  use  the 
magazine  who  never  thought  about  it 
in  the  past,”  he  said.  “That’s  where  the 
growth  will  be.  National  [advertising] 
is  nice,  but  you  can’t  rely  on  it.” 

Guidara  added  that  the  Sun  has 
moved  the  magazine  production  work 
internally  to  cut  down  on  prepress  pro¬ 
duction  costs. 

“You  have  to  look  at  all  of  it  —  not 
just  the  revenue  coming  in  but  the  ex¬ 
penses  as  well,”  he  said. 

Redesign  is  another  tactic  publishers 
use  to  give  Sunday  magazines  a  fresh 
shot  in  the  arm. 

The  St.  Louis  Post-Dispatch’s  Sun¬ 
day  magazine  completed  a  redesign  in 
April  1991.  Before  making  the  change, 
the  newspaper  ran  focus  groups  and 
consumer  interviews,  said  Gary  Plack- 
emeier,  national  ad  manager. 

As  part  of  the  redesign,  the  Post- 
Dispatch  added  more  photos,  trim  and 
bleed,  and  staples  to  the  magazine.  Fol¬ 
low-up  market  research  indicated  that 
readers  approved  of  the  redesign.  And 
the  magazine’s  1994  ad  page  count  was 
up  llVi  pages,  or  8%,  over  1993.  Plack- 
emeier  attributed  the  increase  to  the 
salespeople’s  “having  something  new  to 
sell.” 

In  March  of  1994,  the  San  Francisco 
Examiner  completed  its  Sunday  maga¬ 
zine  redesign. 

Most  significantly,  the  magazine  up- 
sized  by  more  than  a  quarter  (28%)  in 
order  to  remain  competitive  with  the 
Los  Angeles  Times,  which  reformatted 


its  own  magazine  three  years  ago. 

Diane  Nicusanti,  ad  manger  for  the 
Examiner  magazine,  said  that  the  up- 
sizing  allowed  the  magazine  to  sell  to 
the  same  advertisers  as  the  Times’  mag¬ 
azine. 

“We  wanted  to  freshen  it;  the  maga¬ 
zine  needed  to  be  revived,”  said  Nicu¬ 
santi.  “We  wanted  to  capture  more  na¬ 
tional  [advertising],  and  local  advertis¬ 
ers  were  very  supportive.” 

Since  the  redesign,  “national  is 
more  inclined  to  take  a  look  at  the 
book,”  she  said. 

Prior  to  the  redesign,  Macy’s  depart¬ 
ment  store  rarely  advertised  in  the 
magazine.  Currently,  the  retailer  runs 
several  pages  in  each  issue,  and  is  the 
magazine’s  largest  advertiser,  Nicusanti 
said. 

1994  ad  page  count  was  388  pages 
ahead  of  1993,  she  added.  The  maga¬ 
zine  isn’t  profitable  yet,  “but  we  have  a 
chance  to  be  in  1995.” 

The  Examiner  was  able  to  secure  a 
“very  good  printing  rate”  for  the  maga¬ 
zine,  and  Nicusanti  said  that  savings 
have  been  “passed  along”  to  advertis¬ 
ers. 

Most  Sunday  magazines  also  run 
special  advertising  sections.  Many  take 
care  not  to  solicit  the  same  advertisers 
as  might  advertise  in  special  sections 
within  the  main  newspaper,  and  some 
magazines  only  solicit  other  magazine 
advertisers. 

At  the  Houston  Post,  a  formerly 
monthly  regional  magazine  is  now  dis- 


In  March  of  1994,  the  San  Francisco  Examiner  completed  its  Sunday  magazine  re¬ 
design.  Most  significantly,  the  magazine  up-sized  by  more  than  a  quarter  (28%)  in 
order  to  remain  competitive  with  the  Los  Angeles  Times,  which  reformatted  its  onm 
magazine  nearly  three  years  ago. 
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METRO  SUNDAY  NEWSPAPERS 

Client  List 

1932 

MSN  was  formed  with  11  members 

Baltimore  Sun 

Detroit  News 

St.  Louis  Globe-Democrat 

Boston  Globe 

New  York  Daily  News 

Washington,  D.C.,  Star 

Chicago  Tribune 

Cleveland  Plain  Dealer 

Philadelphia  Inquirer 

Pittsburgh  Press 

Buffalo  Times 

1981 

MSN’s  client  list  grows  to  51 

Akron  Beacon  Journal 

Hartford  Courant 

Phoenix  Arizona  Republic 

Atlanta  Journal  and  Constitution 

Houston  Chronicle 

Pittsburgh  Press 

Baltimore  Sun 

Indianapolis  Star 

Providence  Journal 

Boston  Globe 

Kansas  City  Star 

Rochester,  N.Y.,  Democrat  and 

Boston  Herald  American 

Los  Angeles  Herald  Examiner 

Chronicle 

Buffalo  Courier-Express 

Los  Angeles  Daily  News 

St.  Louis  Post-Dispatch 

Buffalo  News 

Louisville  Courier-Journal  &  Times 

St.  Petersburg  Times 

Chicago  Tribune 

Memphis  Commercial  Appeal 

Salt  Lake  Tribune 

Cincinnati  Enquirer 

Miami  Herald 

San  Jose  Mercury  News 

Cleveland  Plain  Dealer 

Milwaukee  Journal 

Seattle  Post-Intelligencer 

Columbus  Dispatch 

Minneapolis  Tribune 

Seattle  Times 

Dallas  Morning  News 

New  Orleans  Times-Picayune 

Syracuse  Herald- American/ 

Dallas  Times  Herald 

New  York  Gannett  Westchester 

Post-Standard 

Dayton  Daily  News 

Rockland  Newspapers 

Tacoma  News  Tribune 

Denver  Post 

New  York  Daily  News 

Toledo  Blade 

Des  Moines  Register 

Omaha  World-Herald 

Washington  Post 

Detroit  Free  Press 

Detroit  News 

Orlando  Sentinel  Star 

Philadelphia  Inquirer 

Washington,  D.C.,  Star 

1995 

MSN’s  client  list  drops  to  22 

Akron  Beacon  Journal 

Hartford  Courant 

Pittsburgh  Post-Gazette 

Baltimore  Sun 

Houston  Chronicle 

San  Antonio  Express-News 

Boston  Globe 

Kansas  City  Star 

San  Jose  Mercury  News 

Boston  Herald 

Miami  Herald 

St.  Louis  Post-Dispatch 

Buffalo  News 

'  Milwaukee  Journal 

Tulsa  World 

Cleveland  Plain  Dealer 

Detroit  News  &  Free  Press 

New  York  Daily  News  (VUE*) 
Orlando  Sentinel 

Washington  Post 

Fort  Lauderdale  Sun-Sentinel 

Philadelphia  Inquirer 

*  Weekly  television  guide 

Among  those  major  market  newspapers  that  produce  their  own 
magazine  but  are  not  members  of  MSN 

Sunday 

Los  Angeles  Times 

New  York  Times 

Chicago  Tribune 

Seattle  Times 

San  Francisco  Examiner 
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The  St.  Louis  Post'Dispatch’s  Sunday 
magazine  completed  a  redesign  in  April 
1991.  The  magazine’s  1994  ad  page 
count  was  up  8%  over  1993. 


tributed  monthly  through  the  newspa¬ 
per. 

Houston  Life,  published  by  Gulf 
Breeze  Associates,  is  distributed 
monthly  in  the  Sunday  Post. 

Michelle  Chaboudy,  marketing  vice 
president  for  the  Houston  Post,  said 
that  the  newspaper  does  not  share  in 
the  revenue  generated  by  ad  sales  for 
Houston  Life. 

“There’s  nothing  shared,”  she  said. 
“They  are  two  separate  companies. 
The  Post  gets  extra  [Sunday]  reader¬ 
ship,  which  makes  the  paper  more 
valuable.” 

Houston  Life  receives  the  benefit  of 
wide  distribution,  which  could  be  cost¬ 
ly  to  attempt  on  the  newsstand. 

Cavaliere  believes  that  Houston  Life 
may  be  a  viable  option  for  Sunday 
newspapers  that  can’t  afford  to  produce 
their  own  magazine.  MSN  sells  nation¬ 
ally  for  Houston  Life. 

“It’s  a  win-win  situation,”  Cavaliere 
said.  “Not  only  for  the  publisher  but 
for  the  newspaper,  because  now  they 
have  a  gorgeous  four-color  magazine 
that  they  can  give  to  their  readers,  and 
the  publishers  of  the  magazine  get  dis¬ 
tribution  of  the  product  which  they 
would  pay  a  fortune  for  on  a  news¬ 
stand. 

“Now  the  whole  package  is  in  hand,” 
she  added. 

“This  is  the  new  option  —  to  look 
for  outside  sources  that  will  enhance 
the  Sunday  package  and  become  a 


profit-sharing  base  for  both  the  pub¬ 
lisher  of  the  property  and  the  newspa¬ 
per  itself.  It’s  a  unique  concept  that  I 
think  will  work  in  a  lot  of  other 
cities.” 

But  Sweeney  said  his  competitor’s 
concept  is  “totally  off  base. 

“The  monthly  concept  doesn’t 
work,”  he  said. 

“You’ve  got  to  have  enough  ad  rev¬ 
enue  to  pay  the  bills,  and  I  don’t  think 
a  monthly  matches  up  with  a  daily  cir¬ 
culation.” 

And  Chronicle  publisher  Johnson 
said  that  distributing  a  product  without 
sharing  any  revenue  is  “like  kissing 
your  sister.” 

Whatever  the  future  of  Sunday  mag¬ 
azines,  the  Dallas  Morning  News’  Hal- 
breich  believes  that  “there  will  still  be 
a  good-sized  market  for  these  publica¬ 
tions. 

“Some  markets  will  drop  out,  some 
markets  can  maintain  a  strong  retail 
base,  and  hopefully  there  will  be  a  suf¬ 
ficient  national  ad  base  combined  with 
local,”  he  said. 


THE  LATEST  CASUALTY  in  the 
Sunday  magazine  market  is  the  Provi¬ 
dence  Journal’s  Rhode  Islander,  which 
will  halt  publication  on  March  26, 
1995.  The  Rhode  Islander  has  been 
published  in  one  form  or  another  for 
the  last  45  years.  But  declining  adver¬ 


tising  revenue  and  increased  newsprint 
costs  forced  the  closure,  said  publisher 
Stephen  Hamblett. 

“The  sad  thing  is  the  Rhode  Islander 
is  a  good  magazine,”  said  John  Palum¬ 
bo,  director  of  marketing  and  commu¬ 
nications  for  the  Journal.  “But  as  the 
newspaper  business  gets  leaner  and 


Also,  Halbreich  said,  some  local 
publishers  are  committed  to  Sunday 
magazines  and  will  continue  to  publish 
them,  regardless  of  the  current  trend. 

Davy  said  that  a  national  sales  effort 
should  be  maintained  for  the  locally 
edited  Sunday  magazine. 

“I  still  think  there  is  a  place  for  it  — 
if  not  for  Sunday  magazines,  then  for 
Sunday  television  magazines,  or  for 
comics.  Maybe  even  for  inserts,”  Davy 
said. 

While  the  future  of  MSN,  whose 
clientele  is  at  an  all-time  low,  and  now 
pending  sale,  is  unclear,  Davy  advises 
newspapers,  “Don’t  give  up  the  facility, 
even  if  you  have  to  pare  it  down  to  one 
or  two  people.  It’s  too  valuable  to 
newspapers  .  . .  . ” 

Davy  also  pointed  out  that  it  is  a 
way  for  a  large  number  of  newspapers 
to  solicit  national  advertisers  without 
violating  antitrust  laws. 

“There  are  very  few  ways  news¬ 
papers  can  get  together  [to  sell  ads] 
without  being  accused  of  collusion,” 
Davy  said.  “This  is  one  of  them.” 


meaner,  you  have  to  make  some  diffi¬ 
cult  decisions.  This  was  one  of  them.” 

The  Journal  will  now  carry  Parade 
on  Sundays,  and  move  the  Rhode  Is¬ 
lander’s  most  popular  editorial  features 
into  the  Sunday  Journal. 

The  announcement  follows  a  similar 


move  by  the  Dallas  Morning  News, 
which  halted  publication  of  its  Sunday 
magazine,  Dallas  Life,  as  of  Jan.  1. 

Dallas  Life  was  experiencing  a  sev¬ 
en-figure  annual  loss,  and  a  costly  re¬ 
design,  along  with  recent  newsprint 
hikes,  forced  the  closure,  according  to 
an  executive  from  the  Morning  News. 


Providence  Journal  to 
close  its  Sunday  magazine 

Declining  ad  revenue,  increased  newsprint  costs  force  closure 


“The  sad  thing  is  the  Rhode  Islander  is  a  good 
magazine,”  said  John  Palumbo,  director  of 
marketing  and  communications  for  the  Journal. 
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Campus 

Continued  from  page  19 


any  of  the  articles  that  I  have  read  was 
that  the  Mayflower  staff  was  aware  that 
Sanjay  was  suicidal,”  she  wrote. 

“They  were  told  not  only  by  Sanjay’s 
friends  but  Sanjay  himself  talked  to  two 
RAs  (resident  assistants)  about  his  sui¬ 
cide  attempts,”  she  said. 

“The  staff  knew  how  many  times, 
and  when  he  tried  to  commit  suicide 
before,  and  where  he  had  tried  it,  how 
he  attempted  it,  and  for  the  most  part 
why  he  wanted  to. 

“I’m  not  saying  the  university  should 
take  full  responsibility,  but  the  case  was 
that  a  student  living  in  their  residence 
halls  was  obviously  suicidal. 

“A  few  of  Sanjay’s  friends  also  knew 
about  his  problem,  including  myself. 
And  we  had  a  responsibility  to  keep 
him  alive  and  we  tried. 

“We  all  let  him  know  we  were  here 
for  him  if  he  needed  to  talk.  We  had 
fun  with  him,  and  we  checked  on  him 
at  night.  But  we  all  failed. 

“But  the  university,  on  the  other 
hand,  did  very  little.  There  was  nothing 
done  after  his  first  attempt. 

“Only  after  finding  out  about  his  sec¬ 
ond  suicide  attempt,  did  they  set  up  an 
appointment  with  a  counselor,  which, 
Sanjay,  to  my  knowledge,  never  attend- 


unidentified  friend. 

Sanyjay  tried  to  take  his  life  again 
three  days  later,  on  Nov.  20,  by  leaving 
his  moped  running  in  his  room,  but  was 
stopped  by  Roopa  Goswami,  18,  a  close 
friend. 

“He  was  playing  the  music  loud,” 
Goswami  recalled  in  a  telephone  inter¬ 
view  from  her  dorm.  “I  had  to  bang  on 
the  door.  I  could  hear  the  moped  run¬ 
ning.  He  had  shoved  towels  under  the 
door.  Finally,  he  shut  the  scooter  off 
and  came  out.” 

Goswami  said  she  grabbed  the  scoot¬ 
er  key  away  from  Sanjay,  and  their 
struggle  and  subsequent  shouting  alert¬ 
ed  the  other  dorm  resident  assistants. 

The  elder  Jain  said  he  did  not  learn 
about  the  Nov.  20  episode  with  the 
moped  until  two  weeks  later,  after  his 
son  used  his  scooter  a  second  time,  this 
time  ending  his  life. 

“After  Sanjay  died,  that’s  when  they 
told  me  what  happened  with  the  bike 
the  previous  time,”  Jain  said.  “Then, 
they  gave  me  that  report. 

“Why  was  the  scooter  still  there?”  the 
father  went  on  to  ask.  “Why  didn’t  they 
take  it  away  from  him?  When  Sanjay 
did  that  with  his  bike,  he  thought 
somebody  would  come  to  his  aid.” 

Jones  acknowledged  that  Sanjay 
should  not  have  been  permitted  to  keep 
the  scooter  in  his  room. 

“It  is  against  regulations  for  students 
to  keep  a  moped  in  their  room,”  he  said. 

Jain  said  the  university  never  men¬ 
tioned  his  son’s  first  suicide  attempt,  in 
which  the  scooter  was  not  used. 

“I  found  out  about  that  when  Roopa 
came  to  my  home  and  told  me  about  it,” 
Jain  said. 

“They  told  me  that  they  didn’t  have  a 
report  on  that  one.” 

Jones  said  that  there  was  nothing  in 
the  university  files  about  Sanjay  trying 
to  jump  out  a  window,  because  the 
dorm  officials  did  not  know  anything 
about  it. 

“That  is  something  that  no  one 
knows  about,”  Jones  said.  “That’s  why 
there  was  no  report.  Again,  I  am  not 
saying  that  it  was  not  true.” 


a  Look  at 
Our  Record 


*  Apple  developer  since  1977 

*  1st  Ben  Franklin  Technology 
Center  staul  up  corr^ny-f^ 

*  Ist  Personal  Librarian 
developer  &  VAR- 1965 

*  1st  witfi  editorial  &  classified 
producte  on  non-proprietary 
hardware  &  operating  systems 
1985 


•  1st  &  only  with  uninterrupted 
system  for  7+  years  at  The 


Washington  Tlmro  (99.999% 
availability)- tdS5 

*  1st  to  build  editorial  systems 
using  ethernet.  The  Washingto 
Times-198e 


1st  Dell  VAR-f  987 


1^  newspaper  systems  on  the 


Why  didn’t  Goswami  send  her  letter 
to  the  newspaper? 

“I  don’t  know.  I  just  couldn’t  do  it,” 
she  replied. 


Unixflntel  platform- 1988 

*  Ist  to  automaticalty  build 
PostScript  pages  on  a  Mac 
SCS/UnXT«.  Palm  Spring, 

1988 


Free  tax  guide 
for  journalists 
is  available 


*  1st  to  use  Multi-Ad  Creator'™ 
as  an  entire  displayed 
production  system.  Palm  Springs, 


eliminate  the  rarrmosing  room. 
LeDroit,  Ottawa,  Ont.-19W 

*  1st  to  install  Pongrass  classified 
pagination  technology- 1990 

*  1st  to  build  classified,  retail, 
finance  &  circulafion  with 
integrated  databases  &  single 
workstation  access.  Albany, 
QA-1994 

*  Ist  Great  Plains®  financial 
systems  VAR  in  the  newspaper 
industry- 1W5 


CCH  INCORPORATED,  THE  River- 
woods,  Ill. -based  provider  of  tax  and 
business  law  information  and  software, 
has  published  the  second  edition  of  its 
free  booklet,  CCH  Tax  Guide  for  Jour- 
nalists. 

The  64-page  booklet  explains  in 
plain  language  many  of  the  tax  issues 
confronted  by  a  journalist’s  occupation 
and  lifestyle;  Libel  insurance,  income 
from  prizes,  strike  pay  and  union  dues, 
home  office  deductions,  and  business 
expenses. 

A  free  copy  is  available  by  contacting 
Mary  Dale  Walters  at  CCH  Incorporat¬ 
ed.  Phone:  (708)  267-2038;  fax:  (708) 
267-2873;  Internet:  Walter  @  CCH.com. 
Mail  requests  on  business  letterhead 
can  be  sent  to  CCH  Public  Relations 
Dept.,  2700  Lake  Cook  Road,  River- 
woods,  Ill.  60015. 


Letter  to  the  editor 

Goswami  said  she  was  so  angered  by 
the  secrecy  surrounding  her  friend  San¬ 
jay’s  death,  that  she  composed  a  letter 
to  the  Daily  Iowan  on  Jan.  20,  hoping 
to  clear  the  air,  but  she  never  sent  it. 
“One  point  that  has  not  come  out  in 
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Interactive  Communications 


ac 

Knight-Ridder^s 
Roger  Fidler:  ^ 

Contrarian  or  guru?  ^ 


Director  of  the  K-R  Information  Design  Labs 
touts  coming  of  the  portable,  digital  newspaper 


by  William  Webb 

SPEAKING  TO  A  packed  auditorium 
at  the  Interactive  Newspapers  ’95  con¬ 
ference  in  Dallas,  Roger  Fidler,  direc¬ 
tor  of  Knight-Ridder  Information  De¬ 
sign  Labs,  projected  that  the  portable, 
electronic  tablet  will  become  the  news¬ 
paper  medium  of  the  future. 

For  those  experiencing  technology 
dejd  vu,  Fidler,  introduced  as  a  “guru  in 
the  industry,”  admitted  that  his  predic¬ 


the  title  of  a  book  he  has  written  on 
the  subject. 

Lest  he  be  seen  as  the  technologist 
who  cried  wolf,  Fidler  emphasized  that 
mediamorphosis  to  the  digital  tablet  is 
certain  to  take  a  long  time,  perhaps  25 
years  or  more,  and,  during  this  time, 
both  print  and  multimedia  versions  of 
newspapers  will  circulate  as  viable  me¬ 
dia. 

In  addition,  his  forecast  included 
some  significant  caveats  based  on  his 


As  for  the  future,  he  said,  “Profits  will  be  there 
for  those  with  the  patience  and  the  commitment  to 
hang  in  for  the  long  haul.” 


tions  echoed  those  made  as  early  as 
1970. 

Apparently,  the  future  is  the  same  as 
it  ever  was. 

Today,  in  the  bottom-line-oriented 
’90s,  Fidler  sounds  like  a  contrarian. 
After  all,  the  dire  predictions  about  the 
death  of  the  printed  newspaper  have 
long  gone  unfulfilled,  and  many  arti¬ 
cles  on  interactive  media  begin  by  as¬ 
serting  the  advantages  of  print  on  pa¬ 
per. 

However,  according  to  Fidler,  the 
oft-touted  portability,  readability,  and 
ease-of-use  of  printed  newspapers  will 
be  achievable  in  a  digital  tablet  within 
five  years  and  will  be  packaged  as  a 
consumer  item  within  10  years,  proba¬ 
bly  at  a  cost  of  less  than  $400. 

The  transition  from  printed  paper  to 
portable  multimedia  is  a  process  Fidler 
calls  “mediamorphosis,”  which  is  also 


experience  with  early  videotex,  which 
dates  back  to  Knight-Ridder’s  develop¬ 
ment  work  in  the  late  1970s.  A  product 
that  debuted  commercially  in  Oct. 
1983  was  one  of  the  first  attempts  to 
exploit  interactivity. 

“The  service,  called  ViewTron,  was 
very  much  like  Prodigy  today,”  said  Fi¬ 
dler. 

In  terms  of  both  graphics  quality 
and  range  of  content,  ViewTron  rivaled 
current  offerings  by  commercial  online 
services.  Brochures  for  the  technology 
gushed:  “The  waiting  is  over!” 

But  nobody  wanted  ViewTron,  and 
after  V/i  years  of  failure,  the  project 
was  shut  down  in  early  1986  at  an 
enormous  loss.  Videotex  ventures  by 
other  companies  at  the  time  met  a  sim¬ 
ilar  fate. 

“At  1200  baud  and  even  2400  baud, 
the  services  were  so  slow  that  a  more 


accurate  slogan  than  ‘The  waiting  is 
over’  might  have  been  ‘The  waiting 
has  just  begun,’”  Fidler  said. 

Now,  almost  10  years  later,  the  world 
is  still  waiting  for  videotex. 

“This  time  around,  a  few  publishers 
might  actually  succeed  in  their  quest 
for  real  business  opportunities  online 

—  that  is,  if  they  don’t  fall  into  the 
trap  of  believing  their  own  hype,”  said 
Fidler. 

He  pointed  to  “the  gap  between  ex¬ 
pectations  and  reality”  as  being  the 
source  of  past  —  and  present  —  disap¬ 
pointment  in  videotex. 

“Today’s  online  customers  may  be 
more  computer-savvy  than  they  were 
10  years  ago,  and  today’s  interactive 
services  may  be  somewhat  more  user- 
friendly,  but  .  .  .  online  publications 
are  still  uncompelling,  frustrating  and 
time-consuming  to  use,”  he  said. 

As  for  the  future,  he  said,  “Profits 
will  be  there  for  those  with  the  pa¬ 
tience  and  the  commitment  to  hang  in 
for  the  long  haul.” 

Clearly,  Knight-Ridder  has  shown 
that  level  of  commitment.  And,  as  evi¬ 
denced  by  an  extremely  polished  and 
no  doubt  expensive  video  shown  at  the 
conference,  the  company  brings  some 
deep  pockets  to  the  table. 

Fidler  also  argued  that  new  technol¬ 
ogy  should  not  be  pursued  for  its  own 
sake. 

“Usefulness,  convenience  and  cost 

—  not  technology  —  are  what  matter 
most  to  consumers,”  Fidler  said. 

Products  must  “provide  value  and 
fulfill  needs,”  he  continued. 

“As  the  floodgates  of  the  informa¬ 
tion  age  are  opened,  I  believe  the  most 
valued  characteristics  of  mainstream 
newspapers  will  be  their  credibility  and 
their  connections  to  the  communities 
they  serve,”  he  said. 

Nonetheless,  most  of  his  keynote 
address  focused  on  the  impact  of  the 
technology  itself  and  its  social  ramifi¬ 
cations. 

Certainly,  the  idea  of  the  portable, 
digital  newspaper  is  a  seductive  one. 

Fidler  makes  the  case  that  “we  are  in 
the  process  of  going  full  circle,  from 
clay  tablets  to  digital  tablets.” 

The  fact  that  his  discussion  exclud¬ 
ed  other  forms  of  interactive  multime¬ 
dia  —  such  as  online  services  via  desk¬ 
top  computer  —  led  one  attendee  to 
ask  if  Knight-Ridder  were  going  into 
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the  consumer  electronics  business.  (It 
is  not.) 

Fidler  did  not  once  use  the  words 
“Internet,”  “World  Wide  Web,”  or 
“browser,”  nor  did  he  mention  the  term 
“PDA”  most  often  used  to  describe  the 
Personal  Digital  Assistant  of  the  fu¬ 
ture. 

When  questioned,  he  allowed  that 
the  electronic  tablet  device  would  do 
more  than  provide  access  to  newspa¬ 
perlike  services. 

But,  clearly,  as  designated  guru,  Fi¬ 
dler  wanted  to  provide  a  unity  of  vision 
for  the  newspaper  as  a  viable  product. 
He  promised  tailored  and  personalized 
multimedia  content  in  a  form  that  is, 
even  in  physical  terms,  a  neat,  easy-to- 
grasp  package. 

Yet  beyond  the  technological  bound¬ 
aries  to  the  electronic  tablet  newspa¬ 
per,  which  Fidler  mentioned  —  a  more 
energy-efficient  liquid  crystal  display,  a 
longer-lasting  lithium  battery  and 
high-capacity  memory  card  —  he  and 
other  visionaries  must  surmount  the 
boundaries  inside  neople’s  minds, 
which  exist  not  just  in  the  newspaper 
industry  but  in  the  whole  breadth  of 
our  society. 

It’s  a  job  Fidler  seems  to  enjoy. 

The  conference  was  sponsored  by 
the  Kelsey  Group,  Editor  &  Publisher 
Co.  and  the  International  Newspaper 
Marketing  Association. 

Audiotex  product 

A  NEW  AUDIOTEX  product  from 
Brite  Voice  Systems  Inc.  enables  tele¬ 
phone  callers  to  use  individualized  cri¬ 
teria  to  shop  for  cars  from  newspaper 
classified  sections  and  other  sources. 

Callers  receive  a  list  of  cars  by  voice 
or  fax,  which  match  the  callers’  search 
profiles. 

Advertisers  get  highly  targeted  expo¬ 
sure,  and  newspapers  enhance  core 
classified  advertising  revenue. 

Six  U.S.  newspapers  are  the  first  cus¬ 
tomers  for  the  service,  called  CarSelect. 
They  are  the  San  Francisco  Newspaper 
Agency  (agent  of  the  San  Francisco  Ex¬ 
aminer  and  Chronicle);  Austin  Ameri- 
can-Statesman;  Morning  Call,  Allen¬ 
town,  Pa.;  Spokesman'Review,  Spokane, 
Wash.;  Lexington  (Ky.)  Herald-Leader; 
and  South  Bend  (Ind.)  Tribune. 

Brite  Voice  Systems  designs,  manu¬ 
factures  and  markets  voice  processing 
systems,  which  incorporate  audiotex, 
voice  response,  voice  recognition, 
voice/facsimile  messaging,  and  interac¬ 
tive  computer  applications. 


Joint  venture  on 
World  Wide  Web 

A  JOINT  VENTURE  between  Ad¬ 
vance  Publications,  parent  company  of 
the  Newark  Star-Ledger,  and  Knight- 
Ridder  Inc.,  publisher  of  the  Philadel¬ 
phia  Inquirer  and  Philadelphia  Daily 
News,  will  offer  regional  information 
and  interactive  services  through  Inter¬ 
net’s  World  Wide  Web. 

The  project  is  still  in  development 
and  is  targeted  to  go  online  sometime 
this  summer. 

The  companies  stressed  the  advan¬ 
tage  of  providing  a  regional  focus  online 
for  the  combined  southern  New  Jersey 
and  greater  Philadelphia  area. 

The  joint  venture  “seemed  like  an 
opportunity  to  create  a  better  service  to 
customers  than  either  partner  could 
have  created  individually,”  said  Robert 
Ingle  of  Knight-Ridder. 

The  project  represents  new  ground 
for  both  the  Star-Ledger  and  the  Inquir¬ 
er,  since  neither  paper  has  an  online 
service  as  of  yet. 

According  to  Jim  Willse,  editor  of 
the  Star-Ledger,  the  paper  deliberately 
chose  to  stay  away  from  the  commercial 
online  services. 

Willse’s  comments  reinforce  the  per¬ 
ception  that  more  information 
providers  are  going  directly  to  the  Web. 

The  San  Jose  Mercury  News,  anoth¬ 
er  Knight-Ridder  newspaper,  recently 
bypassed  America  Online  with  Web- 
based  access,  and  the  East  Coast  joint 
venture  will  benefit  from  the  experi¬ 
ence  Knight-Ridder  has  gained  from  the 
Mercury  Center  in  delivering  online, 
interactive  information. 

Although  the  Star-Ledger  may  be 
playing  catch-up  to  some  extent  in  the 
online  field,  the  paper  is  committed  to 
development. 

“We  are  going  to  do  it,”  said  editor 
Willse,  “and  expect  to  be  increasingly 
committed  as  the  system  becomes  in¬ 
creasingly  robust.” 

Dow  Jones  offers 
online  alert  system 

USERS  OF  THE  Dow  Jones  News  Ser¬ 
vice  (DJNS)  now  will  be  alerted  to  per¬ 
tinent  video  programming  on  the  Dow 
Jones  Investor  Network  (DJIN). 

The  online  news  service  will  carry  a 
text  headline  alert  about  10  minutes  be¬ 
fore  the  beginning  of  each  video  event. 
The  alert  then  will  be  stored  in  the 


database  under  company  and  industry 
codes. 

The  alerting  system  represents  a  step 
toward  integrating  Dow  Jones’  real-time 
text  and  video  services. 

DJNS  is  the  leading  financial  and 
business  online  service  in  the  U.S.  and 
provides  more  than  2,000  news  items 
daily. 

DJIN  is  a  video  financial  news  service 
delivering  proprietary  interviews,  press 
conferences,  corporate  presentations, 
economic  indicators  and  analysis  and 
market  news.  DJIN  produces  as  much  as 
10  hours  of  programming  daily. 

The  new  alerting  system  enables  cus¬ 
tomers  to  track  more  closely  the  ser¬ 
vice’s  broadcast  schedule,  which  can 
change  frequently  as  breaking  news  de¬ 
velops. 

Reuters,  British  Sky 
agree  on  plan 

REUTERS  AND  BRITISH  Sky  Broad¬ 
casting  have  agreed  on  a  plan  for  the 
news  agency  to  supply  global  video  news 
coverage  for  the  24'hour  channel’s  Sky 
News,  which  retains  editorial  control. 

The  deal  extends  a  relationship  dat¬ 
ing  from  the  launch  of  Sky  News  five 
years  ago. 

MobileComm  to 
provide  data 
on  Olympics 

MOBILECOMM  WILL  USE  a  recently 
acquired  narrowband  PCS  channel  to 
provide  event  results  from  the  1996 
Olympics  to  journalists  using  laptop 
and  notebook  computers  that  are 
equipped  with  a  wireless  messaging  in¬ 
terface. 

The  service,  dubbed  the  Wireless 
Press  Room,  is  faster  than  traditional 
means  of  printing  paper  copies  and  may 
include  such  information  as  starting 
lineups  for  all  events,  integrated  and  au¬ 
tomatically  updated  schedules  and  cal¬ 
endars,  press  announcements  and  infor¬ 
mation  on  post-event  press  confer¬ 
ences. 

MobileComm  will  also  offer  event  re¬ 
sults  to  subscribers  with  alphanumeric 
pagers. 

After  an  event,  pagers  will  display  a 
short  message,  such  as  “Matt  Biondi 
wins  gold  for  U.S.  in  freestyle.” 

MobileComm  is  the  official  paging 
service  of  the  1996  Olympics. 


Editor^Publisher  •  February  18,  1995 


37 


Interactive  Communications 


A  blind  date 
with  revenue 

In  a  world  of  virtual  newspapers 
and  Internet  gateways,  voice  personals 
are  still  the  ‘killer  app' 


by  Mark  Fitzgerald 

PITY  THE  REPUTATION  of  voice 
personal  audiotex:  At  first,  newspapers 
worried  they  were  too  sleazy  to  offer. 
Yet  now  that  they  are  a  mainstream  of¬ 
fering  of  a  huge  number  of  papers,  they 
seem  somehow  tired  and  old  hat. 

In  the  newspaper  industry’s  hyperac- 
celerating  fascination  with  online  edi¬ 
tions,  Internet  gateways,  and  99-screen- 
deep  interactive  advertisements  on  the 
World  Wide  Web,  voice  personals  clear¬ 
ly  are  no  longer  the  latest  thing. 

They’re  just  the  original  —  and  still 
reigning  —  “killer  application.” 

“The  first  and  obvious  reason  to  get 
into  voice  personals  is  money,”  said 
Frank  Dorf,  electronic  media  manager 
of  the  Sacramento  Bee. 

“There  is  nobody  who  is  going  to  dis¬ 


The  sixth  annual  Interactive  News¬ 
papers  poll,  for  instance,  showed  news¬ 
papers  graded  their  satisfaction  with 
voice  personals  as  8.7  on  a  1-to-lO  scale, 
with  10  being  the  highest  rating.  That 
was  clearly  ahead  of  the  closest  con¬ 
tenders:  weather  (7.1);  sports  (7.0);  and 
electronic  classified  (6.9). 

And  some  executives,  such  as  the 
Bee’s  Dorf,  believed  voice  personals  can 
contribute  more  to  the  paper  than  even 
money. 

Voice  personals,  Dorf  argued,  can 
build  circulation. 

A  recent  Belden  Associates  study  for 
the  Bee,  Dorf  said,  identified  40,900 
adults  who  were  interested  in  placing  a 
voice  personal  or  meeting  someone 
through  the  service. 

“Of  those,  24,000  will  use  the  Bee  to 
do  it,”  Dorf  said. 


“There  is  nobody  who  is  going  to  disagree  with  the 
fact  that  voice  personals  will  make  you  money,” 
Dorf  continued.  “And  it’s  all  new  dollars.  You’re 
not  converting  from  anything.” 


agree  with  the  fact  that  voice  personals 
will  make  you  money,”  Dorf  continued. 
“And  it’s  all  new  dollars.  You’re  not  con¬ 
verting  from  anything.” 

Dorf  spoke  at  a  session  dedicated  to 
voice  personals  at  the  recent  Interactive 
Newspapers  ’95  conference  in  Dallas, 
sponsored  by  the  Kelsey  Group,  Editor 
&  Publisher  Co.  and  the  International 
Newspaper  Marketing  Association. 

Voice  personals  remain  the  most  of¬ 
fered,  caller-paid  audiotex  service  in  the 
newspaper  industry  —  and  the  one 
with  the  highest  satisfaction  ratings. 


Even  the  content  of  individuals  ads 
—  the  wild  card  that  still  keeps  some 
papers  away  from  personals  —  can  be 
turned  to  a  newspaper’s  advantage,  Dorf 
said. 

“If  you  pay  close  attention  to  the 
standards  of  the  ads  you  take,  1  think 
you  can  actually  enhance  the  image  of 
the  paper,”  he  said. 

In  fact,  Accu-Weather  Inc.,  which 
has  been  running  its  Personal  Date 
voice  service  since  1991,  pitches  the  ads 
as  a  draw  even  to  readers  who  will  nev¬ 
er  advertise  or  respond  to  them.  “It’s  a 


feature  that  may  replace  ‘Dear  Abby’  or 
something  like  that,”  said  Joel  N.  Myers, 
president  and  chairman  of  Accu- 
Weather. 

However,  while  voice  may  be  a  “killer 
app,”  it  is  no  magic  bullet  for  every  pa¬ 
per. 

For  one  thing,  voice  has  a  spotty 
record  among  lower-circulation  papers. 

At  a  small-town  paper,  said  National 
Newspaper  Association  president  and 
CEO  Tonda  Rush,  “you  don’t  get  much 
out  of  voice  personals,  when  everybody 
knows  the  guy  who  can’t  get  a  date.” 

And,  for  another,  the  demographics 
of  advertisers  and  respondents  are  un¬ 
derwhelming  for  some  papers. 

“They  call  it  ‘under  and  over  35’  — 
under  $35,000  in  income,  and  over  35 
years  of  age,”  said  Terry  Hebert,  adver¬ 
tising  manager  of  the  Plain  Dealer  in 
Cleveland. 

Then,  too,  voice  personals  can  get 
stale  in  a  market  —  stalling  revenue 
growth  and  readership  development. 

That’s  what  happened  at  the  Plain 
Dealer. 

After  a  strong  start  in  March  1992, 
revenues  of  the  Plain  Dealer's  “Person 
to  Personals”  service  drifted  downward 
slowly  but  surely  over  the  next  two 
years. 

Through  this  period,  the  paper  was 
frustratingly  stuck  at  a  price  point  it 
considered  too  low:  $1.79  per  minute  to 
respond  to  advertisements  through  its 
900  number. 

But  the  Plain  Dealer  was  able  to  dra¬ 
matically  reverse  its  audiotex  fortunes 
with  a  change  of  vendors  and  a  new 
promotional  feel. 

“Upon  making  these  changes,  we  al¬ 
most  doubled  revenues  after  a  four- 
week  period,”  Hebert  said. 

The  change  allowed  the  paper  to 
move  to  what  Hebert  calls  an  optimum 
price  point  of  $1.99. 

Even  at  this  higher  price,  the  new 
format  expanded  the  number  of  adver¬ 
tisers  —  and  the  telephone  minutes  re¬ 
sponders  spent  browsing  through  the 
voice  boxes. 

Similarly,  the  Bee  was  able  to  capture 
more  revenue  and  significantly  length¬ 
en  the  “hold  time”  of  callers,  by  taking 
its  Meeting  Place  service  from  a  vendor 
to  in  house  and  by  increasing  promo¬ 
tions. 

Voice  personals  must  be  kept  con¬ 
stantly  fresh,  Accu-Weather’s  Myers 

(See  Revenue  on  page  45) 


38 


Editor6?Publisher  •  February  18,  1995 


Sleaze:  how  big  a 
factor  in  newspaper 
voice  personals? 


by  Mark  Fitzgerald 

YOU  PROBABLY  DIDN’T  know  that 
witches  had  their  own  anti-defamation 
league. 

But  when  the  Pittsburgh  Post'Gazette 
turned  down  a  voice  personal  ad  from  a 
witch  seeking  to  meet  other  witches, 
Debra  Alward  heard  from  the  organiza¬ 
tion  that  protects  practitioners  of  the 
pagan  religion  known  as  Wicca. 

Sales  development  manager  Alward 
cited  the  paper’s  policy  against  using  its 
voice  personals  to  assemble  groups:  no 
book  clubs,  no  bowling  leagues  —  no 
covens. 

“We  have  to  watch  out  for  terms  like 
‘the  black  arts,”’  but  if  the  ad  were,  say, 
‘A  Wiccan  seeking  a  man’  —  that 
would  be  OK,”  Alward  said,  in  an  inter¬ 
view  at  the  recent  Interactive  News¬ 
papers  ’95  conference  in  Dallas. 

Promulgating  policies  about  witches 
is  just  one  of  the  complications  news¬ 
papers  face  when  they  get  into  voice 
personal  ads. 

No  matter  how  mainstream  voice 
personal  ads  become,  the  concern 
about  offensive,  inappropriate  or  even 
dangerous  ads  never  quite  goes  away  for 
mainstream  papers. 

The  Post'Gazette’s  Alward  and  other 
newspaper  executives  were  quick  to  em¬ 
phasize  that  the  vast  majority  of  per¬ 
sonal  ads  pose  no  problem:  They’re 
placed  by  nice  people  seeking  nice  peo¬ 
ple. 

“In  four  years  we  have  not  had  a  se¬ 
curity  problem,”  said  Frank  Dorf,  elec¬ 
tronic  media  manager  for  the  Sacra¬ 
mento  Bee. 

But  as  more  people  come  out  of  vari¬ 
ous  kinds  of  sexual  closets,  more  man¬ 
agers  of  publications  that  still  refer  to 
themselves  as  “family  newspapers”  are 
confronting  the  question.  How  far  is 
too  far  for  their  readers? 

To  be  sure,  this  is  not  a  problem 
everywhere. 

At  the  Cleveland  Plain  Dealer,  for 
example,  advertising  director  Terry 
Hebert  says  he  gets  perhaps  four  letters 
a  month  protesting  personal  ad  cate¬ 


gories,  such  as  “men  seeking  men”  and 
“women  seeking  women.” 

“Even  if  I  multiplied  that  by  the 
silent  majority  out  there,  it  is  nothing 
compared  to  what  I  got  by  not  running 
them.  We  were  afraid  of  getting  lawsuits 
over  gay  rights,”  Hebert  said. 

The  Plain  Dealer  is  gaining  in  anoth¬ 
er  way:  Responses  to  same-sex  ads  ac¬ 
count  for  about  900  minutes  of  tele¬ 
phone  time  each  month. 

Trickier  than  those  catering  to  gay 
and  lesbian  dating,  however,  are  the  so- 
called  “alternate  lifestyle”  ads:  a 
catchall  category  that  can  include  any¬ 
one  from  leather  aficionados  to  trans¬ 
gender  S&M  practitioners. 

Even  here,  however,  newspapers  can 
profit. 

For  instance,  after  receiving  com¬ 
plaints  about  alternate  lifestyle  ads 
printed  in  the  Tacoma,  Wash.,  News 
Tribune,  the  paper  decided  to  run  that 
type  of  ad  only  on  the  telephone  voice 
box. 

“That  did  two  things,”  electronic 
marketing  systems  manager  Gary  Smith 


said.  “First,  the  number  of  alternate 
lifestyle  ads  went  up.  And,  second,  the 
browse  minutes  for  alternate  lifestyle 
ads  went  up  dramatically  because  it  was 
the  only  way  to  get  the  category.” 

Houston  Chronicle 
to  offer 

online  newspaper 

THE  HOUSTON  CHRONICLE  will 
offer  an  online  newspaper  by  midyear, 
according  to  publisher  Richard  J.V. 
Johnson. 

The  service,  dubbed  Houston 
Chronicle  Interactive,  will  provide 
news,  entertainment,  online  shopping, 
access  to  back  issues,  classified  and  dis¬ 
play  advertising.  Online  subscribers  will 
also  be  able  to  chat  with  one  another 
and  with  Chronicle  reporters. 

How  users  will  connect  to  the  online 
service  remains  to  be  decided.  Accord¬ 
ing  to  Gale  Wiley,  who  is  overseeing 
the  project’s  development,  there  will  be 
more  than  one  way  to  connect,  and  the 
service  “will  definitely  have  a  presence 
on  the  Internet.” 

Houston  Chronicle  Interactive  is  tar¬ 
geted  to  cost  less  than  $20  a  month  for 
most  consumers,  “and  that  is  if  they  use 
it  a  lot,”  said  Chronicle  marketing  direc¬ 
tor  Jocelyn  Marek. 

The  Chronicle  is  the  first  Hearst 
newspaper  to  form  a  division  solely  de¬ 
voted  to  electronic  media. 


Thinking  about  a 

Paper  Width  Change? 

We  know  your  presses . . . 

We  built  them ... 

We  would  like  to  help  you  make  them 
as  productive  as  possible. 

To  hear  more  about  paper  width  changes, 
RTP  upgrades,  cog  belt  deliveries  and 
other  Goss®  Press  Enhancement  items, 
call  Mickey  Bella  at  800-323-9269. 

Or  see  us  at  the  1995  Metro  Users  meeting. 

^  ROCKomcU  Graphic  Systems 
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Pittsburgh  paper 
opts  for  flexo 

Post'Gazette’s  $20'million  investment 
includes  seven  KBA'Motter  five'Color  units; 
installation  begins  early  next  year 


by  Jim  Rosenberg 

ANOTHER  MAJOR  METRO  daily  is 
joining  the  ranks  of  flexo-printed 
newspapers.  The  Pittsburgh  Post' 
Gazette  announced  last  month  that  it 
had  signed  a  letter  of  intent  to  buy  sev¬ 
en  five-color  flexo  printing  units  from 
KBA-Motter  Corp.,  York,  Pa. 

The  new  presses  represent  the  major 
portion  of  an  almost  $20-million  in¬ 
vestment  in  prepress  and  printing  up¬ 
grades,  according  to  a  statement  by 
William  Block  Jr.,  president  and  co¬ 
publisher  in  Pittsburgh. 

Early  this  month,  Post'Gazette  vice 
president  and  general  manager  Robert 
B.  Higdon  said  the  contract  with  the 
press  maker  was  in  the  final  drafting 
stages.  In  the  meantime,  KBA-Motter 
began  building  the  units,  the  first  of 
which  is  to  be  installed  early  next  year. 
All  seven  are  to  be  in  place  by  the  end 
of  1997,  when  each  will  become  part  of 
seven  presses  formed  from  48  units  of 
existing  Hoe  Colormatic  and  Color 
Convertible  equipment. 

The  paper  will  continue  to  use  its 
seven  folders,  and  “there  will  be  the 
same  number  of  units”  in  the  new 
presses,  said  Higdon.  The  new  config¬ 
uration  will  have  two  press  lines,  each 
with  two  presses,  and  a  third  line  with 
three,  each  running  six  or  seven  units, 
according  to  the  general  manager,  who 
added,  “We  don’t  run  seven  units  very 
often.” 

When  all  seven  presses  are  rolling, 
the  250,000-circulation  newspaper 
(450,000,  Sundays)  will  have  capacity 
to  print  full-color  on  all  section  fronts 
and  backs,  in  addition  to  the  letter- 
press  color  already  available  in  posi¬ 
tions  throughout  the  paper.  In  all,  the 


Post-Gazette  will  pick  up  an  addition¬ 
al  52  color  pages  per  week  across  eight 
runs  per  week  (with  the  Sunday  ad¬ 
vance),  with  some  straight  and  some 
collect  production. 

Colormax  units  print  black  over 
black  below,  and  three  colors  around  a 
common  impression  cylinder  above. 

“They  allow  process  four-over-one 
from  a  single  unit  position,  thus  elimi¬ 
nating  a  unit-to-unit  lead,”  adding  col¬ 
or  capacity  without  sacrificing  paging 
capacity,  said  Gary  Owen,  KBA-Motter 
marketing  and  newspaper  sales  direc¬ 
tor. 

The  paper  now  runs 
process  and  spot  color, 
but  cannot  print  four- 
color  on  page  one,  said 
Higdon.  Process  color 
appears  infrequently,  he 
added,  except  for  the 
Sunday  advance  run, 
when  it  “could  be  as 
much  as  six  or  eight 
pages.” 

The  paper  will  begin 
training  on  and  using  the 
first  flexo-equipped  press 
as  soon  as  possible  after 
installation  next  year.  By 
the  time  the  third  is  up 
and  running,  said  Hig¬ 
don,  the  pressroom  will 
be  able  to  print  papers 
with  all-flexo  color  on  at 
least  some  days. 

The  paper  now  sends 
color  work  out  for  sepa¬ 
ration,  but,  said  Higdon, 

“We’ll  be  doing  that 
[ourselves]  in  very  short 
order.” 

Part  of  the  investment 


will  he  in  electronic  color  prepress  sys¬ 
tems.  The  company  is  now  in  vendor 
negotiations,  and  the  Post-Gazette  is 
“very,  very  close”  to  a  final  selection, 
said  Higdon. 

The  paper  can  effectively  use  the 
press  installation  lead  time  to  learn 
how  to  perform  color  prepress  opera¬ 
tions  in  house,  said  Higdon,  who  re¬ 
called  the  same  procedure’s  success  at 
the  Blade  Communications’  sister  pa¬ 
per  in  Toledo. 

The  Toledo  Blade  converted  to  flexo 
several  years  ago,  and  Higdon  was  in¬ 
volved  in  the  start-up.  The  company 
also  pursued  flexo  at  its  Monterey 
County  (Calif.)  Herald,  which  was  ac¬ 
quired  by  Scripps  Howard  when  the 
chain  sold  assets  of  its  Pittsburgh  Press 
to  joint-operating  partner  Blade. 

The  experience  in  Toledo,  said  Hig¬ 
don,  gave  him  confidence  in  the  deci¬ 
sion  made  for  Pittsburgh. 

“We  knew  that  it  is  a  proven  and  ef¬ 
fective  process,”  he  said.  The  alterna¬ 
tives  were  an  unappealing  and  imprac¬ 
tical  mix  of  letterpress  and  offset  or  a 
costly  full  flexo  replacement  of  existing 
presses.  Higdon  said  dropping  in  mul¬ 
ticolor  flexo  units  seemed  most  reason¬ 
able. 
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Setting  up  a  double  ink  supply  for 
letterpress  and  flexo  units  will  not  be  a 
major  headache,  according  to  Higdon. 

“It’s  been  done  before,”  he  said, 
pointing  to  other  successful  letterpress- 
flexo  sites.  He  added  that  part  of  the 
reason  for  the  selection  of  KBA-Motter 
was  the  company’s  experience  with 
such  installations. 

Similarly,  the  Post'Gazette  will  have 
to  install  a  second  plate-making  oper¬ 
ation.  “To  keep  that  as  simple  as  we 
can,”  said  Higdon,  both  letterpress  and 
flexo  plates  “presumably”  will  be  from 
the  same  supplier.  No  final  decision 
had  been  made  as  E6?P  went  to  press, 
but  the  paper  has  been  using  letter- 
press  plates  from  NAPP,  which  is  also 
the  major  supplier  of  flexo  plates. 

“Two  entirely  different  plate  sys¬ 
tems”  could  he  “very  difficult,”  he  said. 
“For  example,  if  we  maintained  the 
NAPP  letterpress  plates  and  used  a 
Grace  Letterflex  flexographic  plate  sys¬ 
tem,  now  we  really  have  complicated 
it,  and  probably  done  ourselves  a  dis¬ 
service  by  reason  of  quantity  of  buying 
....  Those  are  two  very  different  plate 
systems.”  He  explained  that,  with  one 
system,  “you  actually  manufacture  the 
plate,”  whereas  with  the  other,  pre¬ 
manufactured  plates  are  ready  to  im¬ 
age. 

The  Pittsburgh  JOA  gave  flexo  a  test 
run  several  years  ago  by  retrofitting 
one  side  of  a  Hoe  letterpress  unit. 
Michael  Williams,  whose  career  has  in¬ 
cluded  18  years  with  Scripps  Howard 
(with  a  stint  in  Pittsburgh),  said  that  a 
proposal  was  made  to  put  flexo  presses 
into  Pittsburgh  years  before  the  demise 
of  the  Press,  which  followed  an  eight- 
month  strike  that  ended  in  January 
1993. 

Higdon  called  the  low-profile  Color- 
max  “friendly  to  existing  pressrooms” 
that  may  not  be  able  to  accommodate 
color  tower  units  without  structural 
modification.  Pittsburgh  will  re-equip 
its  plant  in  its  available  space,  but  with 
“considerable”  renovation  and  mod¬ 
ernization. 

Even  without  expansion,  the  plant’s 
renovation  may  afford  some  extra 
space.  “We  have  one  old  press  that 
hasn’t  run  for  many,  many  years,  and 
that  has  to  be  removed,”  said  Higdon. 
Work  also  involves  upgrading  of  con¬ 
veyors,  folders  and  reelstands. 

Asked  if  he  imagines  Pittsburgh  will 
eventually  convert  to  an  all-flexo  oper¬ 
ation,  Higdon  said  that  it  is  enough 
just  to  see  the  current  project  through 
completion. 


Colormax  flexo  unit,  ahead  of  an 
existing  mono  unit  on  one  of 
Pittsburgh’s  seven  letterpresses 


“Hopefully,  the  demand  for  the  col¬ 
or  spots  will  be  such  that  we  can  justify 
that”  further  investment,  he  said. 
“That  would  be  a  great  problem  to  en¬ 
counter.” 

Including  Pittsburgh,  KBA-Motter 
has  sold  a  total  of  180  Colormax  print 
couples,  according  to  Owen.  Since  in¬ 
stallations  in  Louisville  and  Reading, 
Pa.,  he  said,  all  units  sold  “are  essen¬ 
tially  the  same  compact  design”  found 
in  the  low-profile  Colormax. 

Since  Louisville  installed  its  first 
Colormax  in  1990,  said  Owen,  the 
five-color  unit  has  advanced  through 
four  generations  of  design  change,  in¬ 
cluding  improved  electronics.  Recent 
customers  include  the  Decatur,  Ill., 
Herald  &  Review  (installation  com¬ 
plete),  Racine,  Wis.,  Journal  Times 
(second  phase  to  be  completed  this 
spring)  and  Raleigh  News  &  Observer. 
Raleigh  was  to  begin  decommissioning 
its  letterpress  this  month,  and  run  a 
one-press  operation  until  the  first  flexo 
press  goes  live  in  fall.  The  next  press  is 
to  follow  seven  months  after  the  first 
has  been  tested. 

In  North  America,  35  companies 
operate  37  flexo  production  sites  that 
print  a  total  of  40  daily  newspapers. 
Among  the  largest  are  San  Francisco 
(printing  two  dailies),  Miami  and  Long 
Beach  (both  partly  flexo),  Vancouver, 
Providence,  Charlotte  and  Louisville. 

First  U.S.  Uniset 
ready  to  print 

MAN  ROLAND  INC.’S  first  Uniset 
customer  in  the  U.S.  said  the  single¬ 
width  semicommercial  press  is  ready  for 
production. 

Record  Commercial  Printing,  an  af¬ 
filiate  of  the  Record,  Bergen  County, 
N.J.,  offers  prepress,  printing  and  post¬ 


press  services.  Installed  at  the  compa¬ 
ny’s  new,  second  production  plant,  in 
Morris  County,  the  Uniset  is  designed 
to  print  back-to-back  color  at  60,000 
cph. 

Products  can  run  to  128-page 
tabloids  with  32  pages  or  more  of 
process  color  and  32  pages  of  spot  color. 

The  press  accommodates  variable 
web  widths  and  offers  computer-con¬ 
trolled  registration  and  ink  settings. 


Newsprint  numbers 

us  DAILY  NEWSPAPERS  consumed 
820,000  metric  tons  of  newsprint  last 
November,  6.9%  more  than  a  year  ear¬ 
lier,  according  to  the  Newspaper  Asso¬ 
ciation  of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  838,000  tons,  repre¬ 
senting  a  31-day  supply,  a  13.8%  decline 
from  the  972,000  tons  (38  days)  in  No¬ 
vember  1993. 

Based  on  preliminary  figures  for  De¬ 
cember,  the  NAA  reported  that  news¬ 
papers  used  just  over  9.42  million  tons 
of  newsprint  in  1994,  4  8%  more  than 
in  1993. 
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Universal  birthday 
celebrated  in  K*C* 

About  700  people  gather  in  Kansas  City  to  mark 
the  25th  anniversary  of  a  fast-growing  syndicate 


by  David  Astor 

IN  1970,  TWO  men  got  together  to 
start  a  tiny  syndicate. 

Twenty-five  years  later,  700  people 
got  together  to  celebrate  the  silver  an¬ 
niversary  of  what  is  now  the  largest  in¬ 
dependent  newspaper  syndicate  in  the 
world. 

The  Feb.  10-12  gathering  in  Kansas 
City  culminated  in  a  banquet  featuring 
remarks  by  Universal  Press  Syndicate 
co-founder  John  McMeel. 

Echoing  the  famous  1939  words  of 
dying  baseball  great  Lou  Gehrig, 
McMeel  told  the  audience  that  he  felt 
like  “the  luckiest  man  on  the  face  of 
the  earth.” 

The  syndicate  president  noted,  for 
instance,  that  he  was  fortunate  to  have 
people  who  helped  Universal  continue 


Qarry  Trudeau 


to  grow  after  the  untimely  1980  death 
of  his  fellow  co-founder,  Jim  Andrews, 
at  the  age  of  44. 

“I  lost  the  greatest  partner  the  world 
could  ever  bring,”  said  McMeel,  “but  I 
gained  a  great  partner  at  the  same  time 
—  Kathy  Andrews.” 

Kathy,  who  is  Jim’s  widow  and  Uni¬ 
versal’s  vice  president,  was  one  of  sev¬ 
eral  banquet  speakers  praising  the  late 
Andrews  as  a  person,  editor  and  dis¬ 
coverer  of  features. 

Speakers  also  praised  Universal’s 
current  executives,  staffers  and  cre¬ 
ators. 

“Each  and  everyone  of  you  out  there 
made  this  possible,”  said  Susan 
McMeel,  who,  along  with  Kathy  An¬ 
drews,  helped  their  respective  hus¬ 
bands  start  Universal. 

The  early  days  were  difficult,  as  Uni¬ 
versal  struggled  to  compete  with  sever¬ 
al  large  syndicates  —  including  King 
Features  Syndicate,  United  Feature 
Syndicate  and  what  is  now  Tribune 
Media  Services  —  which  had  already 
been  in  business  for  decades. 

Back  then,  joked  Universal’s  vice 
president  for  finance,  Elena  Fallon, 
“paying  bills  on  time  was  not  corporate 
policy!” 

But  Universal  grew,  first  slowly,  and 
then  rapidly,  with  the  help  of  innova¬ 
tive  features  such  as  “Doonesbury”  by 
Garry  Trudeau. 

Trudeau  —  whose  comic  started  in 
October  1970,  eight  months  after  the 
syndicate’s  founding  —  said  many  old¬ 
er  newspaper  publishers  were  not  ready 
for  his  brand  of  topical  humor. 

“The  strip  kept  getting  canceled  as 
fast  as  John  could  sell  it,”  recalled 
Trudeau,  who  said  McMeel  tried  to 
console  him  by  noting  that  these  pub¬ 
lishers  wouldn’t  be  around  forever. 

“He  was  right,”  the  cartoonist  told 


John  McMeel 


the  audience,  with  a  smile.  “In  the 
years  that  followed,  a  happy  pattern 
emerged.  Publishers  who  vowed  that 
‘Doonesbury’  would  appear  in  their 
newspapers  over  their  dead  bodies  got 
their  wish!  Our  client  list  floated  up¬ 
ward  on  the  tears  of  widows  and  chil¬ 
dren.” 

Turning  more  serious,  Trudeau 
thanked  the  McMeels  and  the  An¬ 
drews,  and  commented  on  the  longevi- 


Kathy  Andrews 
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ty  of  many  Universal  executives  and 
staffers. 

“This  company  creates  loyalty  the 
old-fashioned  way  —  it  earns  it,” 
Trudeau  said. 

Several  other  longtime  Universal 
executives  also  spoke,  including  vice 
president  Thomas  Thornton,  vice 
president/editorial  director  Lee  Salem, 
vice  president/creative  George  Diggs 
and  assistant  vice  president/managing 
editor  Alan  McDermott. 

Additional  banquet  speakers  includ¬ 
ed  priest-turned-mystery  writer 
William  Kienzle,  one  of  the  first  au¬ 
thors  published  by  Universal’s  Andrews 
and  McMeel  company;  and  Jan  Giran- 
do,  creative  director  of  Oz,  A&M’s  gift 
and  stationery  division. 

Numerous  bestselling  books  and 
products  from  A&M  and  Oz  have 
helped  fuel  Universal’s  growth. 

Two  bestselling  A&M  authors, 
“Calvin  and  Hobbes”  cartoonist  Bill 
Watterson  and  now-retired  “Far  Side” 
cartoonist  Gary  Larson,  did  not  attend 
the  silver  anniversary  weekend. 

But  dozens  of  other  Universal  cre¬ 
ators  were  there,  including  eight 
Pulitzer  Prize  winners  and  three  recip¬ 
ients  of  the  National  Cartoonists  Soci¬ 
ety’s  Reuben  Award  for  “Outstanding 
Cartoonist  of  the  Year.” 

Among  the  attendees  were  “For  Bet¬ 
ter  or  For  Worse”  cartoonist  Lynn 
Johnston,  “Cathy”  cartoonist  Cathy 
Guisewite,  “Dear  Abby”  writer  Abigail 
Van  Buren,  film  critic  Roger  Ebert,  po¬ 
litical  columnist  Mary  McGrory, 
Supreme  Court  columnist  James  Kil¬ 
patrick  and  editorial  cartoonist  Pat 
Oliphant,  whose  drawings  and  sculp¬ 
ture  are  on  display  at  Kansas  City’s 
Morgan  Gallery  until  Feb.  24. 

The  anniversary  weekend  —  which 
was  planned  over  18  months  —  includ¬ 
ed  visits  to  the  Oliphant  exhibit.  Uni¬ 
versal’s  headquarters  in  Kansas  City, 
and  A&M’s  massive  distribution  center 
in  Lenexa,  Kan. 

At  the  banquet,  the  audience  gave 
McMeel,  Trudeau  and  other  speakers 
standing  ovations.  Attendees  also  rose 
to  their  feet  to  applaud  Universal  after 
seeing  a  20-minute  video  on  the  syndi¬ 
cate’s  25-year  history. 

Creators  is  offering 
celebrity  caricatures 

TWO  CELEBRITY  CARICATURES 
by  Alex  Perez  are  being  offered  each 
week  by  Creators  Syndicate. 


Alex  Perez’s  drawings  of  Susan  Saran¬ 
don,  Paul  Newman,  Robin  Williams 
and  Jessica  Lange 


Perez’s  drawings  have  appeared  in 
the  Los  Angeles  Times,  Washington 
Post  and  numerous  Hollywood  celebri¬ 
ty  magazines,  and  have  been  displayed 
by  the  Academy  of  Motion  Picture 
Arts  and  Sciences. 

The  artist’s  subjects  have  included 
Tom  Cruise,  Robert  De  Niro,  Jodie 
Foster,  Holly  Hunter,  David  Letter- 
man,  Bette  Midler,  Eddie  Murphy,  Jack 
Nicholson,  Meryl  Streep  and  dozens  of 
others.  Many  stars  have  asked  Perez  for 
copies  of  his  sketches. 

Born  in  Nicaragua,  Perez  came  to 
the  United  States  at  age  19.  After  liv¬ 
ing  in  Texas  for  two  years,  he  moved  to 
Los  Angeles,  where  he  attended  the 
Brandes  Art  Institute  and  American 
Animation  Institute.  Perez  currently 
works  as  a  freelance  artist  and  graphic 
designer. 

CD-ROM  graphics 
are  offered  by  KRT 

KNIGHT-RIDDER/TRIBUNE  Infor¬ 
mation  Services  (KRT)  is  now  offering 
its  graphic  services  on  CD-ROM. 

Two  CD-ROM  archives,  the 
“Graphics  Library”  and  “Faces  in  the 
News,”  are  currently  available.  A  third, 
“Illustration  Bank,”  is  scheduled  for  re¬ 
lease  this  spring. 

The  three  packages  contain  more 
than  15,000  retrievable  images  that  can 
be  used  in  such  sections  as  lifestyle, 
food,  sports,  op-ed,  entertainment. 


news,  and  business;  and  for  Newspaper 
in  Education  programs,  advertorials 
and  promotions. 

Tribune  Media  Services,  which  mar¬ 
kets  KRT,  said  the  CD-ROMs  enable 
users  to  “browse  through  comprehen¬ 
sive  archives  of  award-winning  graph¬ 
ics,  caricatures,  illustrations,  images, 
icons  and  logos  without  incurring 
communications  costs.” 

UM  names  Lane  to 
Southern  sales  post 

DONALD  LANE  HAS  joined  United 
Media  as  Southern  regional  sales  man¬ 
ager  for  United  Feature  Syndicate, 
Newspaper  Enterprise  Association, 
Scripps  Howard  News  Service  and 
Gemstar’s  VCR  Plus+. 

Since  1980,  Lane  has  worked  at  Na¬ 
tional  Business  Brokers,  specializing  in 
the  evaluation  and  sale  of  companies. 
Before  that,  he  was  vice  president/di¬ 
rector  of  marketing  at  the  Field  News¬ 
paper  Syndicate,  now  North  America 
Syndicate.  Lane  has  also  held  ad  man¬ 
agement  and  sales  positions  at  news¬ 
papers  in  Texas  and  Florida. 


On  Jan.  2, 1994, 
Malcolm  Berko 
knew  the 

Mexican  economy 
was  headed 


Malcolm  Berko's  Taking  Stock  usually 
delivers  profitable  financial  advice.  But  his 
Jan.  2, 1994,  column  foretold  the  Mexican 
economy's  collapse. 

"1  believe  the  Mexican  economy  is  out  of 
breath,  out  of  steam  and  out  of  growth  and  is 
hanging  by  its  thumbs..." 

Malcolm  Berko's  Taking  Stock  once  again 
proves  it's  a  financial  column  from  which 
your  readen  can  prophet  and  profit. 

Taking  Stock  is  available  on  disk, 
camera-ready  by  mail  or  AP  Data  Features 
high-speed  wire. 

Qill  toll-free  (800)  238-61%  today  for  a 
sample,  or  fax  this  ad  with  your  name,  address 
and  phone  number  to  (619)  297-0537. 
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Syndicate  files  motion  in 
contentious  column  case 

Tribune  Media  Services  seeks  a  summary 
judgment  decision  in  ‘Latest  Line’  lawsuit 


by  David  As  tor 

TRIBUNE  MEDIA  SERVICES 
(TMS),  which  was  sued  after  the  firing 
of  a  contributor  to  its  “Latest  Line” 
sports-odds  feature,  has  filed  a  motion 
for  summary  judgment  in  its  favor. 

The  motion  was  filed  in  U.S.  Dis¬ 
trict  Court,  Bridgeport,  Conn.,  Z'/z 
years  after  George  Kregos  sued  jolie 
and  Susan  McCarthy  and  their  Latest 
Line  Inc.  operation  for  breach  of  con¬ 
tract,  and  TMS  for  alleged  “tortious 
interference”  with  that  contract. 

TMS  said  it  discovered,  in  late  1991, 
that  Kregos  also  was  doing  “Today’s 
Line”  for  Columbia  Features.  But  Kre¬ 
gos  contended  that  at  least  two  TMS 
executives  had  known,  since  1982,  that 
he  was  involved  with  both  odds 
columns,  and  added  that  one  of  these 
men  had  helped  create  the  situation. 

Adele  Patterson,  a  Bridgeport-based 
attorney  representing  TMS,  wrote,  in 
the  memorandum  supporting  the  sum¬ 
mary  judgment  motion,  that  the  con¬ 
tract  between  TMS  and  the  Mc- 
Carthys  called  for  “Latest  Line”  mater¬ 
ial  to  be  “new,  original  and 
unpublished.”  Yet  “Mr.  Kregos  pro¬ 
duced  and  provided  a  nearly  identical 
product  to  Columbia  Features  under 
the  name  ‘Wally  Lynch,”’  she  stated. 

In  November  1991,  Patterson  con¬ 
tinued,  then-TMS  vice  president  and 
editor  Michael  Argirion  told  jolie  Mc¬ 
Carthy  that  this  situation  was  “unac¬ 
ceptable,”  and  that  she  should  talk  to 
Kregos  about  the  syndicate’s  concerns. 

When  McCarthy  was  “unable  to  as¬ 
sure  TMS  of  the  column’s  exclusivity,” 
the  memorandum  stated,  the  syndicate 
sent  her  a  December  1991  letter  stating 
that  the  contract  would  be  terminated 
in  30  days. 

TMS  subsequently  provided  Mc¬ 
Carthy  with  extra  time,  through  the 
spring  of  1992,  to  “resolve  the  prob¬ 
lem,”  Patterson  wrote. 


“Significantly,  Mr.  Argirion  never 
suggested  that  Ms.  McCarthy  termi¬ 
nate  the  relationship  with  Mr.  Kregos,” 
the  memorandum  stated.  “His  only 
concern  was  that  TMS  receive  an  ex¬ 
clusive  product.” 

The  attorney  also  wrote,  “Although 
TMS  was  persistent  in  seeking  assur¬ 
ances  of  exclusivity,  Ms.  McCarthy  was 
told  only  to  discuss  the  issue  with  Mr. 
Kregos;  she  was  not  directed  how  to  re¬ 
solve  the  problem.” 

Ultimately,  the  McCarthys  and  Lat¬ 
est  Line  Inc.  fired  Kregos  in  June  1992. 

Patterson  stated,  “Plaintiff’s  sole 
claim  against  TMS  is  on  the  theory 
that  defendant  wrongfully  and  mali¬ 
ciously  interfered  with  the  contract  be¬ 
tween  him  and  the  Latest  Line  Inc. 
The  undisputed  facts  and  evidence 
demonstrate  that  TMS  acted  in  order 
to  protect  its  contract  right  to  an  ex¬ 
clusive  product.  Moreover,  there  is  no 
evidence  that  TMS  acted  with  the 
malice  or  ill  purpose  necessary  to  make 
out  tortious  interference  under  Con¬ 
necticut  law  .  .  . .” 

When  contacted  by  EdfP  for  his  re¬ 
sponse  to  the  TMS  filing,  Kregos  said, 
“I  read  the  motion  for  summary  judg¬ 
ment,  and  my  attorney  will  respond  to 
it  in  due  course.  My  own  impression, 
however,  is  that  the  case  described  in 
the  motion  appears  to  be  unrelated  to 
the  facts  and  realities  involved  in  this 
case.” 

Kregos  stated,  “TMS  insisted  that 
the  McCarthys/Latest  Line  Inc.  either 
disassociate  themselves  from  me  or 
compel  me  to  disassociate  myself  from 
my  other  interests,  which  included 
those  1  had  with  Columbia  Features. 

“Eventually,  TMS  bullied  the  Mc¬ 
Carthys/Latest  Line  Inc.  into  submis¬ 
sion  by  intimidating  and  threatening 
them  with  the  loss  of  their  column, 
and  therefore  their  income,”  he  added. 

Kregos  said  his  TMS  and  Columbia 
odds  features  differed  in  that  “Latest 


Line”  included  commentary  whereas  | 

“Today’s  Line”  did  not.  He  noted  that  i 
all  odds  columns  are  likely  to  have  sim-  I 
ilar  betting  lines.  j 

TMS,  Kregos  continued,  “never  j 

contracted  with  the  McCarthys/Latest 
Line  Inc.  for  ‘exclusive  betting  lines.’”  ■ 

He  noted  that  his  separate  agree-  j 
ment  with  the  McCarthys  stated  that  i 
his  “rationale”  (commentary)  —  not 
his  betting  lines  —  would  be  “exclu-  I 
sive”  and  “new,  original  and  unpub-  < 
lished.”  Kregos  added  that  this  agree-  ■ 

ment  was  discussed  with  a  TMS  exec¬ 
utive  in  1982,  according  to  a  Feb.  19, 

1993,  jolie  McCarthy  deposition. 

Kregos  also  said  that  a  clause  in  the 
TMS-McCarthy  contract  stated  that 
the  McCarthys  could  use  the  help  of 
assistants  “free  from  direction  and  con¬ 
trol”  by  TMS.  He  therefore  added  that, 
in  his  opinion,  “TMS  did  not  even 
have  the  right  to  inquire  as  to  the 
identity  of  any  Latest  Line  subcontrac¬ 
tor,”  such  as  himself. 

Finally,  Kregos  contended  that  TMS 
“assisted”  the  McCarthys  in  replacing 
him  on  “Latest  Line”  with  Benjamin 
Lee  Eckstein,  who  had  been  doing 
“Superstats”  for  TMS  since  1982.  He 
added  that  Eckstein,  as  Michael  Rox- 
borough’s  partner  on  the  Universal 
Press  Syndicate-distributed  “America’s 
Line,”  is  also  involved  with  two  com¬ 
peting  odds  features  (E&P,  Feb.  11,  p. 

32). 

The  top  10  comics? 

THE  KANSAS  CITY  Star  named  10 
comics  that  may  be  the  best  of  all  time, 
in  a  sidebar  to  a  Feb.  12  story  about  the 
100th  anniversary  of  the  funnies. 

The  paper,  listing  its  favorites  from 
oldest  to  most  recent,  chose  “Little 
Nemo  in  Slumberland,”  “Krazy  Kat,” 
“Thimble  Theatre,”  “Dick  Tracy,”  “Li’l 
Abner,”  “Terry  and  the  Pirates,” 
“Prince  Valiant,”  “Peanuts,”  “Doones- 
bury”  and  “Calvin  and  Hobbes.” 

Astrologer  is  online 

KING  FEATURES  SYNDICATE 
columnist  Jacqueline  Bigar  has  gone 
online  as  an  astrologer  for  Prodigy’s 
“Astrology  &  New  Age  Forum.” 

Bigar  writes  weekly  and  monthly 
columns  for  the  forum,  and  hosts  live 
discussions  on  the  bulletin  board. 
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Shop  Talk 

Continued  from  page  56 

against  Microsoft,  Prodigy,  AT&T  and 
other  strong  national  brands? 

If  you  think  you  own  the  informa¬ 
tion  franchise  in  your  market,  ask 
Prodigy  Services  how  it  feels  about  the 
accuracy  or  credibility  of  the  stock 
quotes  and  business  news  carried  by  its 
online  services.  The  results  will  tell 
you  that  the  newspaper  brand  is  no 
guarantee  that  you  will  be  the  domi¬ 
nant  information  provider  in  your  mar¬ 
ket. 

10.  One-stop  shopping  consumers 
will  want  one  basic  online  service. 

There  may  be  a  good  deal  of  churn 
among  subscribers  to  these  general  ser¬ 
vices;  however,  just  as  there  are  few 
two-newspaper  households,  there  will 
be  few  two  general  online  service 
households. 

11.  Flat  fee  for  basic  service. 

Consumers  want  a  flat  fee  for  a  basic 

set  of  services.  They  don’t  want  to  pay 
for  individual  pieces  of  information. 
The  cable  TV  model  is  likely  to  apply 
with  a  basic  fee,  plus  premium  services. 

12.  It  better  be  cheap. 

There  are  already  price  wars  under 
way  among  the  online  services.  Con¬ 
sumers’  expectations  for  basic  online 
services  are  for  low  costs. 

13.  Business  is  a  whole  other 
matter. 

Online  services  with  potential  busi¬ 
ness  or  investor  applications  are  anoth¬ 
er  matter.  Needs  and  expectations  are 
dramatically  different,  and  opportuni¬ 
ties  may  be  much  greater.  For  news¬ 
papers,  this  may  mean  the  develop¬ 
ment  of  entirely  new  resources  and 
databases. 

Given  the  changing  environment, 
what  are  newspapers  to  do? 

The  information  superhighway  is  al¬ 
ready  here.  The  infrastructure  is  grow¬ 
ing  at  a  startling  rate  and  will  continue 
to  grow.  The  increasing  number  of  on¬ 
line  service  providers,  including  Mi¬ 
crosoft  and  AT&T,  will  help  ensure 
the  rapid  growth  of  the  networks. 

For  newspapers,  the  most  significant 
impact  in  the  next  10  years  is  likely  to 
be,  not  in  news,  but  classified.  When 
interactive  services  reaching  a  majori¬ 
ty  of  consumers  become  available, 
print  classified  linage  will,  no  doubt, 
take  a  big  hit. 

Beyond  luring  away  classified,  online 
services  are  simply  one  more  competi¬ 
tor  for  newspapers  —  just  one  more 
factor  making  it  difficult  to  keep  na¬ 


tional  circulation  levels  from  drifting 
slowly  downward. 

What  can  newspapers  do  to  compete 
more  effectively  in  the  years  ahead? 

1.  Work  to  maintain  the  classified 
franchise. 

The  most  obvious  need  is  devising  a 
strategy  for  maintaining  market  share 
in  the  classified  market,  including  de¬ 
veloping  online  partners,  branding  ef¬ 
forts,  and  pricing  strategies. 

2.  Local  news  is  the  franchise. 

In  the  end,  local  news  and  local 
content  is  the  franchise.  Anything  that 
strengthens  local  content,  strengthens 
the  future  of  newspapers. 

3.  Promote  brand  equity. 

Newspapers  traditionally  have  never 

given  much  thought  to  their  brand. 
Competition  was  limited.  Newspapers 
were  the  only  real  source  for  a  variety 
of  types  of  news  and  information. 

This  is  obviously  no  longer  the  case. 
New  information  services  make  the 
need  for  developing  brand  equity  more 
important  than  ever.  Newspapers  must 
work  to  be  seen  as  the  information 
source  in  their  market. 

This  effort  must  be  more  than  lip 
service.  It  must  have  real  advertising 
and  promotional  support.  This  means 
a  serious  campaign  conducted  by  pro¬ 
fessionals  and  monitored  carefully. 

4.  Promote  newspaper  interactivi¬ 
ty- 

Two-way  communication  is  one  of 
the  appeals  of  online  services.  News¬ 
papers  can,  and  should,  do  more  to  pro¬ 
mote  their  own  brand  of  interactivity. 

5.  Play  to  and  enhance  key 
strengths. 

These  strengths  include  good  edit¬ 
ing,  surprise,  readability,  browsability, 
and  the  ability  to  share. 

6.  Be  the  best  source  of  informa¬ 
tion  about  interactive  media. 

One  of  the  opportunities  that  news¬ 
papers  have  is  the  chance  to  be  the 
best  source  of  information  about  the 
emerging  media;  few  are  today. 


Setonian 

Continued  from  page  16 

“The  Setonian  did  a  far  better  job 
than  any  of  the  other  New  Jersey  pa¬ 
pers  on  this  story,”  said  Neu>  York  Post 
sports  columnist  Phil  Mushnick,  who 
criticized  the  Star-Ledger  of  Newark  in 
particular. 

Setonian  coverage  included  an  edi¬ 
torial  cartoon  depicting  a  college  ad¬ 
ministrator  using  sports  as  the  key  to 
unlock  a  cell  full  of  athletes.  It  ran  in¬ 
quiring  photographer-style  interviews 
in  which  students  largely  opposed  the 
scholarship,  often  with  women  saying 
they  feared  having  a  sex  offender  on 
campus.  It  also  ran  an  op-ed  column 
criticizing  Star-Ledger  sports  columnist 
Tom  Luicci  for  his  tirade  against  the 
administration’s  handling  of  the  Parker 
affair. 

For  its  efforts,  the  Setonian  got  a 
plug  in  the  New  York  Times.  Times 
sports  columnist  Harvey  Araton,  in  a 
column  the  Setonian  proudly  excerpt¬ 
ed,  said: 

“Unlike  their  school’s  administra¬ 
tion  and  coaching  staff,  the  student 
journalists  seemed  to  have  a  working 
moral  compass.” 

Revenue 

Continued  from  page  38 

warned  the  conference. 

For  example,  he  said,  individual  ads 
should  be  limited  to  a  run  of  three  to 
four  weeks  maximum. 

“Your  goal  should  be  to  maximize 
your  revenue  per  square  inch,  while 
keeping  [the  personal  ad  section] 
classy,”  Myers  said. 

Having  so  far  remained  atop  the  in¬ 
teractive  world  despite  cyberspace’s 
many  newfangled  services,  voice  per¬ 
sonals  also  appear  to  be  weathering  the 
newspaper  industry’s  current  nightmare: 
zooming  newsprint  prices. 

“We’re  conscious  of  the  fact  of 
newsprint  costs,”  the  Plain  Dealer’s 
Hebert  said.  “We’re  also  conscious  of 
the  check  we  get  every  month  for  the 
number  of  calls.  The  margins  might  not 
be  what  we  would  like,  but  it’s  still  quite 
profitable.” 

Going  Sunday 

THE  WOOSTER,  OHIO,  Daily  Record 
said  it  will  start  a  Sunday  edition  on 
April  2. 


OPC  awards 
four  scholarships 

THE  OVERSEAS  PRESS  Club  has 
awarded  $1,000  scholarships  to  four  stu¬ 
dents  interested  in  international  jour¬ 
nalism:  Igor  Drobyshev,  who  attends 
Columbia  University;  Linda  Garbarino, 
Mount  St.  Mary  College,  Newburgh, 
N.Y.;  Paul  O’Donoghue,  the  University 
of  Southern  California;  and  Rachel 
Wimberly-Duff,  New  York  University. 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/hiskxy.  (810)  573-2755. 


BUSINESS 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  wont  to  be  associated  with  - 
Autoniotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


A  good  friend  is  an  old  mirror 

Unknown. 


COLLECTIBLES 


COLLECTIBLE  COLUMN-  veteran 
journalist  offers  collectible  column  to 
big  and  small  newspapers.  Wrote 
weekly  collectible  column  for  several 
years  for  top  paper  with  great  reader 
response.  Buy-out  allows  me  to  resume 
column  on  free-lance  basis.  Covers 
wide  variety  of  topics  from  nostalgia  to 
folkart.  Reasonable,  negotiable  rates. 

Samples  upon  request. 

(310)  457-4621 .  FAX  310-457-2687. 


FAMILY  HEALTH 


YOUR  FAMILY’S  HEALTH.  Popular 
weekly  medical  column  appearing  in 
eight  CA  newspapers.  Recent  topics 
include  chronic  fatigue,  drugs  for 
obesity,  headaches,  and  acupuncture. 
Reader  comment  line  with  lots  of  use. 
Sidebar.  $5.  Fox  or  modem.  Kent 
DeLong  M.D.  (909)  797-3532. 


BUSINESS  OPPORTUNITIES 


HIGHER  NEWSPRINT  PRICES  GOT 
YOUDOVYN? 

Start  1 995  with  strategic  diversification. 

Join  other  smart  publishers  who  own 
co-located  IPTV  community  TV  stations. 
Program  formats  of  classic  indepen¬ 
dent,  UPN  (Paramount's  New 
Network),  Fox,  All  News  Channels  and 
more.  Seasoned  manager  (25  years) 
available. 

Long  term  to  spearhead  your  diversifica¬ 
tion  for  guaranteed  security,  retirement 
and  equity  -  all  tied  to  perf.  Fox  intent 
ond  interest  and  questions  to  Northeast 
Broadcast  Consulting  at  (914)  758- 
2623. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  *  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  core  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(334)566-7198 
FAX  (334)  566-0170 

KEVIN  BRIAN  KAMEN  &  CO. 
Negotiations/Circulalion  Appraisals 
Notionwide  (516)  379-2797 

Robbing  life  of  friendship  is  like 
robbing  the  world  of  the  sun. 

Cicero 


FREELANCE 


FREELANCER, 
PHOTOGRAPHING  RUSSIA 
6/95-12/95.  Publications  interested  in 
photos/stories  of  Journalists  interested 
in  working  with  me  call:  Andrew 
Shumack  (908)  689-3786;  PO  Box 
2129,  Pocono  Pines,  PA  18350. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fax  (91 4)  692-831 1 . 


♦  ♦  ♦  ACCU-WEATHER  ♦  ♦  ♦ 
Accurate,  attractive  weather  pages 
help  you  compete  against  other 
media  and  out-of-town  dailies.  Used 
by  AP  and  150  individual  newspa¬ 
pers.  Call  for  FREE  information. 
(814)  234-9601  x400. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SYNDICATION  SERVICES 


Travel  Theoter  Restaurant  Wine 
Computer.  Reviews,  Columns,  Feotures 
NO  CHARGE!  (212)  755-4363 


NOW  ON  SALE 

1995 

Editor  &.  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton-N.Englond-(61 7)  446-071 1 
D.  Claussen-MWest-(816)  561-0596 
Bruce  Lantz-CANADA-(519)  775-2335 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sole  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  o  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Cleorwoter  Beach, 
FL  34630.  No  obligation  of  course. 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


JAMES  W.  HAU,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 
FAX  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peochtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(9091  626-6440  Fax  (9091624-8852 


MICHAEL  D.  UNDSEY 
1221  N.  Kingston  St. 

Gilbert,  AZ  85233  (6021  81 3-9344 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consultonts-lnvestments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  221 16-3308 
(703)  846-8410  Fox  (703)  846-8406 


NEWSPAPER  BROKERS 


John  T.  Cribb 
1  Annette  Park  Drive 
Bozeman,  MT  59715 


Appraisal  for  estate,  tax, 
ESOP,  partners,  bank, 
stock,  assets,  other. 
Established  1923 


Robert  N.  Bolitho 
Box  3008 

Palm  Beach,  FL  33480 
407-820-8530 


NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southviresl. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(21 4)  520-7025  FAX  (21 4)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (360)  892-71 96 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR 


ADJUDICATED  CALIFORNIA  NEWS¬ 
PAPER.  Specialized  market  (senior 
citizens).  Press,  real  estate  and  televi¬ 
sion  talk  show.  $790,000.  (805)  324- 
2358  days,  18051  831-421 1  niahts. 


CA-NAPA  VALLEY  Specialty  Shopper 
cash  flowing  approx.  50%.  Dane 
Claussen,  W.B.  Grimes,  (816)  561- 
0596. 


ALL  NEW  equipment,  state  of  the  ort. 
Weekly  with  full  color  pix,  ods.  10% 
down,  owner  offers  long  easy  terms. 
Free  list,  others.  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703.  (51 2)  476-3950. 


Buy  all  or  part.  Only  English  language 
paper  in  Latin  America  capital.  Interna¬ 
tional,  national  circ/ads.  Weekly/ 
computers/ staff .  Gross  at  1/2  million. 
Contact  Jocksonl  -800-841  -5722 
Ext.  571.  Or  fox  (205)  371-6696. 


IDAHO  NEWSPAPER,  $1 .25M  Gross, 
Asking  $1 .5M.  Call  Arthur  Berry  &  Co. 
(208)  336-8000 


CALIFORNIA  WEEKLIES,  full  plant,  6- 
unit  Goss,  beautiful  area,  near  coast, 
gross  $2.3  million.  Including  building. 
Prefer  cosh,  consider  terms.  Contact: 
ROBERT  N.  BOUTHO 
Box  3008,  Palm  Beach,  FL  33480 
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NEWSPAPERS  FOR  SALE 


FLORIDA:  West  coast  suburban 
weeklies,  $300,000.  East  coast  major 
shopper,  $500,000.  Beckerman 
Assoc.,  (813)971-2061. 


DOUBLE  DtGTT  revenue  increases!  Over 
18%  compounded  growth  rote  (or  last  3 
years.  35,000-t-  monthly  publication 
celebrating  it's  10th  year  in  profitable 
uni<^  ni<M  market  in  Zone  4.  Growth 
and  expansion  potential  unlimited. 
$200,000  includes  production/office 
equipment  and  furniture.  Owners 
relocating  abrood.  Box  07238,  Editor 
&  Publish!^. 


PARADISE  IN  HAWAII.  Weekly  gross¬ 
ing  $500,000.  Profitable  and  growing. 
Dynamic  growth  market.  Rickenbocher 
Media  Co.,  3828  Mockingbird  Lane, 
Dollas,  TX  75205.  (214)  520^7025. 


NEWSPAPERS  FOR  SALE 


MONTANA  WEEKLY,  official  paper  of 
state's  richest  county.  Great  area.  Prof¬ 
itable,  Growth  potential.  150K  gross 
yearly.  Sell  lOOK,  terms.  (406)  782- 
1813. 


NEWSPAPER/SHOPPER  in  Zone  3. 
Profitable,  large  additional  potential, 
$300,000  plus  gross.  Major  regional 
accounts.  $430,000.  Will  finance  with 
at  least  50%  down  poyment.  Reply  to 
Box  07241 ,  Editor  &  Puolisher. 


NEWSPAPERS  WANTED 


SMALL,  progressive,  community 
minded,  privately  owned  company  seek¬ 
ing  newspaper  occjuisition.  Small  daily 
or  weekly  with  growth  potentiol. 
Michigan,  Ohio  or  Zone  3  preferred. 
Reply  to  Box  07239,  Editor  &  Publisher. 


AAAERICAN  PUBLISHING  COMPANY  is 
oggressively  seeking  newspaper  occ^isi- 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  ContocL 
KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Hamiony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


AWARD-winning  Midwest  newspaper 
group  seeks  to  cxfd  paid  newspapers  to 
its  group  of  fine  publications.  Large 
down  payments  or  all-cosh  ovailoble. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Monogement  welcome  to  stay  in  plan. 
All  replies  guaranteed  held  confiden¬ 
tial. 

Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPRINT  FOR  SALE 


ROUS  All  SIZES  30»-28« 
BEHRENS  INTERNATIONAL,  CAUF. 
(714)  644-2661,  fox  (714)  644-0283 


TABLOID  SIZED  Monthly  newspaper 
seeks  printer  in  the  long  fslond  or  New 
York  metropolitan  area.  Please  send 
informotkxi  to  P.O.  Box  3738,  NY,  NY 
10017. 


PUBLICATIONS  FOR  SALE 


TOUR  BUS  MAGAZINE,  published 
quarterly,  20,000  controIlM  circula¬ 
tion,  $68,000  (217)  268-3259. 


TRADE  ASSOCIATION 


American  Association  of  Independent 
Newspaper  Distributors  -  an  orgoniza- 
tion  (or  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 
16  Scsnta  Ana  Picice,  Walnut  Creek,  CA 
94598. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SCXJeeze  Lens  mfg.  since  1 968.  Fine 
tune  process  camera  lens  alignment, 
(o^  &  calibration  H.  Conbom 
CKOpHcal  (310)  372-0372. 


EQUIPMENT  FOR  SALE 


REBUILDING 

Community,  Urbanite,  ETEV,  Units  & 
Folders  (Your  plant  or  Ours) 
PRESS  RELOCATION/ 
RECONFIGURATION 
USED  EQUIPMENT  FOR  SALE 
21  -1  /2'  DEVI  Folder  -  2  Web  Ribbon 
Deck 

-Quod  Tech  Motorization  Pockoge  for 

4-High 

-Tandem  Martin  EC1038  Splkers- 
22  3/4'  DEV  1400  Units 
-10  Unit/2  Folder  Urbanite  Press 
-Add  on  Urb  Units  -  22  3/4' 

AU  PRESS  PARTS  &  EQUIPAAENT,  INC. 
1  -800-337-2787  FAX  41 4-426-1 221 
Parts,  Service,  Rebuilding  &  Used 
Equipment 


EQUIPAAENT/SUPPUES  WANTED 


Wonted  2  Harris  N-845  printing  units, 
1LH,  1RH.  Also  1RBC-2  folder.  Please 
send  all  equipment  lists,  photos  and 
available  information  on  equipment  to 
Box  07254,  Editor  &  Publisher. 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT  713/468-5827. 


PRE-OWNED  MAllROOM  EQUIPMENT 
Bill  Konipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 


Refurbished  add  on  pockets 
MUUER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Coll  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Iik. 
407-273-5218  or  FAX  407-273-901 1 


NEWSRACKS 


36  NEWS  RACKS  with  working 
mechanisms.  Good  condition.  $30 
eoch  060.  (209)  437-9521 


7-UNIT  V-25,  jF25  Folder,  1980  can 
be  seen  running.  Call  John  Tevlin,  (81 3) 
839-0035. 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
Nationwide  (51 6)  379-2797 

CIRCULATION  SERVICES 

ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspoper  Telemarketing  Specialists 

1(800)  247-2338 


SINGLE-WIDTH 

9- unit  Goss  Urbanite,  1982/68  -  22 
3/4'. 

10- unit  Goss  Community  with  SC  (older 
arxl  upper  former. 

8-unit  Goss  Community  with  SC  (older 
&  upper  former,  1980/81  -  22  3/4'. 

5- unit  Goss  Community,  grease 
lubricated. 

Add-on  Goss  Community  units  and 
folders. 

6- unit  Harris  V25  with  JF25  &  upper 
former. 

5- unit  Web  Leader,  late  1 970's  vin¬ 
tage. 

Web  Leader  morK>  unit  &  Web  Leader 
folders. 

10-unit  Color  King  2000,  1989  vin¬ 
tage. 

6- unit/2-folder  News  King,  1987  vin¬ 
tage. 

5-unit  News  King,  1 977  vintage. 

4-unit  News  Kirrg,  1 965/73  w/KJ6. 
Add-on  News  King  units  &  folders. 

DOUBLE-WIDTH 

13-unit  Goss  Metroliner,  22  3/4',- 
1 974/84  -  Available  June  1 996. 

10-unit  Goss  AAetroliner,  22  3/4',  1971 
-  Available  September  1 996. 

3  'Vision'  (Cosmo-style)  GAM  offset 
units. 

1  Goss  160-page  double  3:2  folder, 
22  3/4'  w/double  upper  former. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fox  (91 3)  492-621 7 


HARRIS  N  845  NEWSPAPER  PRESS 
Only  1 4,000  hours,  excellent  corrdition, 
con  be  seen  running  (or  a  short  time. 

22  3/4  cutoff  nine  units,  one  folder,  6 
non  stop  reelstarxls. 

(714)  970-9036,  Fox  (714)  970-9388 


URBANITE  substructure,  3-arm  reels,  Y- 
columns,  wall  brackets,  tensions,  outo- 
posters.  For  8-unit  press.  C.  AILEMAN 
(505)  294-0450 


WANTED  TO  BUY 


CALL  US  -WE  BUY 
Used  press  arxl  mailroom  equipment 
Call:  Al  Taber  or  Bill  Konipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  AAULLER 
MARTINI  INSERTERS  227E  &  227S 
WIU  PAY  TOP  DOLLAR 
Coll  Travis  Ferguson  (800)  356-4886 
or  Fox  (816)  887-2762. 


USED  SET  of  C- 150  4-highs,  21.5'  cut 
off  complete  with  C-150  folder  and 
heotset  package. 

Used  C-250,  C-450  (or  other  models) 
with  21  or  21  1/2'  cutoff. 

Fox  information  to  (902)  742-2957  or 
Phone  (902)  742-71 1 1  and  ask  for 
Dorothy  Vail. 


WANTED.  Three  Goss  Units  and  an  SC 
Folder.  Ph.  (608)  845-9559,  \Misconsin 
Publisher. 


CIRCULATION  SERVICES 


CAU  THE  FUTURE  OF  SALES 
TELESERVICE  TECHNOLOGIES,  INC. 
We  provide  predictive  dialer  solicitation 
of  your  market  from  one  of  our  regional 
coll  centers.  In  addition,  we  can  aid 
you  in  target  compaigns  from  your  lyxi 
subscriber  list,  customer  collectrans,  PIA 
conversions  and  database  devel¬ 
opment.  Call  (216)  468-2700  or  (404) 
822-9210. 


CIRCULATION  SERVICES 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quolity 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  1-800-844-3581 

THB  CUSTOMBR 
CONNECTION 

1-800-327-8463 


CIRCULATION  SERVKES 


J.  BIENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-661 1 

LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 _ 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Hotiies  To  Your 
NEWSPAPEir 
TELEMARKETING 
1  (800)  929-1845 

Our  26lh  Year 
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INDUSTRY  SERVICES 


CIRCUIATION  SERVICES 

PRO  STARTS 

THE  TEIEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OP 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPECTRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


CONSULTANTS 


Advertising,  Circulation  &  Financial 
Systems  our  Specialty.  We  provide 
experts  to  develop  enhancements  or 
new  applications.  GreenRose  Systems 
(813)969-3388 


CONSULTANTS 


American  Newspaper  Consultants,  Ltd., 
(800)554-3091. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEVYSSTANDS  ACROSS  THE  USA 
DaveChihon  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Nationol) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod- 


MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842- 1 357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


PRESSROOM  SERVICES 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  econamical  service.  J&K  Pawer 
Sup^  (313)953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  w^? 

Daily  Service  Controcts 
One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 

PRESSROOM  CLEANERS 
CALI  TOLL  FREE  1  (800)  657-21 10 


HELP  WANTED 


_ ACADEAWC _ 

ASSISTANT/ASSOCIATE  PROFESSOR 
OF  JOURNALISM.  Position  Number 
8261 1 .  University  of  Hawaii,  Journal¬ 
ism  Department  expects  to  fill  a  full¬ 
time,  tenure-track  positian  in  an 
accredited,  professionally  ariented 
multi-ethnic  undergraduate  department 
beginning  August  1 ,  1 995;  pending 
position  cleorance  and  subject  to 
availability  of  funds.  EXJTIES:  To  teach 
courses  in  print  and  visual  journalism 
(from  basic  news  writing  to  advanced 
reporting  and  editing).  Ta  share  in 
academic  advising,  supervision  of 
internships  and  advising  student  orga¬ 
nizations.  To  conduct  research  ana  to 
pursue  scholarly  activities.  To  partici¬ 
pate  in  department  and  college  commit¬ 
tee  work,  special  projects  and  service. 
MINIMUM  QUAUFICATIONS:  Assistant 
Professor:  PhD  in  journalism/ 
communication  with  college-level 
teoching  experience.  ABD's  with  com¬ 
pletion  date  prior  to  August  1,  1995 
are  encourooM  ta  apply.  Associate  Pro- 
fessor:  PhD  in  journalism/ 
communication  with  five  years  of  recent 

rirofessional  and  three  years  college- 
evel  teaching  experience. 
Demonstrated  research  and  scholarly 
achievements.  DESIRABLES:  Visual 
journalism,  computer  assisted  journal¬ 
ism  and  media  management  experi¬ 
ence;  multi-cultural  education  particu¬ 
larly  in  the  Asia/Pacific  area.  Interested 
in  innovative  education  strategies,  e.g., 
service  learning,  active  learning,  learn¬ 
ing  communities,  critical  thinking  and 
communication  skills.  MINIMUM 
SALARY:  Assistant,  $40,524;  Associ¬ 
ate,  $47,400.  Some  summer  teaching 
possible.  Send  letter  of  application 
specifying  position  #8261 1 ,  curriculum 
vitae,  transcript  of  graduate  studies  to 
Search  Committee,  Journalism  Depart¬ 
ment,  2550  Campus  Road,  CR  208, 
Honolulu,  HI  9682i 

CLOSING  DATE: 

Postmarked  no  later  than  March  21, 
1995.  University  of  Ffawoii  is  an  Equal 
Opportunity/ Afhrmative  Action  Institu¬ 
tion. 


ACADEMIC 


FELLOWSHIPS,  ASSISTANTSHIPS  IN 
JOURNAUSM  STUDIES 

The  University  of  South  Florida  at  St. 
Petersburg  invites  applications  for  its 
master's  d^ree  program  in  journalism 
studies.  The  program  emphasizes 
advanced  practice  and  study  of  news, 
writing,  media  ethics  and  contemporary 
issues  in  journalism.  Students  have 
opportunities  ta  participate  in  seminars 
and  conferences  at  the  Poynter  Institute 
for  Media  Studies,  adjacent  ta  campus. 

Two  $10,0CX)  fellowships  provided  by 
the  Poynter  Fund  will  be  awarded  for 
the  1995-96  academic  year,  which 
begins  Aug.  24,  1995.  In  addition, 
teaching  or  research  ossistantships  — 
induding  work  with  the  Journal  of  Mass 
Media  Ethics  -  are  available. 

For  fullest  consideration,  apply  by  April 
15,  1995.  Contact  the  Journalism 
Studies  Program,  University  of  South 
Florida,  St.  Petersburg,  FL  33701 ,  atten¬ 
tion  G.  Michael  Killenberg,  (813)  893- 
9174,  FAX  (813)  893-9532  or  E-mail 
killenbe@bay(lash.stpt.us(.edu 

ADMINISTRATIVE 

WANTED 

Chief  Operating  Officer  and  General 
Manager  for  a  profitable  daily  pub¬ 
lishing  company.  We  are  looking  (or  o 
senior  level,  highly  experienced  pub¬ 
lisher.  Candidate  should  preferably 
hove  a  strong  soles  otKl  marketing  back¬ 
ground.  His  or  her  challenge  is  ta  pro¬ 
vide  strong  leadership,  to  increase 
overall  publishing  perfoimance,  and  to 
further  develop  the  management  team. 
Pleasant  living  in  a  moderate  size 
northeastern  community.  Excellent 
salary  and  bonus  with  complete  benefit 
package.  Write  in  confiderKe  with  full 
particulars  on  yourself,  including  key 
references.  Box  07250,  Editor  &  Pub¬ 
lisher. 


_ ADVERTISING _ 

ACCOUNT  EXECUTIVE  with  proven 
track  record  for  Nebraska  weekly 
ideally  located  within  minutes  of  boom¬ 
ing  metropolitan  area/outdoor  mecca. 
Highly  organized  person  will  reap 
lorge  rewards  in  wide-open  market. 
Base  salary,  commission,  benefits.  Send 
resume  to  Kent  Broyhill,  Star  Printing, 
P.O.  Box  157,  South  Sioux  City,  NE 
68776. 

ADVERTISING  DIREaOR 
Full-color  regional  newspaper  for 
Southwest  Michigan,  circulation  of 
34,000,  with  two  TMCs  and  one  real 
estate  publication.  Innovative, 
aggressive  candidate  must  possess 
ability  ta  out-think  and  out-hustle  com¬ 
petition,  develop  new  initiatives  and 
motivate  ad  staff  to  achieve  revenue 
goals.  Salaried  position  with  incentive 
program  and  excellent  Lsenefits.  Send 
cover  letter  of  application  and  resume 
to  Charles  Casner,  Publisher,  The 
Herald-Palladium,  P.O.  Box  1 2^  St. 

Joseph,  Ml  49085. _ 

ADVERTISING  DIREaOR 
Progressive,  fresh,  clean  and  poised  far 
growth,  small  daily  in  Central  Califor¬ 
nia  Volley  lookirtg  far  energetic  advertis¬ 
ing  dire<^  who  can  lead  a  total  staff 
or  10  —  including  creative  services  and 
paste-up  staff.  Energy,  innovation  and 
team  work  are  necessary  functions  of 
the  position.  Good  pay,  great  benefits. 
Location  a  plus  (within  two  hours  of 
Napa,  Yosemite,  San  Francisco,  Sacra¬ 
mento,  Monterey).  Send  resume  and  let¬ 
ter  of  introduction  to  M.  Ofaf  Frandsen, 
Publisher,  Turlock  Journal,  138  S.  Cen¬ 
ter  St.,  Turlock,  CA  95380.  No  phone 
calls  please.  A  member  of  Freedom 
Communications  Inc.  An  Equal 
Opportunity  Employer. 

ASSISTANT  ADVERTISING  DIREQOR 

A  mid  size  daily  on  a  sunny  coast  af 
Florida  is  looking  far  a  highly  motivated 
and  motivating,  highly  organized, 
charismatic  manager  ta  assist  in  raising 
sales  staff  to  the  next  level.  The  suc¬ 
cessful  candidate  will  have  both 
Classified  arxl  Retail  experience  in  com¬ 
petitive  markets  at  nothing  less  than  a 
20,000  circ.  daily.  Competitive 
personalities,  fast  movers  and  'doers' 
only  need  apply. 

Cover  letter/ resume  ta  Box  07264,  Editor 
&  Publisher. 


_ ADVERTISING _ 

ADVERTISING  DIRECTOR  needed  for 
16,000  daily  newspaper  located  in 
beautiful  New  Bern,  North  Carolina. 
Directly  supervise  22  people  including 
graphics  and  advertorial  writers.  Coh 
Irae  education  preferably  in  Business 
Administration  or  Marketing  and  Man¬ 
agement.  Must  believe  in  the  principles 
of  Total  Quality  Management  (TQM). 
At  least  5  years  advertising  sales  expe¬ 
rience  with  career  management  goals 
and  necessary  human  relations  skills  ta 
motivate  and  manage  a  diversified 
advertising  department.  Send  letter, 
resume  and  references  ta  John  R.  Gra¬ 
ham,  Sun  Journal,  P.O.  Box  1149, 
New  Bern,  NC  28563. 

ADVERTISING  MANAGER 
One  of  the  lorgest  community  newspa¬ 
per  and  magazine  publishers  in  the 
state  of  Mor^nd  is  seeking  on  experi¬ 
enced  Newspaper  Advertising  Sales 
Manager.  Must  be  an  energetic, 
motivated  individual  who  thrives  in 
highly  competitive  situations.  Proven 
track  record  as  a  revenue  producer  a 
must.  We  offer  an  excellent  compensa¬ 
tion  package.  Send  or  fax  resume  ta: 
Korleen  Pate,  Advertising  Director,  Patux¬ 
ent  Publishing  Company,  409  Wash¬ 
ington  Avenue,  Towson,  MD,  21204, 
Fox:  (410)  296-2707. 

ADVERTISING  SALES  DIREOOR 

New  Brooklyn  monthly  magazine  needs 
a  self-starting,  highly  organized  person 
to  lead  a  soles  team  or  four.  Exciting 
opportunity  for  a  dynamic  salesperson 
with  a  proven  track  record.  Familiarity 
with  Brooklyn  a  big  plus.  Excellent  com¬ 
pensation  and  benefits.  Send  resume 
including  salary  history  ta:  The  Brooklyn 
Bridge,  370  Court  Street,  Suite  58, 
Brooklyn,  NY  11 231. _ 

ADVERTISING  SALES  MANAGER - 
Large  shopper  group  located  in  Central 
Michigan  searching  for  a  success 
driven  soles  manager.  Must  be  able  ta 
develop  new  business,  train/lead  sales 
staff,  and  promote  newspaper.  Know¬ 
ledge  of  distribution  and  production  a 
plus.  Attractive  compensation/benefit 
program.  Fax  cover  letter,  resume,  and 
salary  requirements  to  Marketing 
Director  at  517/773-0382. 


By  an  d  by  never  comes. 

St.  Augustine 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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DATA 


Mai'kd  (luidt* 


Vital  to  Your  Success 


1995  Editor  &  Publisher  Market  Guide® 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (Published  Nw.  1994) 
One  to  four  copies:  JlOO  per  copy. 

Bulk  orders  of  5  or  nrare:  $92  per  copy. 

Intomotionol  orders  (outside  U.S.  or  Conodo):  $1 25  per  copy.  r 

Market  Guide  and  CD-ROM:  $395. 


Street  Address 


1994  Editor  &  Publisher  International  Year  Book*^ 

The  encyclopedia  of  tfie  newspaper  industry.  (Published  April  1994) 

_  One  to  (our  copies:  $1(X)  per  copy. 

_  Bulk  orders  of  5  or  more:  $92  per  copy. 

_  International  orders  (outside  U.S.  or  Canada):  $1 25  per  copy. 

_  Year  Book  and  CD-ROM  without  listing  capabilities:  $495. 

_  Year  Book  and  CD-ROM  ^  listing  capabilities:  $895. 

Total  for  this  order  $ _  Payment  required  wills  order. 

_  THfe _ 

_  VISA/MC  account* _ 

Ste./Apl.  Exp.  date 


titiwofk  vnsion  ol 
both  the  Morhet  Giiiile 
nidVenBoiihCD-IIOMsI 
ne  avoiloble,  pleose  (at  I 
1212)  675-4380 
Ext.  333  lot  pridiij. 

Fo(  tednkol  iilomalloa  | 
(oil  Ext.  444 


Business  Citu  Omt  OiE  Cxnewv 

1.  Newspaper 

2.  Newspaper  Equip.  Manufacturer 

3.  Syndicate /News  Service 

4.  Advertising  Agency 

5.  Public  Relations  Rrm 

6.  Legal  Firm 

7.  Government 

8.  Manufacturer -General 

9.  Manufacturer- Auto  &  Truck 

10.  Manufacturer  -  Food 

11.  Service  Industry 

12.  University /Public  Libras 

13.  Financial 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Than  Newspaper 

18.  Real  Estate 

19.  Other _ 


Please  send  me  information  about  the 

□  Market  Guide  □  Year  Book 

-  PoyiDMl  must  be  in  U.S.  iontk  and  nttompony  nil  orders. 

_  (4,  Distrirt  of  Columbio,  14  end  UK  residents  pleose  odd 

opplitoble  soles  tox.  Conodo  residents  pleose  odd  6SI. 
Pleose  proaide  complete  street  address  with  zip  code  for 

_ UPS  delivery.  fOI  (lEDIl  C4I0  OlOEIS:  Eoi  order  to 

(212)691-6939. 411  soles  linol. 


BUSINESS  REPLY  MAIL 

FIRST  CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


POSTAGE  Wia  BE  PAID  BY  ADDRESSEE: 


CIRCULATION  DEPARTMENT 
EDITOR  &  PUBLISHER 
11  W  19THST 
NEW  YORK  NY  10114-0111 


ill 


NO  POSTAGE 
NECESSARY 
IF  MAILED 
IN  THE 

UNITED  STATES 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES  MANAGER 

Gateway  Publications,  Pittsburgh's 
largest  group  of  weekly  newspapers,  is 
searching  for  an  experienceo  oovertis- 
ing  sales  manager.  The  successful  can¬ 
didate  will  possess  outstanding  lead¬ 
ership  and  training  skills  coupled  with  a 
strong  sales  background.  Our  15 
weekly  newspapers  were  recognized 
with  51  notional  and  state  awards  for 
editorial  and  advertising  excellence  in 
1 994.  One  of  our  publications  was 
recognized  as  best  weekly  newspaper 
in  the  state  of  Pennsylvania.  This  out¬ 
standing  opportunity  offers  a  base 
salary  plus  bonus  program  and  a  com¬ 
plete  benefit  package. 

To  be  considered  send  resume  to: 


ADVERTISING 


AUTOMOTIVE  MANAGER 

The  Journal/Sentinel  Inc.  publisher  of 
Wisconsin's  two  largest  doily  newspa¬ 
pers,  has  an  immediate  opening  for  a 
strong  leader  and  energetic  Sales 
Manger  to  supervise  a  highly  experi¬ 
enced  sales  force.  The  successful  candi¬ 
date  will  be  an  independent  thinker 
with  creative  ideas  who  wonts  lo  partic¬ 
ipate  on  a  monogement  team. 

The  successful  candidate  will  possess: 

’Five  years  total  experience  in 
advertising  soles 

*Two-three  years  of  national,  retail  or 
automotive  sales  experience 


ADVERTISING 


CNI  NEWSPAPERS  is  seeking  to  recruit 
a  Retail  Advertising  Manager.  This  posi¬ 
tion  has  responsibility  for  sales  of  retail 
advertising  into  23  weekly  newspapers 
with  a  Starr  of  14. 

This  position  requires  successful  sales 
marKigement  experience  in  print  media, 
including  the  use  of  sophisticated  pres¬ 
entation  materials  and  sales  training. 

This  is  a  high  profile  position  suitable 
for  an  uncommonly  talented  and 
motivated  person  willing  to  work 
toward  the  successful  implementation  of 
an  aggressive  five  year  plan. 

We  are  seeking  to  hire  an  excrotionol 
achiever  and,  accordingly,  offer  on 
attractive  compensation  package  irKlud- 
ing  o  base  salary  and  performance 
bonuses. 


CIRCULATION 


CIRCULATION  MARKETING 
MANAGER 

We  are  searching  for  the  ideal  individ¬ 
ual  to  join  our  circulation  team.  We  are 
a  major  metro,  located  in  Zone  5.  We 
need  an  individual  to  effectively  plan 
and  implement  our  marketing  strategy 
for  strong  growth,  utilizing  crew, 
telemarketing,  kiosk,  database  marke^ 
ing,  carrier  sales,  etc. 

The  ideal  candidate  will  be  able  to 
work  well  in  a  dynamic  organization 
and  be  able  to  use  analytical  skills  as 
well  as  strong  marketing  skills  in  order 
to  grow  circulation.  Solary  $50,000, 
plus  bonus.  Position  reports  to  the 
Director  of  Circulation. 

Send  cover  letter  ond  resume  to:  Box 
07252,  Editor  &  Publisher. 


Gateway  Publications, 

610  ^tty  Rood, 

Monroeville,  PA  15146 
Attn  Mark  Caruso 
Director  of  Advertising. 

Or  fox  resume  to  [41 2)  856-7954. 

ADVERTISING  SALES  MANAGER: 

A  nationally  recognized  leader  in  dis¬ 
tribution  marketing  systems  is  searching 
for  an  advertising  sales  leader  for  the 
Southern  California  operation.  The 
ideal  candidate  is  a  well  organized  pro¬ 
fessional,  who  has  had  experience 
building  on  effective  sales  organization, 
is  aggressive,  and  loves  to  sell.  This 
position  leads  to  general  management 
responsibilities.  Please  respond  with 
resume  to: 

WBCA 
P.O.  Box  970 

Dono  Point,  CA  92629-0970 

CITY  PAGES,  the  largest  and  fastest 
growing  weekly  newspoper  in  Min¬ 
nesota,  is  seeking  an  experienced 
Classified  Sales  Manager  to  head  its 
expanding  classified  department.  The 
ideal  candidate  should  hove  at  least 
three  years  in  a  daily  or  large  weekly 
newspaper  classifiecf  department  in  a 
competitive  market  and  a  proven  track 
record  of  building  classified  volume. 
You  should  also  have  experience  with 
audiotext  personals  systems  and  their 
promotion.  You  must  know  how  to  sell, 
and  you  must  know  how  to  teach  sales. 
You  hove  heard  about  the  great  quality 
of  life  in  the  Twin  Cities.  Here's  your 
chance  to  be  port  of  it  with  a  significant 
position  at  a  significant  newspaper. 

Send  a  letter  detailing  your  experience 
and  salary  expectations  to:  David 
Schmall,  Advertising  Director,  City 
Pages,  401  N.  3rd  St.  Suite  550,  Min¬ 
neapolis,  MN  55401 . 


*Two-three  years  of  sales  management 
experience  with  successful  track  record 

’Bachelors  Degree  ideally  business/ 
marketing  or  equivalent  experience, 
advanced  degree  preferred 

Our  newspaper  offers  competitive 
salary,  with  an  excellent  benefits 
package,  including  the  opportunity  to 
participate  in  ownership  of  the  com¬ 
pany  through  stock  purchase. 

Please  send  or  fax  (414)  224-2897 
resume,  including  current  salary  to: 

Journal/Sentinel,  Inc. 

Employment  Office  (1 700sm) 

P.O.  Box  661 

Milwaukee,  Wl  53201  -0661 

Equal  Opportunity  Employer 

CLASSIFIED  ADVERTISING  MANAGER 
50K  newspaper  in  active  market  seeks 
person  to  lead  10  member  staff. 
Responsible  for  auto,  real  estate,  phone 
sales  and  promotions.  Candidate  must 
hove  experience  in  sales  management, 
good  planning  skills,  knowledge  of 
audiotex,  database  a  plus.  Salary 
bonus,  401 K,  health/life.  If  you  want  to 
advance  your  career  please  send 
resume,  job/salary  history  by  3-3-95 
to:  Margaret  Weiss,  The  Sioux  City 
Journal,  P.O.  #1 18,  Sioux  City,  lA 
51102. 


THE  TOWN  CRIER  a  direct  mail  free 
circulation  weekly  publication  serving 
south  west  MA  and  Rhode  Island  is 
seeking  an  experienced  outside  sales 
manager.  Ideal  candidate  will  have  a 
roven  trock  record  with  the  ability  to 
ire,  train  and  nwtivate  a  sales  staff  of 
1 2  to  20.  We  offer  a  competitive  salary 
and  benefit  package,  with  unlimited 
growth  opportunity.  Neose  send  resume 
to  Human  Resource  Dept.,  Town  Crier, 
25  Market  St.,  Swansea,  MA  02777 
E.O.E 


Please  send  resume  to  Wayne  P.  Toske, 
President,  CNI  Newspapers,  640  E. 
Ryan  Rd.,  Oak  Creek,  Wl  53154. 

MAJOR  ACCOUNT  EXECUTIVE 
Indianapolis  Newspapers,  Inc.  seeks 
progressive  thinking,  goal-oriented  and 
customer  marketing  strategist  to  join  its 
Retail  Major  Accounts  team.  Duties 
entail  selling  newspaper  advertising; 
developing  campaigns  and  promotions; 
account  service;  and  conducting  pres¬ 
entations. 

Qualified  candidates  must  hove  a  min¬ 
imum  of  2+  years  of  advertising  soles 
experience  in  newspapers,  direct  mail 
and/or  broadcast,  and  a  bachelor's 
degree  or  equivalent  experience.  Can¬ 
didates  will  possess  exceptional  people 
skills.  Also  be  a  persuasive  verbal  and 
written  communicator  and  a  sovereign 
judge  in  handling  a  variety  of  duties. 
Dependable  transportation  is  a  must. 
Company  offers  excellent  benefits. 
ENCOURAGE  MINORITIES  TO  APPLY 
Resumes  with  salary  history  and  require¬ 
ment  may  be  foxed  to  (317)  633-9816 
or  send  to  John  Martin,  Retail  Advertis¬ 
ing  Manoger,  Indianapolis  Newspa¬ 
pers,  Inc.  PO  Box  145,  Indianapolis,  IN 
46206-0145. _ 

_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 
Two-time  finisher  in  Money  Magazine's 
top  ten  Most  Liveable  Cities  rankings, 
Columbia,  Missouri  offers  a  rewording 
challenge  for  the  right  circulation  pro¬ 
fessional.  The  18,000  7-day  Tribune 
requires  a  management-caliber  player 
to  oversee  single  copy  and  home 
delivery  operations  in  growing  market. 
Requires  BS/BA  degree  in  marketing, 
journalism  or  equivalent;  four  years 
industry  and  supervisory  experience. 
Send  resume  and  salary  requirements 
to:  Columbia  Daily  Tribune,  Attn: 
Personnel,  P.O.  Box  798,  Columbia, 
MO  65205-0798  or  FAX:  (314)  874- 
6437. 


CIRCULATION  MANAGER 
Sales  and  customer  service  oriented 
circulation  manager  (or  15,000  circula¬ 
tion  daily  in  2^e  3.  4  years  experience 
required.  Not  a  desk  job.  Reply  to  Box 
07272,  Editor  &  Publisher. 


A  day's  impact  is  better  than  a  month 
of  dead  pull. 

Oliver  Wendell  Holmes 


CIRCULATION  MANAGER  for  20,000 
independently  owned  Midwest  daily. 
We  need  someone  experienced  in  all 
phases  of  circulation;  sales,  service, 
staff  motivation  ond  management. 
Attractive  benefits,  compensation  and 
incentives.  Send  resume  to:  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  St.,  La  Salle,  IL  61 301 . 


CIRCULATION  MANAGEMENT 
We  are  often  consulted  by  client  news¬ 
papers  to  help  them  fill  key  manage¬ 
ment  positions  in  circulation.  The  big¬ 
gest  need  is  for  people  with  solid  expe¬ 
rience  in  circulotion  sales,  who  can 
build  paid  circulation  volume. 

If  you  might  be  interested  in  an  upcom¬ 
ing  opportunity,  please  send  resume, 
salary  needs,  and  other  pertinent  data 
to  us.  Complete  confidentiality,  with  no 
resume  sent  to  a  newspaper  without 
your  prior  OK. 

Ron  Anderson,  RCAnderson  Associates 
Inc.,  PO  Box  300,  PitIsford,  NY  14534. 
Fox  (71 6)  248-9551. 


CIRCULATION  MANAGER 
for  newspaper  group  in  Zone  1  sought. 
This  position  requires  an  innovative, 
experienced  and  highly  organized 
person.  8  mastheads;  100,000  circ. 
Must  know  DMM  inside  and  out. 
Expereince  with  2nd  class/ controlled 
and  3rd  class  pubs  a  must. 
Development  and  enhancement  of 
fulfillment  and  promotional  programs 
required.  Send  resume  and  salary 
requirements  to  Brooks  Community 
Newspapers,  Attn;  Kevin  Lally, 
President ,  PO  Box  671,  Westport,  CT, 
06881-0671. 


SEND  E&PBOXREPUES 
TO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


It's  a  Classified  Secret- We'll  never  reveal  Hie  identity  of  an 
E&P  box  holder.  If  you  don't  wont  your  reply  ta  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  envel^  addressed 
to  tne  E&P  dassified  Advertising  Department  with  an  attached  note 
listing  the  newspapers  or  companies  you  do  not  want  the  reply  to  reoch. 
If  the  Box  Numoer  you're  answering  is  on  your  list,  we'll  discard  your  reply. 
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ORCUIATION 


FIELD  LOGISTICS  MANAGER  needed 
to  manage  transportation  and 
warehousing  octivities  within  Circula¬ 
tion  department.  Provide  assistance  to 
Circulation  Operations  Manoger  in 
planning,  implementation,  administra¬ 
tion  ana  control  of  action  plans  to  sup¬ 
port  strategies  that  impact  distribution 
operations.  Position  requires  an  under- 
gmuate  degree  in  business  or  related 
held  or  equivalent  related  experience 
and  3  to  5  years  experience  in  distribu¬ 
tion  and  warehouse  management  or 
planning.  Possess  excellent  skills  in 
areas  of  analysis,  motivation,  planning, 
supervising,  operations  and 
interpersonal  relationships.  Send 
resume  and  salary  requirements  to: 

The  Orlando  Sentinel 
Employment  Center-CH 
633  N.  Orange  Avenue 
Orlando,  FL  32801 


HOME  DELIVERY  MANAGER  - 
Responsible  for  achieving  planned 
circulation  levels,  revenue  goals  and 
expense  controls  in  PAAA.  Has  5  direct 
reports.  Position  requires  an  under¬ 
graduate  degree  in  marketing,  business 
or  related  field  or  equivalent  related 
experierKe  and  5  to  7  years  experience 
in  circulation  management.  Possess 
strong  soles,  motivation,  planning, 
supervising  and  interpersonal  skills. 
Send  resume  and  salary  requirements 
to: 

The  Orlando  Sentinel 
Enrployment  Cenler-CH 
633  N.  Orange  Avenue 
Orlando,  FL  32801 


EDITORIAL 


AGGRESSIVE  Major  Market  Zone  9 
weekly  business  publication  seeks 
superstar  editor  to  take  paper  to  the 
next  level.  Candidate  must  have 
dynamic  vision  to  lead,  think,  create, 
and  motivate,  not  simply  assign, 
delegate,  and  put  out  a  poper. 
Attractive  compensation  package 
available  for  editor  who  believes  in 
possibilities  rather  than  limits.  Send 
resume  to  Box  07255,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  CITY  EDITOR 

We  need  a  creative,  energetic  assistant 
cHy  editor  with  o  minimum  of  five  years 
daily  newspaper  experierrce.  Some  edih 
ing/management  background  pre¬ 
ferred.  Successful  candidate  will  be  full 
of  enterprise  ideas  and  enjoy  working 
closely  with  reporters,  from  story  incep¬ 
tion  to  publication.  Position  requires 
strong  front-end  coaching  and  editing 
skills.  The  News  Journal  in  Wilmington, 
DE,  is  o  Gannett  newspaper  (1 25,000 
AM  daily)  located  between  Philadel¬ 
phia  ana  Baltimore.  The  News  Joumol 
values  the  benefits  of  diversity  in  the 
workplace  and  is  committed  to  Equal 
Opportunity  Employment.  Settd  resume 
aria  clips  to  Cily/Stote  Editor  CynDee 
Royle,  P.O.  Box  15505,  Wilmington, 

DE  19850. _ 

ASSISTANT  EDITOR  at  weekly  new^- 
per  in  Delaware.  Job  includes  writing, 
layout,  working  with  public  and 
dejxirtments  in  company.  Competitive 
pay  and  benefits.  Send  clips  -f  salary 
requirements  to  Box  07263,  Editor  & 
Punisher. 


EDITORIAL 


ASSISTANT  EDITOR 

Writes  for  and  assists  with  manogement 
and  production  of  magazine,  tabloid, 
and  other  publications;  serves  as  on¬ 
line  specialist.  Superb  writing  skills; 
facility  with  Macintosh  computing,  on¬ 
line  software,  and  desktop  publishing 
systems;  knowledge  of  networks,  print¬ 
ing,  and  prepress.  Send  letter,  resume, 
and  three  non-returnable  writing  sam¬ 
ples  by  March  1 7  to:  David  Fyten,  Assis¬ 
tant  Vice  President  for  Public  Affairs, 
Woke  Forest  University,  Box  7205 
Reynolda  Station,  Winston  Salem,  NC 
27109-7205. 


AWARD-WINNING,  fully  oaginated 
35,000  daily  in  the  beautiful  Adiron¬ 
dack  region  of  upstate  New  York  has  a 
copy  d^  opening  for  an  editor  with  o 
flair  for  design  and  graphics.  The  ideal 
candidate  has  experience  with  Quork 
XPress  and  Freehand  and  understands 
the  importance  of  meshing  good  news 
sense  with  good  design.  Great 
opportunity  for  an  up-and-coming 
talmt  to  show  off  his  or  her  stuff.  Send 
resume  and  samples  of  work  to  Stephen 
Bennett,  Managing  Editor,  The  Post- 
Star,  PO  Box  2157,  Glens  Falls,  NY 
1 2801 .  No  phone  calls,  please. 


BUSINESS  EDITOR  needed  in  Zone  4  to 
lounch  a  new  business  publication  in  a 
growing  market.  Person  needs  to  be  o 
business  writer  reporter  or  editor  with  a 
clear  understanding  of  how  a  business 
publication  works.  Must  have  Macin¬ 
tosh  and  Page  layout  experience.  Send 
resume  and  clips  to  Box  07259,  Editor 
&  Publisher. 


CAPITAL  REPORTER 

The  York  Dispatch/Sunday  News,  the 
Easton  Express  and  the  Johnstown 
Tribune/Democrot  seek  o  reporter  to 
staff  their  joint  Harrisburg,  Po.  bureau, 
reporting  on  issues  of  local-regional 
interest  that  supplement  AP's  coveroge. 


reporting  on  issues  of  local-regional 
interest  that  supplement  AP's  coveroge. 
Enterprise  orientation  is  key.  Send  clips, 
resume  to:  Deeno  Gross,  Managing 
Editor,  The  York  Dispatch,  PO  Box 
2807,  York,  PA  17405. 


CITY  EDITOR 

Small,  award-winning  upstate  New 
York  daily  seeks  city  editor  who  can 
lead  and  train  staff,  plan  and  execute 
public  service  projects,  and  do  plenty  of 
nands-on  editing  and  page  layout. 
Send  resume,  samples  of  writing,  edit¬ 
ing  and  page  design,  and  salary 
requirements  to  Box  07271,  Editor  & 
Publisher. 


AWARD-WINNING  North  Central 
Illinois  doily  has  opening  for  a  general 
assignment  reporter.  Previous  newspa¬ 
per  experience  and  knowledge  of  local 
government  helpful.  Send  clips  and 
resume  to:  Joyce  McCullough, 
NewsTribune,  426  Second  St.,  Lo  Salle, 
IL61301.EOE. 


COPYEDITOR 

Design  pages  and  edit  copy  at  our 
seven-member  copydesk.  We  will  con¬ 
sider  recent  graduates.  We're  a  seven- 
day  AM  paper  in  a  university  city.  Send 
tearsheets  of  your  pages  and  best 
headlines  to  Ginger  DeShoney,  news 
editor,  Oshkosh^orthwestern,  224 
State  Street,  Oshkosh,  Wl  54^1 .  Tell 
us  when  you  could  arrive  for  a  try  out. 


COPYEDITOR 

The  Phoenix  Gazette  is  looking  for  a 
copy  editor  who  can  help  make  an 
afternoon  paper  vibrant  and  relevant  to 
readers.  We  want  an  editor  who  con 
polish  stories  in  our  news  sections  and 
write  headlines  with  flair  and  verve. 
We  prefer  at  least  three  years  of  daily 
experience.  We  offer  good  ptty  and  a 
great  place  to  work.  Diversity  is  impor¬ 
tant.  Send  resume  and  work  samples  by 
March  1  to  John  Leach,  Assistant 
Managing  Editor,  The  Phoenix  Gozette, 
P.O.  Box  2245,  Phoenix,  AZ  85002. 


COPY  DESK/REPORTER/M^ITER 

Medium-sized  northwestern  Pennsylva¬ 
nia  AM  seeking  well-trained  combo 
person  for  copy  editor/reporter/writer 
position.  This  extremely  aggressive 
editorial  staff  consistently 
produces  large  amounts  of  quality  copy 
resulting  in  a  growing  morket  shore 
and  professional  awards.  Successful 
candidate  will  possess: 

•A  bachelor's  degree  in  journalism, 
English  or  liberal  arts; 

•Minimum  experience  on  college-level 
newspaper  or  Armed  Forces  equivalent, 
with  3  to  5  years  copy  editing,  repor^ 
ing/writing  on  medium-to-lorge  daily 
paper  preferred; 

•Reporting/writing  background  to 
include  feotures,  enterprise,  with  the 
ability  to  handle  any  beat  assigned; 

•Experience  with  pagination-oriented 
computer  software,  and  ability  to  lay  out 
art  and  design  pages  through  the  Leaf- 
Desk,  Mac,  and  CKxirkXPress  or  similor 
programs; 

•Sharp  communication  skills  ,  with  the 
ability  to  work  effectively  and  efficiently 
urxfer  deadlines. 

This  position  splits  the  week  between 
desk  work  and  reporting  assignments. 
Excellent  career  opportunity  offering  com- 
petitive  woges  ond  fringe  benefit 
package.  NO  phone  colls.  Send  your 
confidential  resume,  including  work  his¬ 
tory,  clips  and  pagination  or  design 
examples  to: 

Times  Publishing  Company 
205  W.  12ih  Street 
Erie,  PA  16534 

Attn:  Human  Resources  Department 


Must  hove  strong  editing  and  headline 
writing  skills.  Potential  unlimited  for 
journalist  with  3  to  5  years  doily  news¬ 
paper  experience  to  join  the  copy  desk 
of  o  75,000+  7  day  daily  in  one  of 
California's  fastest  growing  and  most 
affordable  locations. 

Send  resume  and  samples  of  work  to: 

The  Bakersfield  Californian 
Attn:  Mike  Perry 
PO  Box  440 

Bakersfield,  CA  93302-0440 
Fox:  (805)  395-7484 
EEO/MF/H 


EDITORIAL 


COPY  EDITOR 

The  San  Bernardino  Sun,  a  Gannett 
newspaper  in  South  CA,  seeks  2  copy 
editors,  3-5  years  experience,  page 
design  experience  preferred.  Send  let¬ 
ter,  resume,  samples  to  Cathorine 
Hamm,  Managing  Editor,  The  San 
Bernardino  County  Sun,  399  N.  D. 
Street,  San  Bernardino,  CA  92401 .  Or 
fax  to  (909)  885-8741.  We  value 
diversity  in  the  workplace  and 
encourage  those  who  share  that  vision 
to  apply.  EEO. 


COPYEDITOR 

Words,  photos  and  grophics-con  you 
make  them  oil  come  together  and 
sparkle?  We  need  a  strong  copy  editor 
and  page  designer  for  our  doily 
features  section.  Candidates  must  be 
able  to  juggle  a  number  of  duties-from 
a  teen  section  to  an  entertainment  tab- 
at  the  Fayetteville  Observer-Times,  a 
75,000  circulation  daily  in  southeastern 
North  Carolina.  Send  resume,  clips  and 
references  to  John  Holmes,  Personnel 
Director,  P.O.  Box  849,  Fayetteville, 
NC  28302. 


COPY/lAYOUT  EDITOR 

Versatile,  creative  copy  editor  sought 
lor  60,000  circulation  New  Jersey-Ni^ 
York  metro  area  doily.  A  strong  back¬ 
ground  in  handling  local  news  is  essen¬ 
tial.  Applicants  must  have  sound  news 
judgement  and  be  able  to  design 
vibrant  hard  news  pages.  Salary 
around  $37,000.  Opportunity  for 
advoncement.  Send  resume  ond 
tearsheets  to  Box  071 58,  Editor  &  Pub¬ 
lisher. 


DESIGNER/COPY  EDITOR  -  The 
Savannah  Morning  News,  a  75,000- 
circulation  doily  on  Georgia's  scenic 
coast,  is  expanding  its  news-desk  oper¬ 
ation  and  seeks  on  energetic  team 
player  with  a  flair  for  news-page 
design.  The  ideal  candidate  will 
hove  at  least  two  years  of  experience  in 
design  of  live-news  poges,  solid  editing 
and  headline-writing  skills  and  news 
judgment  and  the  ability  to  consistently 
produce  quality  work  under  tight 
deadlines.A^intosh  skills  essential  os  we 
move  toward  redesign.  Send  resume, 
editing  clips  and  sample  of  your  best  and 
most  recent  design  work  to:  Lee  Freeman, 
News  Editor,  Sarannah  Morning  News, 
PO  Box  1088,  Savannah,  GA  31402. 


DESIGNER/COPY  EDITOR 
The  Waterloo  Courier,  a  50,000  PM 
doily  in  Northeast  Iowa,  is  looking  for  a 
poge  designer/copy  editor.  The  candi¬ 
date  should  be  Mac  savvy  with  experi¬ 
ence  using  QuarkXPress.  Some  copy 
editing  background  is  helpful.  The 
ability  to  do  ulustrotions,  maps  and 
graphics  is  o  plus.  We  primarily  want 
someone  who  con  work  with  our 
newsroom  ort  director  on  page  design 
and  graphics,  but  could  assist  copy 
editors  with  pagination  when 
necessary.  Send  resume  and  samples  of 
work  to  Soul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 

Morality,  when  formal,  devours. 

Albert  Camus 


Advertisers  who  want  only  local  applicants  for  their  ads 
should  consult  our  Zone  map  on  page  54. 
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EDITORIAL 

EXECUTIVE  EDITOR 


EDITORIAL 

GRAPHICS  EDITOR 


HELP  WANTED 


_ EDITORIAL _ 

ENTRY  TO  SENIOR  JOBS  in  Journol- 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-salM  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
tree  newsletter  coll  (31 0)792-1 31 3. 

EDITOR,  Zone  2  business  Mmekly  is  look¬ 
ing  for  a  journalist  ready  to  edit  his  or 
her  own  publication.  Enthusiosm  for 
business  and  sense  of  journalistic 
mission  ore  essential.  This  is  an 
opportunity  to  ploy  an  important  role  in 
a  vibrant  business  community.  Send 
detailed  cover  letter  explaining  why  you 
possess  the  qualities  that  can  lead  a 
small  publication  to  excellence.  Box 
07265,  Editor  &  Publish^. 


EDITOR 

Dallos  community  newspaper  group 
needs  person  to  edit  three  monthly  city 
neighborhood  newspapers,  combined 
circulation  80,000.  Job  entails  desk 
experience,  some  writing,  desire  to 
move  into  monagement,  and  someone 
fed  up  with  the  way  most  newspapers 
are  run.  Bachelor's  degree  required. 
Photographic  ability,  some  Spanish  a 
plus.  Salary  in  low  20s,  health  insur¬ 
ance.  401 K.  Send  clips,  resume  to  Jeff 
Siegel,  Advocate  Community  Newspo- 
pers,  6510  Abrams  Road,  Suite  220, 
Dallas,  TX  75231/fax  (214)  341- 
0204. 1^  phone  colls. 


EDITORIAL  PAGE  EDITOR 
Make  our  opinion  page  sparkle  by  writ¬ 
ing  lively,  v«l-argued  editorials  and  by 
soliciting  thought-provoking  contribu¬ 
tions  from  the  community.  Gannett 
newspaper  (35,000  daily,  50,000 
Sunday)  serving  the  scenic,  family- 
oriented  Finger  Lokes  region  of  Upstate 
New  York  seeks  a  creative,  high-energy 
writer-editor  who  will  bring  new 
approaches  and  new  ideas.  Page  is 
heavily  local  and  tries  to  provide  prog¬ 
ressive  leadership  for  a  conservative  com¬ 
munity.  Send  a  resume,  a  week's  worth 
of  your  tearsheets,  and  a  letter  outlining 
your  editorial  page  philosophy  to 
Charles  Nutt,  Editor,  Star-Gazette,  P.O. 
Box  285,  Elmira,  W  14902.  The  Star- 
Gazette  and  Gannett  are  equal 
opportunity  employers.  We  value  the 
benefits  or  diversity  in  the  workplace 
and  especially  encourage  those  who 
share  our  vision  to  apply. 


EDITORIAL  WRITER.  Experienced,  with 
conservative  views.  Edit  columns,  let¬ 
ters,  may  write  op-eds.  PC/  pagemaker 
experience  helpful.  New  England  daily 
with  excellent  benefits.  Please  submit 
resume  and  writing  samples  to  Patricio 
Nagle,  Personnel,  Republican- 
Americon,  389  Meadow  Street, 
Woterbury,  Q  06702. 


EDITORIAL 


EDITORS  WANTED 

The  Reno  Gazette- Joumol,  a  mid-sized 
Gannett  paper  in  the  Biggest  Little  City 
in  the  World,  is  seeking  applicants  for 
two  positions  on  its  night  news  desk. 

COPY  EDITOR/PAGINATOR  -  Suc¬ 
cessful  applicant  will  have  at  least  two 
years  daily  copy  editing  experience, 
excellent  dmign  and  layout  skills  and  pro¬ 
ven  expertise  with  Macintosh  and 
QuarkXPress  pagination. 

COPY  EDITOR  (Entry-level)  -  Successful 
candidate  will  have  journalism  back¬ 
ground  with  basic  knowledge  of  copy 
editing,  headline  writing  and  layout 
principles.  Macintosh/QuarkXPress 
experience  is  preferred  but  not  man¬ 
datory. 

Please  submit  resume  and  work  sam¬ 
ples  (including  page  layouts)  to  Kenn 
Altine,  assistant  marraging  editor,  Reno 
Gazette- Journal,  P.O.  Box  22000, 
Reno,  NV  89520. 

EEO-M/F  Affirmotive  Action  Employer 


EDITOR 

The  Auburn  Journal,  published  in  the 
beautiful,  historic  gold  country  in 
Northern  California,  is  seeking  an 
experienced  editor.  We  are  a  smoll  but 
strong  doily,  dedicated  to  unequaled 
local  news  coverage.  We're  looking  for 
candidates  with  strong  leadership  skills 
as  well  as  a  proven  track  record  in,  and 
commitment  to  community  to  journal¬ 
ism.  Systems  and  design  knowledge  ore 
a  big  plus  since  we  are  converting  to 
pagination  in  1995.  Send  cover  letter 
and  resume  to  Scott  Little,  Publisher, 
Auburn  Journal,  P.O.  Box  5910, 
Auburn,  CA  95604. 


ENTERTAINMENT  WRITER  with  mini¬ 
mum  of  five  years  daily  newspaper 
experience  covering  the  arts.  Require¬ 
ments  include  lively  writing,  expertise 
covering  live  music  and  theater  and  vis¬ 
ual  arts,  and  record  of  strong  reporting 
on  art-related  issues.  AppHy  to  Dan 
Taylor,  Entertainment  Editor,  The  Press 
Democrat,  P.O.  Box  569,  Santa  Rosa, 

CA  95402. _ 

ENVIRONMENT/BUSINESS  REPORTER 
needed  at  aggressive  morning  newspa¬ 
per  that  has  the  state's  only  hazardous 
waste  landfill  in  our  baefyord.  Great 
growth  opportunity  for  reporter  with  at 
Mst  two  years'  daily  experience.  Send 
resume,  cover  letter,  salary  histoty  and 
clips  to  Tra^  Warner,  Metro  Editor, 
The  Journal  Gazette,  P.O.  Box  88,  Fort 
Wayne,  IN  46801. 


Here  is  a  great  opportunity  for  a 
talented  mid-level  news  manager  with  a 
solid  track  record  to  move  up  to  the  top 
news  job  at  over  30,000  doily.  The 
right  candidate  must  possess  creative 
iciMS,  high  energy,  and  the  motiva¬ 
tional  insight  to  redirect  and  lead  our 
newsroom  team  to  new  standards  of 
excellence.  We  are  in  a  growing 
market  adjacent  to  a  major  South¬ 
eastern  metro  area.  Plenty  of  competi¬ 
tion  but  great  opportunity  (or  the  right 
individud.  Must  be  a  team  player  as 
well  as  a  team  leader.  Organizational 
skills  important,  layout,  design,  pagina¬ 
tion  experience,  and  sound  news  judg¬ 
ment  important  ingredients  (or  success. 
Send  introductory  letter,  resume,  salary 
requirements,  and  example  of  current 
newspoper  to  Bill  Beauchamp,  Director 
Human  Resources,  Morris  Communica¬ 
tions  Corporation,  PO  Box  936, 

Augusta,  GA  30903. _ 

MANAGING  EDITOR 
Weekly  East  Hampton  (L.l.)  Star 
(18,000  circ.)  requires  4  years  journal¬ 
ism  plus  management  experience, 
knowledge  local  government,  pogina- 
tion  (Quark  preferred),  copy  editing  a 
plus.  Send  resume,  clips,  references  to 
Star,  PO  Box  5002,  East  Hampton,  NY 

11937. _ 

NATIONAL  SPORTS  JOBS  WEEKLY 
Media*Administration*Marketing 

_ (800)  339-4345 _ 

FEATURES  WRITER 

The  News-Sentinel,  a  53,000  circula¬ 
tion  Knight-Ridder  paper  in  northeast 
Indiana  seeks  a  features  reporter  who 
can  write  with  verve,  insight  and 
intelligence.  This  person  will  spend  part 
of  the  time  writing  consumer-oriented 
local  health  stories  and  the  rest  creating 
strong  general  feature  stories.  Send 
resume,  clips  and  six  story  ideas  (three 
health-realted)  ta  Marcia  Werts, 
features  editor.  The  News-Sentinel,  P.O. 
Box  102,  Fort  Wayne,  IN  46801.  An 

Equal  Opportunity  Employer. _ 

FEATURES  -  Medium-sized  daily  in 
NFL-mad  southeastern  city  seeks  a 
creative  design/copy  editor  for  features 
sections.  Must  be  Mac  literate,  pre¬ 
ferably  with  Quark  skills.  Must  be 
inclined  ta  take  a  section  from  inception 
to  completion.  Candidates  who  are 
aggressive  enough  to  desire  to  own 
their  own  sections  will  receive  top  con¬ 
sideration.  Send  resume,  clips  and 
other  supporting  materials  to:  Alison 
Lucian,  Deputy  Features  Editor,  The 
Florida  Times-Union,  P.O.  Box  1949, 
Jacksonville,  FL  32231 . 

We  Are  A  Drug-Free  Workplace 
EOE 


Late  News  about  Newspaper  Markets 
appears  weekly  in  the  pages  of  Editor  &  Publisher 


Supervise  photo  staff  and  provide 
overall  direction  for  the  graphic  pres¬ 
entation  of  news.  Must  hcM  at  least  five 
years  of  hands-on  daily  newspaper 
experience  in  phota/graphics,  includ¬ 
ing  two  years  as  a  supervisor/ 
manager.  We  need  a  team  player  with 
Strang  people  skills.  Send  resume, 
tearsheets,  references  and  a  cover  letter 
outlining  your  news  philosophy  to: 
Walter  Dawson,  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 
93942.  EOE _ 

MANAGING  EDITOR 

Aggressive  editor  for  competitive  sub- 
uroan  daily.  Must  be  able  to  handle 
busy  news  schedule.  Will  supervise 
three  reporters  and  be  part  or  a  24- 
person  team  in  two  newsrooms  putting 
out  two  daily  papers.  Must  be  well- 
organized,  flwible,  outgoing,  and  hove 
a  strong  commitment  to  local  news. 
Journalism  degree  required;  at  least 
three  years  of  doily  newspoper  experi¬ 
ence  preferred.  Send  your  resume  to 
Jeff  Fox,  executive  editor.  The 
Examiner,  Box  459,  Independence, 
MO  64051.  EOE. 

NEWS  EDITOR 

ISO:  Creative  perfectionist  with  a  love 
of  language  arid  Hair  (or  design  ta  leod 
the  copy  desk  at  the  Post  Register  of 
Idaho  Falls,  ID.  We  are  an  award¬ 
winning  30,000-circ.  6-day  PM  just 
hours  ft^  Yellowstone  and  the  Tetans. 
Resume  to  Mei-Mei  Chan,  PO  Box 
1800,  Idaho  Falls,  ID  83403. 

NEWS  EDITOR 

No.  2  editor  position  on  growing 
9,200  PM  daily  of  1 1  full-timers  and 
12  part-timers.  Need  skilled  wordsmith 
ta  help  move  us  into  poginotion  mode. 
Job  includes  working  wire  desk,  laying 
out  front  poges,  editing  copy,  writing 
editorials.  Some  supervision.  Prefer 
Zone  3,  5  candidates  with  (our  or  more 
years  reporting/desk  experience. 
Salary  $26,000-plus,  depending  on 
experience.  Resumes  to  Editor,  The 
Daily  News,  PO  Box  340,  Greenville, 
Ml  48838.  Pleose,  NO  PHONE  CALLS. 
OREGON  WEEKLY  seeks  aggressive 
managing  editor.  Requires  familiarity 
with  Pocinc  Northwest,  serious  commit¬ 
ment  ta  news  gathering,  proven  writing 
and  editing  skills.  Successful  applicant 
will  be  one  who  thrives  on  challenge, 
strives  for  excellence,  focuses  on  news 
quality,  not  design.  Minimum  of  one 
year  paid  experience  on  newspaper 
post-college.  Not  an  entry-level  posi¬ 
tion.  Drug  testing  mandatory.  Send 
resume,  clippings  and  salary  history  to: 
Lebanon  Express,  Publisher,  PO  Box 
459,  Lebanon,  OR  97355. 


Endurance  is  nobler  than  strength, 
and  patience  than  beauty. 


John  Ruskin 
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HELP  WANTED 


EDITORIAL 


EDITORIAL 


_ EDITORIAL _ 

NOW  ACCEPTING  APPLICATIONS 

We  liove  openings  or  ore  onHciporing 
outhorizotion  lor  me  following: 

DESIGN  DIRECTOR:  One  of  the  lop 
newsroom  management  positions. 
Management  experience  required 
along  with  background  in  either  art, 
design,  photo  or  technology.  Lead¬ 
ership  and  supervision  skills  essential. 
Contact  John  Thomson,  AME. 

DESIGNER:  Must  hove  interest  in 
redesign  oikI  strengths  in  news.  Contact 
Kevin  Riley,  News  t^noger. 

NEWS  ARTIST:  Contact  John  Thomson, 
AME,  or  Ann  Hoffman,  News  Man¬ 
ager. 

LAYOUT  EDITORS:  News,  features  and 
sports.  Contact  Brad  Lendon,  assistant 
news  ntanoger. 

PICTURE  EDITOR:  Hands-on  photo 
selection,  representing  photo  depart¬ 
ment.  Contact  Ann  Hoffman,  news 
manager. 

SYSTEM  TECH/TRAINER:  Assist  with 
our  Macintosh  system,  pagination,  staff 
training.  Contact  Jeff  Adams,  editorial 
systems  editor. 

Dayton  Daily  News 
45  So.  Ludlow  St. 

Dayton,  OH  45402 

Circulation:  171,000  daily;  226,000 
Sunday. 

PAGE  DESIGNER 

Energetic,  creative  designer  with  strong 
Quark,  Photshop  and  Freehand  skills 
needed  to  present  the  work  of  our 
53,000  Knight-Ridder  paper.  This  is  a 
great  opportunity  to  join  o  talented 
seven-person  staff  with  creative  free¬ 
dom  and  all  the  latest  high-tech  toys.  In 
1 994  our  design  staff  won  two  gold 
and  two  bronze  SND  medals  along 
with  o  chest  of  other  awards.  If  you 
core  more  about  your  paper's  quality 
and  working  conditions  than  its  circub- 
tion  size,  please  send  cover  letter, 
resume  and  work  samples  to  Jim 
Strouss,  Assistant  Managing  Editor,  The 
News-Sentinel,  PO  Box  102,  Fort 
Wayne,  IN  46801. 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Deportntents.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  calls, 
please. 

PHOTO  EDITOR 

The  Chattanooga  Times,  a  42.000 
daily,  has  immediate  opening  for  a 
photo  editor.  Candidate  must  be  abb  to 
motivate  and  coach  a  six-person  staff; 
create  dynamic  art  assignments  for 
metro,  features  and  sports;  ond  fine- 
tune  Photoshop  production.  Send  letter, 
resume  and  portfolio  to  Mary  Clarke 
Guenther,  AME,  The  Chattanooga 
Times,  PO  Box  951,  Chottanoogo,  IN 
37401. 


_ EDITORIAL _ 

REPORTER  -  A  1 6,000  circulation,  7- 
doy-a-week  newspaper,  that  thinks  and 
looks  much  bigger  is  looking  for  a  gen¬ 
eral  assignment/education  reporter 
who  isn't  reluctant  to  go  after  the  big 
story.  Send  clips  and  resume  and  cover 
letter  ASAP  to  John  Kelleher,  City 
Editor,  The  Leoder,  Box  1 01 7,  Coming, 
NY  14830-0817,  or  fox  inbimotion  to 
(607)  936-9939.  Northeast  applicants 
preferred. 

REPORTER  -  Our  readers'  number  one 
interest  is  money:  Making  it  grow,  spen¬ 
ding  wisely  and  investing.  We're  look¬ 
ing  br  a  reporter  to  lake  over  a  well- 
established  personal  finance  beat  at 
our  Knight-Ridder  newspaper  (125,000 
daily  and  170,000  Sunday).  Your 
application  should  demonstrate  strong 
reporting,  visual  and  packaging  skills. 
We  need  someone  with  the  initiative  to 
quickly  locate  people  to  illustrate  oil 
manner  of  personal  finance  dilemmas. 
Send  letter,  resume,  clips  and 
references  by  March  1  to  Tom  Caudill, 
assistant  managing  editor,  Lexington 
Herob-Leoder,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508.  EOE  M/F. 

REPORTER 

Energetic  writers  sought  to  cover  gen¬ 
eral  assignment  and  business  news. 
Applicants  should  hove  experience  with 
daily  reporting  and  enterprise  writing. 
Women  and  minorities  encouraged  to 
apply.  Send  resume  and  clips  to  Dave 
Flessner,  City  Editor,  The  Chattanooga 
Times,  TO  Box  951,  Chattanooga,  TN 
37401. 

REPORTER  -  Suburban  sprawl  is  mov¬ 
ing  in  on  Kentucky's  horse  brms,  and 
the  Bluegross  region's  leading  newspa¬ 
per  is  creating  a  new  beat  to  write 
about  it.  We're  looking  for  an  enterpris¬ 
ing  reporter  with  strong  investigotive 
skills  to  cover  urban  planning,  growth 
and  economic  development.  Apply  only 
if  you  have  proven  ability  to  dig 
through  records  and  moke  sense  or 
them  for  reoders.  You  also  should  be 
adept  at  computer-assisted  reporting. 
We  are  a  Knight-Ridder  paper 
(125,000  doily  and  170,000  Sunday) 
in  the  hometown  of  the  University  of 
Kentucky.  Send  letter,  resume,  clips  and 
references  by  March  1  to  Tom  Caudill, 
assistant  managing  editor,  Lexington 
Herob-Leoder,  100  Midbnd  Ave.,  Lex- 

inalon.  KY  40508.  EOE  M/F _ 

REPORTER  FOR  OLYMPIC  REGION 
Great  starter  position  for  journalism 
graduate.  Fax  resume  518-523-1351 
or  P.O.  Box  111,  Lake  Placid,  NY 
12946. _ 

REPORTER 

Aggressive,  creative  reporter  wanted 
for  Central  CA's  leading  daily  nevrspo- 
per  (circ.  150,000  doily  ana  190,000 
Surboy).  A  McClotchy  paper  located  in 
affordable  valley  between  San  Fran¬ 
cisco  and  Sacramento,  The  Fresno  Bee 
offers  grovrth  opportunity  for  experi¬ 
enced  metro  reporter  with  minimum  5 
years  experience  and  strong  writing 
skills.  Send  3-5  current  clips,  resume 
and  cover  letter  to:  THE  FRESNO  BEE, 
1626  'E'  Street,  Fresno,  CA  93786. 
An  Equal  Opportunity  Employer. 


SEAHLE  JACK-OF-ALL-TRADES.  If  you 
con  report,  write,  and  copy-edit  with 
the  speed  of  o  wire  service  reporter, 
accuracy  of  a  scientist,  collegiality  of  a 
bureaucrat,  and  the  versatility  of 
Sammy  Davis  Jr.,  beautiful  Seattle 
wants  you.  Large  nonprofit  heolthcore 
organization  needs  a  writer/editor  for 
staff  and  member  publications.  Layout 
skills  a  plus.  This  is  a  6-month  tem¬ 
porary  job  with  the  possibility  of  being 
extended  or  made  permanent  -  right  for 
someone  wishing  to  establish  himself  or 
herself  in  Seattle,  or  for  on  existing  resi¬ 
dent.  Sobry  prorated  from  $35,000  a 
year,  plus  great  benefits.  EOE.  Show 
your  skill  with  your  cover  letter  and 
dips.  Box  07256,  Editor  &  Publisher. 

SKILLED  JOURNAUST 

Alternative,  locally  owned  weekly  that 
the  community  counts  on  for  leadership 
seeks  experienced,  engaging  journalist 
vrho  produces  reliably  compelling  copy. 
Writing/editing.  Our  niche:  Insight, 
perspective,  humor,  personality,  fair¬ 
ness,  openness,  originality  and  fresh, 
revealing  detail.  Versatility  desirable; 
proven  hard-news  skills  a  must.  Send 
resume,  short  cover  letter  and  two  clips 
by  March  15,  1995  to  Journalist,  The 
Chronicle,  P.O.  Box  153,  Glens  Falls, 
NY  12801. _ 

SPORTS  DESK  -  Tribune  Newspapers, 
Mesa,  AZ  100,000  circ.,  needs  creative 
designer  and  demanding  copy  editor. 
Please  send  resumes  and  work  samples 
to  David  Lumia,  Sports  Editor,  Tribune 
Newspapers,  1 20  W.  First  Avenue, 
Mesa,  AZ  85210. 

SPECIAL  PROJEaS  REPORTER  looking 
for  opportunity  to  develop  computer- 
assisted  reporting  skills  and  to  write  in- 
depth  stories  for  a  newspaper  that  pulls 
out  all  the  stops  to  showcase  its  best 
work.  Candidates  must  have  at  least 
three  years'  daily  reporting  experience. 
Send  resume,  cover  letter,  salary  history 
and  at  least  a  dozen  clips  to  Tracy 
Warner,  Metro  Editor,  The  Journal 
Gazette,  P.O.  Box  88,  Fort  Wayne,  IN 
46801. 

SPORTS  COPY  EDITOR 
Medium  sized  California  daily  is  seek¬ 
ing  a  sports  copy  editor.  Must  have 
some  daily  experience  and  good  edit¬ 
ing  skills. 

Full-time  temporary  position  (approx¬ 
imately  1  year)  with  medical  benefits. 
Interested  applicants  FAX  resume  and 
work  samples  to:  (209)  578-2095  by 
FEBRUARY  28,  1995. _ 

THE  SAN  BERNARDINO  COUNTY 
SUN,  a  Gannett  newspaper  in  Southern 
CA,  seeks  2  copy  editors,  3-5  years 
experience,  page  design  experience 
preferred.  Send  Tetter,  resume,  samples 
to  Catharine  Hamm,  Managing  Editor, 
The  Son  Bernardino  County  Sun,  399 
N.  D  St.,  San  Bernardino,  CA  92401 . 
Or  Fax  to  (909)  885-8741.  We  value 
diversity  in  the  workplace  and 
efKourage  those  who  share  that  vision 
to  apply.  EEO. 

Friendship,  iike  credit,  is  highest 
where  it  is  not  used. 

Elbert  Hubbard. 


THE  EUROPEAN  STARS  AND  STRIPES 
seeks  o  copy  editor  for  its  main  news 
desk  in  Darmstadt,  Germany.  Candi¬ 
dates  must  have  at  least  three  years 
doily  newspaper  editing  experience. 
Compensation  package  or  at  least 
$45,000  includes  salary  and  tax-free 
housing  allowance.  Round-trip  relocation 
expenses  paid.  Coll  our  New  York 
office,  (212)  620-3333  for  required 
application  and  FAX  it  to  our  recruit¬ 
ment  office:  011-49-6155-601421. 
Include  letter  stating  why  you  ore  right 
for  this  position.  Tne  European  Stars 
and  Stripes  is  an  equal  opportunity 
employer.  Applications  must  be 
received  by  6  Atorch  1 995. _ 

THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  is  seeking  a 
poginator/copy  editor  with  a  degree  in 
journalism.  Knowledge  of  word  pro¬ 
cessing  on  computers  is  essential;  know¬ 
ledge  of  page  loyout/poginotion  is 
desirable.  A  minimum  of  three  years 

XiefKe  is  preferred.  Responsibilities 
iclude  designing  and  paginating 
pages  for  FUN  and  Sunday  Magazine; 
compiling  the  calendars  for  FUN  and 
Sunday  Magazine;  compiling 
Neighbors  Notes;  assist  in  preparing 
the  daily  TV  Grid  and  copyediting 
locally  written  copy.  Applicant  must  be 
able  to  work  flexible  days  and  hours. 
Days  will  generally  be  Monday  through 
Friday,  but  will  vary  with  need.  Hours 
will  generally  be  daytime  with  evening 
work  probable  os  needed.  Mail  resume 
to  The  Advocate,  PO  Box  588,  Baton 
Rouge,  LA  70821 . 

THE  BILLINGS  GAZEnE  is  seeking  o 
copy  editor  with  proven  talent  for  sharp 
editing,  exciting  headlines,  good  news 
judgement  and  an  eve  for  design  and 
layout.  This  is  one  of  three  'swing  editor" 
positions  on  our  Universal  Desk.  The 
swing  editors  rotate  between  the 
national/international  desk,  features, 
sports,  and  city/ stole  desk. 

Applicants  should  have  a  degree  in 
journalism  or  related  field,  and  a  mini¬ 
mum  of  three  years  of  experience  as  an 
editor  on  a  doily  newspaper.  Experi¬ 
ence  on  pagination  systems,  electronic 
picture  desks  and  Macintosh  graphics 
would  be  a  plus. 

Send  application,  resume,  list  of 
references  and  examples  of  your  best 
work  to: 

Julie  Stickney 

Human  Resources  Department 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 

Application  deadline  is  March  6,  1 995 

Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 

Call  (212)  675>4380 
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_ EDfTORIAL _ 

THE  SPORTS  STAFF  of  the  La  Crosse 
Tribune  (proud  winner  of  nine  APSE 
awards  in  past  five  years)  is  searching 
for  on  experienced,  team-oriented 
reporter  to  become  o  key  member  of  its 
10-person  staff. 

This  is  not  an  entry-level  position;  it  is  a 
home  for  on  accomplished,  forward- 
thinking  journalist  vrho  understands  that 
sports  reporting  is  not  about  numbers, 
it's  about  people. 

Energy  and  vision  are  required;  yet  we 
need  a  no-job-too-smoll  team  player 
who  puts  as  much  heart  into  covering 
Friday's  high  school  football  game  as 
Sunday's  NFL,  game. 

Drive  and  enthusiasm  are  musts;  how¬ 
ever,  so  is  pride  in  the  totol  product, 
and  respect  for  the  others  who  help 
make  it  happen. 

Send  resume  and  up  to  1 2  clips  reflect¬ 
ing  a  varied  body  of  work  (no  phone 
calls,  please)  to: 

Art  Kabelowsky 
Sports  Editor 
LA  CROSSE  TRIBUNE 
401  N.  Third  Street 
La  Crosse,  W1  54601 


_ EDITORIAL _ 

THE  TIMES  HERALD,  a  Gannett  news¬ 
paper  located  in  Port  Huron,  Ml,  is  seek¬ 
ing  a  qualified  NEWS  EDITOR. 

This  position  is  responsible  lor  the  doily 
content  and  presentation  of  Page  1 A  os 
well  as  overseeing  all  activities  on  the 
copy  desk,  including  data  base  report¬ 
ing,  pagination,  special  sections  as  well 
as  features,  as  a  PM  paper.  BS  Degree 
and  a  minimum  of  five  years  newspa¬ 
per  experience  required.  Must  possess 
good  organizational,  time  management 
and  interpersonal  skills.  Strong  copy 
editing  and  headline  writing  skills  as 
well  as  pagination  and  page  design 
experience  required.  Hours  are  Tues¬ 
day  thru  Saturday.  We  offer  on 
excellent  benefit  and  compensation 
package. 

For  consideration,  please  submit 
resume  and  salary  requirement  to: 
Executive  Editor,  Times  Herald,  PO  Box 
5009,  Port  Huron,  Ml  48061  -5009. 

WANTED:  Sports  reporter/deskperson. 
Must  be  willing  to  work  copy  desk  a 
couple  of  times  each  week  and  general 
ossignment  reporting  from  preps  to 
pros.  Experience  preferred,  but  will  con¬ 
sider  eager,  bright,  enthusiastic  rookies. 
Degree  preferred.  Send  applications  to 
Mike  Mersch,  Executive  Sports  Editor, 
Bradenton  Herold,  102  Manatee  Ave. 

W.,  Bradenton,  FL  34205. _ 

WESTERN  doily  seeks  high-profile  col¬ 
umnist.  Solid  writing  and  investigative 
skills  a  must.  Three  years  experience 
required.  Computer-assisted  reporting 
background  a  plus.  Ideal  candidate  is 
one  who  is  not  content  to  sit  bock  and 
simply  comment  on  the  news,  but  will 
delve  into  the  issues,  stir  the  pot  and 
bring  about  change  vdiere  needed.  Box 
07253,  Editor  &  Publisher. 

_ LEGAL _ 

MEDIA  ATTORNEY.  Growing  Chicago 
firm  seeks  on  attorney  with  3-5  years 
experience  in  the  representation  of  pub¬ 
lishers.  The  practice  will  emphasize  libel 
litigation  and  pre-publication  review.  A 
background  in  general  litigation  and 
journalism  is  preferred.  An  Illinois 
license  will  be  required.  Please  send 
resume  and  salary  history  to  Box 
07233,  Editor  &  Publisher. 

PHOTOGRAPHY 

THE  ORANGE  LEADER,  a  10,000- 
circulation,  7-day  newspaper  in 
Orange,  Texas,  seeks  a  photographer/ 
photo  editor.  Shoot,  process,  scan  daily 
photo  assignments.  Cover  sports,  spot- 
news,  features.  Need  own  equipment, 
reliable  vehicle,  nevrspaper  experience. 
Call  Ken  O'Tode  or  Kyle  Dolpe,  (409) 
883-3571,  after  11  a.m.  Send 
resumes  and  portfolios  to  The  Orange 
Leader,  200  W.  Front  Avenue,  Orange, 
TX  77630. 

_ PRODUCTION/TECH _ 

ASSISTANT  PRODUaiON  MANAGER 
to  supervise  Night  Shift.  Camera,  press¬ 
room  and  mailroom  operations.  Goss 
Community  or  equivalent  experience 
required.  Send  resume  with  detailed 
experience  and  salary  history  to  Don 
Reiderman,  107  North  Sandusky  Street, 
Bellevue,  Ohio  4481 1 . 


PRINTING  PLANT  MANAGER:  Trader 
Publishing  Company,  the  nation's 
largest  firm  devoted  to  classified  and 
photo  guide  odvertising,  hos  on 
immediate  opening  for  a  Printing  Plant 
Manager  for  our  start-up  operation 
located  in  the  Dalbs  area.  This  position 
will  oversee  offset  printing  and  maga¬ 
zine  stitching  operations.  Quolificotions 
include:  3  years  of  offset  experience 
ond  2  years  of  management  experience 
required,  ability  to  hire  ond  train  a 
must,  and  a  strong  dedication  to  quality 
control.  Mail  resumes  to  Trader  Pub¬ 
lishing  Company,  Attn:  Mike  Longtin, 
3534  Park  Avenue,  Memphis,  TN, 
38111. 

Drug/Health  Testing  Employer. 

Equal  Opportunity  Employer. 

PRODUCTION  MANAGER 
IBJ  Corp.  (owner  of  Indianapolis  Busi¬ 
ness  Journal,  a  15-year-old  weekly  busi¬ 
ness  newspaper;  Indiana  Lawyer,  a  5- 
year-old  weekly;  and  the  Court  &  Com¬ 
mercial  Record,  a  100-year-old  public- 
notice  newspaper)  is  seekira  a  person 
to  manaqe  a  six-person  staff  and  prod¬ 
uction  of  its  newspaper  and  numerous 
supplemental  glossy  magazines.  Can¬ 
didate  must  ho^  experience  in  supervis¬ 
ing  people,  scheduling  work  loads, 
dealing  with  newspaper  and  magazine 
printers,  and  managing  a  complex 
network  of  Macintosh  computers  and 
peripherals.  Strong  leadership  and 
interpersonal  skills  ore  critical.  Send 
resume  to  Chris  Kotterjohn,  431  N. 
Pennsylvania,  Indianapolis,  IN  46204. 
Phone  (317)  634-6200. 

PRODUCTION/PRESS 
Zone  2  daily  seeks  production  superin¬ 
tendent  with  strong  press  background 
and  a  working  knowledge  of  all  prod¬ 
uction  operations.  The  successful  appli¬ 
cant  must  demonstrate  a  history  of  pro¬ 
ducing  o  high  quality,  low  v/aste  prod¬ 
uct  and  should  hove  proven  manage¬ 
ment  and  administrative  skills  in  a 
bargaining  unit  environment.  A  back¬ 
ground  in  mailroom  operations  and 
inserting  equipment  is  also  helpful. 
Must  be  available  to  work  night  shifts. 
Excellent  starting  salary  and  compre¬ 
hensive  benefits  package.  Box  07266, 

Editor  &  Publisher. _ 

COMPOSING  ROOM  MANAGER- 
Hands  on  manager  experienced  on 
Mac's,  PC's,  QuoilOCPress  and  Multi  Ad 
Creator.  Must  have  strong  supervisory 
skills  and  experience  in  jxjgination.  A 
fortune  500  company  (Capital  Cities/ 
ABC)  with  excellent  benefits.  Send 
resume  and  salary  requirements  to: 
General  Manager,  Little  Nickel  Want 
Ads,  PO  Box  2626,  Lynnwood,  WA 
98036. _ 

PRODLjaiON  SUPERVISOR  -  Missouri 
printer  is  looking  for  an  experienced 
production  manager  with  hands-on 
knowledge  of  both  pre-press  and  web 
offset  printing.  Some  travel  is  involved. 
Salary  begins  at  $50,000  and  will 
increase  with  your  obility  to  manage 
cost,  waste  and  personna.  401 K  and 
profit  sharing,  plus  Blue  Cross/Blue 
Shield  health  insurance  for  your  family 
paid.  Send  resume  to  PTS,  Inc.,  PO  Box 
3204,  Tuscalooso,  AL  35403. 


George  Orwell. 


JOB  OPENINGS 
AT  THE 

PHILADELPHIA  INQUIRER 
PHOTO  EDITOR 

An  experineced  newspaper  photo 
editor  to  select  and  crop  photo¬ 
graphs,  working  with  layout  editors 
on  our  News  Desk.  Requirements: 
sound  content  judgment  and  profi¬ 
ciency  in  the  Leaf  desk,  Macintosh, 
Photoshop,  and  halftone  genera¬ 
tion. 

GRAPHIC  ARTIST 

An  experienced  artist  to  produce 
informational  graphics.  Require¬ 
ments:  experience  in  use  of  color 
and  photography,  knowledge  of 
production,  and  proficiency  in 
Adobe  Illustrator,  QuarkXPpress. 
Adobe  Photoshop,  Aldus  Freehand, 
ond  Canvas  3.0. 

LAYOUT  EDITOR 

An  ewerienced  editor  to  select  con¬ 
tent,  design  news  pages  and  oversee 
production.  We  have  o  centralized 
news  desk  that  uses  Atex  paginga- 
tion.  Requirements:  sound  news 
judgment,  layout  skills,  and  experi¬ 
ence  in  page  production,  ideally 
with  Atex  and  zoned  sections. 

If  you  meet  the  above  qualifications, 
please  mail  (no  calls,  please) 
resume,  references  and  samples  of 
your  work  to: 

Arlene  Morgan,  AME/Personnel 
The  Philadelphia  Ir^quirer 
PO  Box  8263 
Philadelphia,  PA  19101 


PRE-PRESS  OPENINGS 

The  Seattle  Times,  a  large  indepertdent 
Metro  doily,  is  s^ing  qualified  candi¬ 
dates  for  two  positions  in  our  recently 
reorgonized  pre-press  department. 

We  reorganized  to  enhance  customer 
service,  employee  involvement  and  effi¬ 
ciency.  Qualified  candidates  for  these 
positions  will  have  excellent  verbal  arxl 
written  communication  skills,  proven 
obility  to  work  effectively  and 
harmoniously  with  groups  with  conflict¬ 
ing  goals,  and  a  proven  ability  to 
creatively  analyze  structures  and  pro¬ 
cedures,  recommend  changes,  and 
implement  change  with  employee 
involvement.  We  are  seeking  matxigers 
who  will  proactively  manage  change. 

COMPOSITION  SERVICES  MANAGER 
Position  reports  to  pre-press  manager 
and  manage  large  pre-press  work 
group  through  subordinate  supervisors. 
In  addition  to  qualification  above,  can¬ 
didates  should  hove  thorough  know¬ 
ledge  of  newspoper  pre-press 
technology  and  od  production  systems. 
Supervisory  experiertce  and  experience 
in  both  union  and  non-union  prod¬ 
uction  environments  preferred. 

AD  PRODUCTION  MANAGER 
Position  reports  to  composition  services 
manager  and  supervises  ad  production 
employees.  In  addition  to  qualifications 
above,  candidates  should  hove  in-depth 
knowledge  of  and  experience  with 
newspaper  ad  production  systems  and 
software.  Experience  supervising  large 
work  group  preferred. 

The  Seattle  Times  offers  very  com¬ 
petitive  compensation  and  benefits 
package,  including  pension  and  401 
(k).  Resumes  with  letter  relating  experi¬ 
ence  to  our  qualifications  should  be 
sent  by  Morch  3,  to:  The  Seattle  Times, 
H.R.  Manager,  Operations,  P.O.  Box 
70,  Seattle,  WA  981 1 1 . 


Paper  ¥fkhh  Change 

If  you’re  thinking  about  one, 
come  to  the  people  who 
built  your  presses.  We  can 
help  you  make  them  as 
productive  as  possibla 

Call  Mickey  Bella  at 
800-323-9269  to  hear 
more  about  PWCs,  RTP 
upgrades,  cog  belt 
deliveries,  and  other 
Goss^^  Press  Enhancements. 

Or  see  us  at  the  1995 
Metro  Users  meeting. 

9  RodtHHOK  Graphic  Systans 
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CLASSIFIED  ADVERTISING  RATES 

Payment  nnust  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1995 


POSITIONS  WANTED 


LINE  ADS 

1  week-S8.20  per  line 

2  weeks-$7.25  per  line,  per  Issue. 

3  weeks-$6.35  per  Kne.  per  issue. 
i  weeks-$5.45  per  Hne.  per  issue. 


POSITIONS  WANTED 

1  week-$4. 10  per  line 

2  weeks-$3.40  per  line,  per  Issue. 

3  weeks-S2.85  per  line,  per  Issue. 

4  weeks-  $2.65  per  line,  per  Issue. 


Add  $8.50  per  Insertion  for  box  sendee.  Add  $4.50  per  Inserticn  for  box  service 
Count  os  on  addltlorvil  line  in  copy.  Count  os  on  odditlonal  line  In  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline;  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  C  ASSIFIED 

The  use  of  borders,  boktfoce.  illustrotions.  logos,  etc.,  on  classified  ads  charged 
the  following  rotes  per  column  loch.  F>er  insertion:  1  time.  $100: 2  to  5  times.  $95 
6  to  13  times.  $90;  14  to  26  times  $85;  27  to  52  times  $80.  8  point  minimum  on 
display  text  set  up  by  E8iP. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received. 


EditorS'Publisher 


11  West  19th  street,  NY,  NY  10011.  (212)675-4380.  FAX  (212)  929-1259. 


\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


ADMINISTRATIVE 


G.M./PUBUSHER 

Over  27  years  of  successful  experience 
including  16  yeors  as  General  Man¬ 
ager  fpr  weeklies  to  medium-sized 
dailies.  Background  in  sales,  HR,  labor. 
Active  in  community  and  newspaper 
organizotions.  Box  07258,  Editor  & 
Publisher. 


PUBUSHER/CEO/GM/eeXD 
Over  1 7  years  of  successful  newspoper 
management  experience  with  20,000- 
200,000  circulation  award-winning 
dailies  including  1 0  years  os  publisher 
and  CEO.  Innovative  and  persuasive 
team  builder  committed  to  combining 
profitability  with  quolity  journalism  and 
community  service.  Extensive  bbor  and 
legol  bacxground.  Box  07204,  Editor  & 
Publisher. 


PUBUSHER 

Community  Newspaper  Editor-Publisher 
for  1 0  years  seeks  new  opportunity, 
with  rock  solid  financial  organization. 
Numbers  oriented,  with  solid  track 
record  in  revenue  and  profit  genera¬ 
tion,  through  initiative.  Familiar  with  com¬ 
mercial  priniting.  Current  post;  $2.5 
million  gross.  Looking  for  good  organi¬ 
zation  in  a  small  city  and  area  ^ich 
affords  a  quolitv  life  style.  Not  a  job 
jumper.  Stand-alone  market  preferred. 
Box  07267,  Editor  &  Publisher. 


ADVERTISING 


LEADERSHIP,  vision,  attitude, 
perseverance,  profit.  If  these  are 
qualities  you  are  seeking  in  your 
advertising  director,  I  suggest  we  meet 
at  your  conveniecKe.  Box  07248,  Editor 
&  Publisher. 


AWARD-WINNING  editorial  art 
director/ publication  designer  itching  to 
bring  great  design  bock  to  the  world  of 
newspapers.  Top  references;  several 
years  at  The  Washington  Post,  House  & 
Garden,  Architecture  Magazine.  Cut¬ 
ting-edge  deadline  expertise  on  the 
Macintosh  (Quark,  Photoshop, 
Freehand).  Staff  slot  on  a  southern 
paper  preferred. 

Brian  Noyes  202/265-51 32 


CIRCULATION 


Circulation  pro  currently  based  on  West 
Coast,  14  years  frontline  experience, 
MBA  (Thesis  on  Building  Subscriber 
base).  Results  oriented  seeks  position 
with  challen«  and  growth.  Box  07269, 
Editor  &  Punisher. 


A  PROFESSIONAL  newspaper  circula¬ 
tion  executive  with  excellent  creden¬ 
tials...  Over  25  years  experience. 
Strong  administrative  skills  artd  people 
motivator.  Proven  track  record  in  all 
areas  of  Circulation.  Solid  Business  and 
personal  references  upon  request... 
Interested  in  Zones  9-8-6  only. 

(702)  873-3936 


YOUNG,  experienced  circulator  look¬ 
ing  for  opportunity  os  home  delivery  or 
circulation  monoger  at  a  mid  to  large 
sized  daily.  20  years  experience  at  a 
'huge'  west  coast  daily  and  its  number 
one  suburban  competitor.  Would  prefer 
zones  5,7,8,  or  9.  ^lary  negotiable. 

Box  07235,  Editor  &  Publisher. 


CIRCULATION 


PROFESSIONAL  Circulator  New  York 
City  and  suburbs.  Available  for  MarkeF 
ing  Services  on  a  contractual  or  employ¬ 
ment  basis.  (516)  588-2735. 


EXPERIENCED  COLUMNIST.  Send  for 
clips.  Will  relocate.  Box  07268,  Editor 
&  Publisher. 


EXPERIENCED,  cutting-edge  arts 
wriler/editor  for  major  daily  seeks  key 
post  with  medium  to  large  sized  news¬ 
paper  or  magazine.  Box  07270,  Editor 
&  Publisher. 


LAPSED  XXIRNAUST  -  Former  feature 
writer/columnist  seeks  return  to  byline 
after  mini-career  in  high-tech.  Published 
novelist,  outstanding  clips.  I'll  tell  the 
stories  and  sing  the  songs.  Mid-sized 
daily,  coastal  zones  or  southwest.  (614) 
799-2775. 


OUT-OF-WORK  Copy  Editor  needs 
job.  20  years  experience.  Lusting  to 


home  on  Midwest  daily.  Eager,  talented 
and  ready  to  roll.  (517)  788-8073. 


SAWY  SCRIBE 

Full-time  local  news,  features  correspon¬ 
dent  (or  Top  1 0  doily  and  columnist  for 
city  magazine  seeks  staff  job  on  metro 
daily  or  magazine.  Past  beats  include 
politics,  immigrants,  food,  the  arts.  Will 
move  anywhere.  Reply:  PO  Box 
391 102,  Cambridge,  MA  021 39. 


SPORTS  WRITER  with  2  years  of  expe¬ 
rience  covering  Division  I  College  BMt. 
Looking  to  move  on  to  bigger  and  bet¬ 
ter.  Box  07262,  Editor  &  Publisher. 


FREELANCE 


WELL-ROUNDED,  experienced  writer/ 
photographer  with  ability  to  author 
informative,  entertaining  copy  for 
myriad  of  audiences.  Available 
immediately  lor  freelance  assignments. 
Reply  to  Box  0721 8,  Editor  &  Publisher. 


Washington-based  reporter  wants  addi¬ 
tional  freelance  work.  Call  (703)  330- 
8178. 


The 

Communication 
link 
of  the 
Newspaper 
Industry. 
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Editor  ^’Publisher 
Newspaper  Desktop  Publishing 
Special  Pullout  Section 
April  8, 1995 


EditorS’Publisher 

11  West  19t1i  Street,  New  Ifork,  NY  10011-4234 


LOOKING  FOR  ANSWERS  TO  DTP  ISSUES 

Newspapers  are  looking  for  information  on: 
the  training  and  organizational  issues  that  DTP 
present;  how  DTP  can  be  integrated  with  their  new 
on-line  services  and  products;  platform  inter¬ 
operability;  and,  of  course,  the  workino  experience 
newspapers  have  had  with  different  DTP  hardware 
and  software.  E&P  readers  will  be  looking  at  this 
new  special  section  devoted  to  desktop  publishing 
with  great  interest. 

Ei^P  CAN  PUT  MORE  POWER 
IN  YOUR  NEWSPAPER  SALES  DRIVE 

Editor  &  Publisher  has  been  helping  newspapers 
understand  changing  technology  and  embrace 
innovations  for  more  than  100  years.  With  a  readership 
of  more  than  83,000,  E&P  is  considered  the  ibible”  of 
the  industry.  E&P  reaches  92%  of  all  newspaper 
Production  Executives’,  90%  of  newspaper  Editors? 
98%  of  Publishers /General  Managers  of  U.S.  and 
Canadian  dailies?  And  as  the  industry  prepares  for  the 
next  centu^,  our  readers  rely  on  E&P  news,  features 
and  advertising  to  help  guide  the  way. 

No  other  publication  can  help  you  reach  more  of  the 
right  p^ple  for  this  market.  No  broad-based  comput¬ 
er  publication  has  the  penetration  of  E&P.  No  electron¬ 
ic  publication  targets  all  the  decision-makers  you  need 
to  reach  in  the  newspaper  industry. 

Don’t  miss  this  opportunity.  Call  your  local  EditoP 
&  Publisher  representative  or  contact  Advertising 
Director  Steve  Townsley  at  (212)  675-4380. 

INTRODUCTORY  AD  SPECIAL 

To  kick  off  this  new  DTP  section  we’ve  created  a 
special  package:  Place  your  advertising  in  three 
issues  and  the  third  ad  is  1/2  PRICE!  Your  ads  will 
appear  in  the  special  Newspaper  DTP  section  on 
April  8,  the  NEXPO  ’95  Planning  Issue  on  May  27; 
and  your  third  ad  in  the  NEXPO  ’95  Convention 
issue  on  June  24  will  be  at  1/2  your  normal  rate! 
The  annual  NEXPO  Technical  Exposition  and 
Conference  is  the  largest  newspaper  equipment 
trade  show  in  the  U.S.  Take  advanta^  of  these  high 
interest  issues;  make  your  space  resen/ations  today! 


SALES  OFFICES 

New  York . . 

. 212-^75-4380 

Chicago . 

. 312-641-0041 

New  Orleans ... 

. 504-386-9673 

Los  Angeles . 

. 310-373-3731 

San  Francisco. 

. 415-421-7950 

CLOSING  DEADLINES 

Space . 

Copy . 

’  1990  E&P  Survey  of  Newspaper  Production  Executives 
^  Study  by  Holiander  Cohen  &  McBride,  at  the  ASNE  Conference  1993 
^  E&P  Computer  Analysis 
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Shop  Talk  at  Thirty  by  Qreg  Martire _ 

THE  INFORMATION  SUPERHIGHWAY: 
WHAT  NEWSPAPERS  SHOULD  KNOW 


THERE  HAS  BEEN  an  enormous 
amount  of  discussion  of  the  “informa¬ 
tion  superhighway,”  much  of  which  is 
terribly  overblown. 

Nevertheless,  the  signs  are  clear  that 
a  news  and  information  revolution  is 
under  way  for  newspapers  and,  unlike 
the  false  starts  of  the  1970s,  this  time 
there  is  no  turning  back. 

Clark,  Martire  &  Bartolomeo’s  mar¬ 
ket  studies  for  newspapers,  large  and 
small,  now  routinely  find  that  nearly 
one  in  three  households  have  a  per¬ 
sonal  computer  and  one  in  10  have  a 
modem. 

The  infrastructure  is  in  place,  and 
growing.  Nationally,  approximately  3% 
of  adults  subscribe  to  an  online  service, 
with  CompuServe,  Prodigy  and  Ameri¬ 
ca  Online  each  reporting  more  than  1 
million  subscribers.  Perhaps  most  im¬ 
portant  of  all,  Microsoft  has  an¬ 
nounced  its  intention  to  enter  the 
market.  Another  market  it  intends  to 
dominate,  no  doubt. 

The  newspaper  industry  has  re¬ 
sponded  to  this  growing  threat  in  a  va¬ 
riety  of  ways. 

Some  have  become  competitors,  as 
the  Tribune  Co.  has  done  by  partici¬ 
pating  in  the  ownership  of  America 
Online.  Others  are  collaborating,  such 
as  the  many  newspapers  who  have  cre¬ 
ated  online  versions  of  their  print 
products  available  through  Prodigy, 
America  Online  or  other  sources.  Still 
others  have  simply  adopted  a  position 
of  watchful  waiting. 

Our  work  for  a  variety  of  newspapers 
and  information  services  companies 
has  led  us  to  speculate  about  the  future 
of  the  information  superhighway,  how 
it  is  likely  to  affect  the  newspapers  in¬ 
dustry,  and  what  the  industry  can  learn 
from  the  new  media. 

Many  of  those  observations  are  im¬ 
portant  for  newspapers,  as  they  enter 

Martire  is  a  partner  in  the  research  firm, 
Clark,  Martire  &  Bartolomeo,  Inc. 


the  field  or  as  they  compete  against  the 
emerging  media. 

1.  What’s  news? 

The  principal  benefit  of  the  daily 
newspapers  as  an  information  source 
can  be  summarized  in  one  word:  edit¬ 
ing. 

While  there  are  no  doubt  many  ex¬ 
ceptions,  most  consumers  do  not  want 
to  edit  their  own  newspapers.  They 
want  editorial  judgment.  They  want 
someone  to  sift  through  the  news  of 
the  day  and  tell  them  what  is  impor¬ 
tant:  locally,  nationally  and  interna¬ 
tionally.  At  the  moment,  the  typical 
four-section  daily  newspaper  has  the 
clear  advantage  in  communicating 
what’s  news  quickly  and  efficiently. 

2.  There  is  not  much  I  have  to 
know. 

Related  to  the  editing  function  is 
the  fact  that  there  is  not  much  that 
typical  consumers  feel  they  must  know. 
If  they  have  to  search  for  it,  they  prob¬ 
ably  won’t  bother. 

3.  Keep  it  simple. 

No  matter  how  simple  purveyors  of 
online  services  feel  they  have  made 
their  service,  they  aren’t  simple 
enough. 

4.  Did  you  ever  try  reading  a 
computer  screen  for  25  minutes? 

This  is  an  easy  one.  Most  consumers 
don’t  want  to  read  computer  screens 
any  longer  than  required.  Large  num¬ 
bers  of  consumers  will  not  spend  25 
minutes  reading  news  and  features  on  a 
computer  screen,  as  they  will  with  a 
daily  paper.  Connect  time,  yes.  Actual 
reading  time,  no. 

5.  When  it  comes  to  news,  a  com¬ 
puter  is  for  information,  while  a 
newspaper  is  for  enjoyment. 

Computers  are  a  source  of  pleasure 
for  many  people.  Playing  games,  chat¬ 
ting,  solving  problems,  all  have  their 
aficionados.  However,  when  it  comes 
to  news  and  features,  a  newspaper  is  of¬ 
ten  an  end  in  itself,  especially  for  regu¬ 
lar  readers.  Computers  are  more  often 


simply  a  means  to  get  information. 

6.  The  pleasure  of  online  services 
is  communicating. 

One  advantage  online  services  have 
over  newspapers  is  their  offering  users 
an  opportunity  to  communicate:  with 
each  other,  with  experts,  with  celebri¬ 
ties.  Despite  letters  to  the  editor,  ac¬ 
tion  lines  and  other  such  features, 
newspapers  offer  essentially  a  one-way 
flow  of  communication. 

7.  At  the  moment,  computers  are 
anti-social. 

Ironically,  one  of  the  problems  with 
using  a  computer  as  an  information 
medium  is  the  fact  that  they  are  anti¬ 
social.  While  you  can  communicate 
with  other  people  in  cyberspace,  you 
can’t  communicate  with  your  spouse 
over  the  breakfast  table  or  after  dinner 
while  you  read  the  sports  pages. 

Computers  are  not  easily  shared. 
Using  a  computer  is  an  individual  en¬ 
terprise.  Typically,  you  have  to  leave 
the  center  of  social  life  and  retreat  to 
the  den  or  wherever  the  device  is  lo¬ 
cated.  Even  when  television  and  the 
computer  merge,  the  device  will  be  dif¬ 
ficult  to  share  interactively. 

8.  Young  people:  A  troublesome 
group  for  newspapers,  which  will 
grow  more  troublesome. 

Young  people  are  the  natural  con¬ 
stituency  for  computers  for  a  variety  of 
reasons.  They  are  the  most  computer- 
literate,  and  their  special  newspaper 
interests  —  classifieds,  news  briefs, 
news  you  can  use,  sports  scores  —  are 
all  especially  well  suited  to  online  ser¬ 
vices. 

9.  Newspaper  brand  equity  may 
be  worth  less  than  you  think. 

Who  would  have  thought  10  years 
ago  that  Microsoft  would  have  more 
brand  equity  in  the  computer  field 
than  IBM? 

How  well  will  the  typical  American 
newspaper  compete  in  the  future 
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When  a  Moose  Means  More 
Than  a  Milhon  Bucks. 


One  time  a  moose  plopped  down  in  a  mud  puddle  in  the  middle  of  his  driveway. 

Another  time,  a  wolverine  broke  into  her  cabin.  At  various 
times,  they’ve  all  been  offered  a  million  dollars,  give  or  take  a 
few  thousand,  for  their  land. 

Instead,  the  three  homesteaders  chronicled  in  Debra 
McKinney’s  Anchorage  Daily  News  story  “Putting  the  Land  First” 
made  deals  with  The  Nature  Conservancy,  a  nonprofit  organiza¬ 
tion  responsible  for  protecting  more  than  6.3  million  acres  in 
the  United  States  and  Canada.  The  agreements  mean  that  each 
of  their  160-acre  homesteads  will  remain  in  its  natural  state. 

Forever. 

Of  course,  now  “their  land  is  worth  a  fraction  of  what  it 
once  was.  To  developers,  anyway,”  writes  McKinney. 

And  that  suits  the  homesteaders  just  fine. 

McKinney’s  story  about  them  and  The  Nature  Conservancy,  vvdth  Erik  Hill’s  photographs,  did  more  than 
describe  this  Alaskan  state  of  mind. 

“Putting  the  Land  First”  also  won  a  C.  B. 

Blethen  Award  for  Distinguished  Feature  Writing,  one 
of  the  most  prestigious  prizes  for  newspaper  report¬ 
ing  in  the  Pacific  Northwest. 

The  Seattle  Times  created  the  C.  B.  Blethen 
Awards  almost  20  years  ago  to  honor  excellence 
in  regional  journalism.  The  program,  administered 
by  the  Pacific  Northwest  Newspaper  Foundation, 
is  open  to  newspapers  in  the  Pacific  Northwest, 
and  has  become  the  premier  journalism  award  in  this 
area.  To  win  a  C.  B.  Blethen  Award  is  to  be  declared 
no  less  than  the  best  in  the  Northwest. 

Whether  it’s  a  small  newspaper’s  deadline 
story,  or  superb  coverage  of  a  national  story, 
the  1994  C.  B.  Blethen  Awards  prove  once  again,  that 
journalism  in  the  Pacific  Northwest  is  journalism  at  its  best.  Anywhere. 


This  year’s  winners  are: 

First  Place,  Distinguished  Enterprise 
Reporting,  Over  50,000  Circulation:  Staff,  The  News 
Tribune  (Tacoma,  Wash.;  Second  Place,  Distinguished 
Enterprise  Reporting,  Over  50,000  Circulation:  J. 
Todd  Foster,  Jim  Lynch  and  Julie  Titone,  The 
Spokesman-Review  (Spokane,  Wash.); 

First  Place,  Distinguished  Enterprise 
Reporting,  Under  50,000  Circulation:  Rocky  Barker, 
Tim  Crosby,  Stuart  Englert,  Tony  Huegel,  Kevin 
Richert  and  Margaret  Wimbome,  The  Post-Register 
(Idaho  Falls,  Idaho);  Second  Place,  Distinguished 
Enterprise  Reporting  Under  50,000  Circulation: 
Candace  Bums,  Stephen  Stuebner  and  Rocky  Barker, 
The  Post-Register  (Idaho  Falls,  Idaho); 

First  Place,  Distinguished  Investigative 
Reporting,  Over  50,000  Circulation:  Randi  Bjomstad, 
The  Register-Guard  (Eugene,  Ore.);  Second  Place, 
Distinguished  Investigative  Reporting,  Over  50,000 
Circulation:  Russell  Carollo,  The  News  Tribune 
(Tacoma,  Wash.);  First  Place,  Investigative  Reporting, 
Under  50,000  Circulation:  Gary  Thill,  The  Bulletin 


(Bend,  Ore.);  Second  Place,  Investigative 
Reporting,  Under  50,000  Circulation:  Rocky 
Barker  and  Tim  Crosby,  The  Post-Register 
(Idaho  Falls,  Idaho); 

First  Place,  Distinguished  Deadline 
Reporting,  Over  50,000  Circulation:  Staff, 

The  Oregonian  (Portland,  Ore.);  Second  Place, 
Distinguished  Deadline  Reporting,  Over  50,000 
Circulation:  Staff,  The  Standard-Examiner 
(Ogden,  Utah);  First  Place,  Distinguished 
Deadline  Reporting,  Under  50,000  Circulation: 
Staff,  The  Daily  News  (Longview,  Wash.); 

Second  Place,  Distinguished  Deadline  Reporting, 
Under  50,000  Circulation:  Andy  Norstadt 
and  Rachel  Prentice,  Bellingham  Herald 
(Bellingham,  Wash.); 

First  Place,  Distinguished  Feature  Writing, 
Over  50,000  Circulation:  Debra  McKinney, 
Anchorage  Daily  News  (Anchorage,  Alaska); 
Second  Place,  Distinguished  Feature  Writing, 

Over  50,000  Circulation;  Lisa  Fitterman, 


The  Vancouver  Sun  (Vancouver,  B.C.);  First  Place, 
Distinguished  Feature  Writing,  Under  50,000 
Circulation:  Michelle  Bisson,  Bellingham  Herald 
(Bellingham,  Wash.); 

First  Place,  Debby  Lowman  Award;  Merle 
Alexander,  The  Oregonian  (Portland,  Ore.);  Second 
Place,  Debby  Lowman  Award:  Susan  Gilmore, 
Warren  King  and  Carol  Ostrom,  The  Seattle  Times 
(Seattle,  Wash,). 


Entries  for  the  1995  C.  B.  Blethen  Awards  must  be  received  by  May  19.  Stories 
must  have  appeared  in  a  daily  newspaper  in  Alaska,  Alberta,  British  Columbia, 
Montana,  Idaho,  Oregon,  Utah  or  Washington  between  March  1, 1994  and 
February  28, 1995.  Send  entries  to  —  or  for  more  information,  contact  — 
Pacific  Northwest  Newspaper  Association,  P.  O.  Box  11128,  Tacoma,  WA, 
98411,  (206)272-3611. 


C.  B.  Blethen  Memorial  Awards 

Cbe  Seattle  CTmes 


The  Rating  Game.  We  can  help  you  master  it. 


Newspaper  advertising  was  once  a  well- 
defined,  uncomplicated  business.  Then 
came  dramatic  changes.  Customers 
becoming  more  demanding  and  very 
fickle.  Non-traditional  competition 
eroding  your  revenue  base. 

You’re  fighting  back  with  a  game 
plan  that  is  broad-based  and  varied.  It 
includes  packages  and  deals.  Zoned 
editions.  Neighborhood  editions.  ROP 
and  FSI’s.  Linage  buys  that  can  be 
structured  18  ways  ’til  Sunday.  Promo¬ 
tions,  special  sections,  direct  mail  tie-ins 
and  much  more. 

It  all  leaves  you  to  grapple  with 
more  rates  and  contracts  than  a  Russian 
chess  master  has  moves. 

That’s  where  Publishing  Business 
Systems  can  help.  Our  MediaPlus'" 
Advertising  Management  software  puts 


you  in  control.  It  is  written  in  a  fourth- 
generation  database  language  to  give 
you  the  capacity  and  flexibility  to  routinely 
manage  as  many  rates  and  contracts  as 
your  business  dictates. 

Advertising  Management  is  the 
solution  to  tracking  needs,  too.  Want  a 
detailed  look  at  your  top  50  or  1 00 
advertisers?  That’s  easily  accomplished 
with  Advertising  Management.  Or,  say 
you  are  doing  a  robust  business  in  event 
packages,  e.g.,  exhibit  space,  ROP 
advertising  and  direct  mail.  The  problem 
is  you  are  limited  to  flat-rate  charging 
because  your  antiquated  system  can’t 
break  out  the  various  components. 
Advertising  Management  is  designed  to 
give  you  whatever  breakouts  you  need 
for  a  crystal  clear  revenue  picture. 

Accounting,  billing,  receivables. 


cash  applications — ^Advertising 
Management  lets  you  generate  the 
reports  you  need  when  you  need  them. 
A  hard-working  marketing  tool,  for  sure. 
Advertising  Management  doesn’t  require 
a  lot  of  hard  work  to  learn. 

In  fact,  customers  report  that 
ease  of  use  is  a  hallmark  of  all  MediaPlus 
products.  That’s  rewarding  to  hear. 

And  no  doubt  one  of  the  reasons  news¬ 
papers  throughout  North  America  are 
making  PBS  the  preferred  source  for 
their  business  software  needs. 

It’s  your  move.  Contact 
Gina  Spiller,  our  manager  of  product 
development,  at  708  699-5727. 

Or  write  her  at 
1350  E.Touhy  Ave., 

Des  Plaines,  IL 
60018. 


